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USDA Maps Program Drouth Aid 


Pennsylvania Law 
on Penicillin Up 
for Amendment 


PHILADELPHIA — Pennsylvania's 
restrictions upon the retail sale of 
animal and poultry feeds containing 
penicillin appear destined to end 
shortly. 

A bill which recently had its second 
reading in the State Legislature 
amends a measure passed in 1945, 
whose purpose was to regulate the 
sale of the drug, its derivatives and 
preparations containing it “in the in- 
terest of public health.” 

This eight-year-old measure stated 
that penicillin, in its various forms, 
could not be sold at retaii or dis- 
pensed to any person except upon the 
written prescription of a duly licensed 
physician, dentist or veterinarian. 
Furthermore, it required that the 
‘antibiotic must be compounded and 
dispensed by a registered pharmacist 
and he was obliged to sell it in a 
container which bore a label giving 
his name and address and to keep a 
record of the transaction. 

Feed mixers have long felt that the 
imposition of these restrictions was 
unfair when competitors in other 


states operated under no similar bur- 
den. Previous attempts to have the 
matter brought before the legislature 
were without avail, however. 

A bill which would have removed 
the restrictions was passed by both 
houses of the legislature, only to be 
vetoed by Gov. Fine, on June 4, 1953. 
His veto message said the measure 
accomplished its purpose, but he said 
it did not contain “adequate safe- 
guards” to insure the proper use of 
the drug for feed purposes. 

The governor added that in that 
form the bill would permit anyone to 
acquire the drug without a written 
prescription if the buyer alleged that 
it would be used to supplement ani- 
mal or poultry feeds and that the lan- 
guage of the bill would have the 
effect of permitting circumvention 
which would remove the intent of the 
Act of 1945. 

The first amended bill made an ex- 
emption for “penicillium (penicillin), 
its derivatives, preparations and com- 
pounds when used in the supplemen- 
tation of animal or peultry feeds and 
animal or poultry feeds when so sup- 
plemented, not intended for human 
consumption.” 

The wording of the new bill hab 
been changed to make an exemption 
for “penicillin, its derivatives, prep- 
arations and compounds, when con- 
tained in animal or poultry feeds sup- 
plements used by feed manufacturers 


COTTONSEED MEAL SUPPLIES 
OFFERED TO S.W. CATTLEMEN 


Emergency Funds Provided to Give Immediate Relief; 
Assistance to Be Based Mainly on Supporting 
Credit Facilities 


in preparing animal or poultry feeds 
not intended for human consump- 
tion.” 

Backers of the new amendment an- 
ticipate that it will pass and be signed 
into law promptly. Their thinking is 
based on the fact that both houses 
passed the earlier bill and the changes 
meet with the original objections of 
Gov. Fine in the other measure. 

In 1949 the Legislature provided 
for the use of sulfanilamide in poultry 
feed without a written prescription 
(except in liquid form) when pre- 
pared by feed manufacturers. 


DAIRYING RANKS NO. 1 
The U. S. has 13.8 cows per 100 
people. Twenty-three million Ameri- 
cans live on milk-producing farms. 
Dairying is America’s No. 1 farm en- 
terprise. 


Feed Manufacturers Offer to Help 
Provide Cattle Feed in Drouth Area 


Aid of feed manufacturers in meet- 
ing the drouth disaster emergency in 
western Texas and Oklahoma was of- 
fered this week to the United States 
Department of Agriculture and other 
responsible government agencies, 

President Eisenhower on July 1 
declared 152 Texas counties and 40 
Oklahoma counties to be drouth dis- 
aster areas, permitting stockmen to 
share an $8 million relief fund; the 
agriculture department announced it 
will buy 200 million Ib. of beef, and 
western railroads reduced by 50% 
freight rates on carload shipments of 
hay, feed and grain to and from 
drouth areas. 

The USDA indicated that cotton- 
seed meal from CCC stocks would be 
made available for purchase by cattle- 
men in the drouth areas at a discount 
of approximately one third from the 
present sales price of $57.50 a ton, 
bulk, Memphis. Similar price reduc- 
tions on Commodity Credit Corp. corn 
also were indicated. 

Texas Feed Men Make Offer 

Members of the Texas Feed Manu- 
facturers Assn. met this week and 
sent proposals to Secretary of Agri- 
culture Benson and other federal of- 
ficials concerned with handling the 
drouth emergency, offering to furnish 
an emergency ration which would 
meet nutritive requirements at low 


cost. This ration would utilize the low 
priced CCC cottonseed meal and 
corn. 

The Texas feed group telegraphed 
Secretary Benson and Robert Mc- 
Leish, Farmers Home Administration 
head, that a $35 a ton price for cot- 
tonseed meal, delivered Texas com- 
mon points, and a $35.60 a ton price 
for corn, which the government 
agencies indicated would be available, 
would upset the normal relationship 
between ingredients and a complete 
cattle feed. It would force heavy feed- 
ing of straight cottonseed meal and 
would result in vitamin and mineral 


deficiencies. 
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The feed manufacturers proposed 
that they furnish a ration made up of 
700 lb. of cottonseed meal, 700 Ib. of 
ground corn, 200 Ib. of dehydrated al- 
falfa meal, 260 lb. of molasses, 60 Ib. 
of defluorinated rock phosphate, 40 Ib. 
of calcium carbonate, 39 Ib. of salt 
and 1 lb. of trace minerals. 

The Texas feed manufacturers of- 
fered to sell this ration at $51.70 a 
ton, in burlaps, delivered at Texas 
common points. 

A provision in the proposal was 
that cottonseed meal and corn used 
be replaced in manufacturers’ stocks 
by the CCC at the emergency prices. 
Other ingredients were figured at the 
market. 

The American Feed Manufacturers 
Assn., through its president, W. E. 
Glennon, also was in touch with Sec- 
retary of Agriculture Benson and 
Howard Gordon of the Production 
and Marketing Administration in 
Washington, expressing the desire of 
the feed industry to participate in 
plans to meet the emergency in the 
Southwest. Mr. Glennon was plan- 
ning to set up a meeting for July 6 
in Washington to discuss the matter. 
It was planned to have as partici- 
pants at the meeting representatives 
of all of the government agencies 
concerned with the drouth as well as 
feed manufacturers. 


By JOHN CIPPERLY 
Feedstuffs Washington Correspondent 


WASHINGTON—-U. S. government 
agencies have swung into action to 
provide relief for the drouth area of 
the Southwest which Ezra Taft Ben- 
son, secretary of agriculture, declared 
to be “appalling” following a visit 
there last week end. 

As the government machinery 
Started to move, the feed industry 
has proposed a relief formula which 
it intends to discuss with government 
officials early next week. (See story 
below.) 

The government took these steps: 
@ Declared that farmers and ranchers 
in 152 Texas and 40 Oklahoma coun- 
ties eligible for emergency help under 
the disaster program. 

@ Authorized use of $8 million from 
the emergency fund to get the pro- 
gram under way. 

@ Made Commodity Credit Corp. 
stocks of cottonseed meal and cake 
available to the area immediately. 
@ Set up county committees to pass 
on applications for feed and credit. 
@ Announced plans to purchase lower 
grades of cattle as a price. support 
measure. 

In his statement issued this week 
Secretary Benson said that ranchers 
and farmers made it clear to him that 
they want only such aid as will help 
them to help themselves. He said they 
will get that aid with a minimum of 
government control. 

Primarily, the government program 
is based on support of the credit 
facilities of the cattle industry in the 
drouth areas. But to assure prompt 
and immediate relief to meet the 
most desperate conditions, President 
Eisenhower has set aside $8 million 
of his emergency funds from which 
CCC will be able to make concession- 
ary prices on sales of feed ingredi- 
ents, including cottonseed meal and 
corn. 

Stocks of corn, oats and wheat 
owned by CCC are available also, but 
these would have to be moved some 
distance as would the limited supply 
of hay now in CCC hands, USDA 
says. 

It is reported that CCC is offering 
its cottonseed meal supplies at 
roughly one third of the price now 
being asked for its stocks in the do- 
mestic market, which would result in 
a price ranging $3638 ton, bulk. 

Secretary Benson said that a sev- 
en-man committee will pass upon ap- 
plications for feed and credit. “We 
are setting up committees in each 
county composed of the county agent, 

(Continued on page 57) 
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Fifteen Years 


HAT do feed manufacturers think of themselves and their industry? 
W iow do other industries rate themselves? In a comparison of these 
industry self ratings, where is the formula feed industry weak and where 
is it strong? 

A presentation along these lines was made at the 1953 convention of 
the American Feed Manufacturers Assn. by Maurice Johnson, vice president 
of the Staley Milling Co., Kansas City. It was an original and interesting 
piece of work but, in the reports of the convention, it did not receive the 
attention it deserved, Mr. Johnson's principal theme was the new School of 
Feed Technology at Manhattan, Kansas, and the industry ratings, being 
used to illustrate a point in connection with the value of such a school, were 
not given much emphasis either by the speaker or by those reporting the 
proceedings. 

Charts portraying industry appraisal of itself are reproduced on this 
page. There is one for the formula feed industry, another for the rather 
closely allied flour milling industry, and a third giving composite evaluations 
of these and three other industries—covering petroleum, pharmaceuticals, 
and home building. 

Mr. Johnson assembled his material by asking leading men in each 
industry to estimate the standing of their profession in 1938 and in 1953 

“It was astonishing to see how similar the @valuations were within each 
industry,” the speaker said. “Each seemed to recognize the strengths and 
weaknesses of his field as plainly as we do in ours.” 


* * * 


HE solid bars in each chart represent the self-rated position of the 

industry in several important. phases of operation in 1938; the striped 
bars represent the standing in 1953. 

It is obvious that, according to this appraisal, the formula feed industry 
has improved itself in almost every way in the last 15 years. The one notable 
exception is in its credit policies, where it has lost considerable ground. This 
improvement, however, still leaves the formula feed industry behind the 
composite picture in many categories, and behind the older flour milling 
industry in most of them. The formula feed industry has made greater 
strides than most others since 1938, but it had farther to come, and it has 
not yet caught up. 

Flour milling has a spotty profile that points a lesson, according to Mr 
Johnson, It is high in efficiency and low in consumer education. “Surely we 
can learn from flour millers that we must do more than make a good product,” 
he say8Sg“We must work diligently with our buyers and develop products they 
want ahd cannot afford not to use.” 


* * 


HE picture of formula feed manufacturing, as painted by its own 

members, shows that it has made great strides with the consumer 
Production efficiency has gone up to more than 50%. Personnel relations are 
better, although not as much improved as the composite of other industries 
The class of labor used is still below average. Employee morale is often low 
Research within the industry has advanced sharply, but it still rernains wel! 
below the 75% level. Community interest and activity has undergone sub- 
stantial improvement, and one of the greatest gains has been made in 
product responsibility—in the feed industry's willingness to stand behind 
its products and to work out the problems with the consumer. 

Advertising and merchandising have become more effective. Consumer 
education has gone up, but it still lags. 

Credit policies have gone from a rather good position in 1938 to a rather 
poor position in 1953; so poor, in fact, that it is obviously having a bad 
effect upon the reputation of the industry with the consumer. As Mr. Johnson 
remarked: ‘We may get into the position of the banker who makes bad 
loans. When he begins to foreclose, he loses his friends.” 

In the 15 years between 1938 and 1953, it could be said that the formula 
feed ménufacturing industry “grew up.” It showed steady expansion before 
1938, but the greater requirements for food production during and after the 


war years, plus the amazing advances in nutritional knowledge and products, 
brought both physical growth and a recognition of responsibility to the 
formula feed industry. It became essential to the most efficient and economic 
production of certain foods. 

This essential character of the modern formula feed industry makes it 
imperative that the responsibilities of the industry to agriculture be met. 
This requires constant study, application and education. It requires coopera- 
tion with colleges and other research sources, with production and merchan- 
dising engineers, and with farmers. 

The chart shows progress, but it also shows that the industry has a long 
ways to go before it can be satisfied with itself. 
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Fight Against Hog Disease Accelerates 


GARBAGE COOKING LAWS, NEW 
U.S. RULES GO INTO EFFECT 


Measures Aimed at Control of Vesicular Exanthema in 
Swine—Most States Now Ban Feeding of 
Raw Garbage to Hogs 


WASHINGTON.—-A state and fed- 
eral campaign to arrest the disease 
vesicular exanthema (VE) in swine 
took on new force this week. 

Going into effect July 1 in many 
states were laws aimed at reducing 
VE in hogs by requiring garbage fed 
to swine to be cooked. 

Also becoming effective July 1 were 
amended federal regulations restrict- 
ing the interstate movement of swine 
and swine products as part of the co- 
operative efforts of the U. S. Depart- 
ment of Agriculture and the states 
to eradicate VE. 

Reports from the Bureau of Animal 
Industry of the USDA indicate that 
more than three-fourths of the states 
now have laws or regulations requir- 
ing that garbage be cooked before 
being fed to swine. Most of these laws 
were passed by state legislatures just 
this year and went into effect July 1. 


State-Federal Cooperation 


Widespread cooperation between 
the Bureau of Animal Industry and 
state governments appears to have 
laid the basic campaign strategy 
which will arrest VE in swine and at 
the same time provide methods for 
the early detection of such other 
swine diseases as hog cholera and 
trichinosis. 

The battle lines against VE are 
now nearing completion, and the final 
drive for the elimination or radical 
curtailment of the disease is under 
way. However, while BAI officials be- 
lieve their goal will be reached, they 
see a tough road ahead which will 
require maintenance of their efforts 
into another year and have asked 
Congress to grant funds through the 
fiscal year 1955 to insure that once 
the crest of success has been reached, 
it will not be lost through a _ too 
heavy reduction in these cooperative 
activities. 

The cooperative front primarily 
against VE and secondarily against 
other swine and animal diseases finds, 
according to USDA, that in the fol- 
lowing states, statutes have been en- 
acted by legislatures prohibiting the 
feeding of raw or uncooked garbage 
to swine: Arizona, Connecticut, 
Florida, Georgia, Idaho, Illinois, In- 
diana, Iowa, Kansas, Louisiana, 
Maine, Michigan, Mississippi, Minne- 
sota, Montana, Missouri, Nebraska, 
New Hampshire, New York, North 
Carolina, Ohio, Oklahoma, Oregon, 
Pennsylvania, South Dakota, Tennes- 
see, Texas, Utah, Washington, West 
Virginia, Wisconsin and Wyoming. 

In addition, Alabarna and South 
Carolina have passed acts banning 
the feeding of uncooked garbage to 
swine, and the acts are awaiting sig- 
natures of the governors, USDA said. 

The following states, while no en- 
acting statutory prohibitions against 
this feeding practice, have, through 
state regulations of a general nature, 
imposed a similar ban on feeding un- 
cooked garbage to swine: Kentucky, 
Maryland, Massachusetts, Nevada 
and West Virginia. 


Educational Work 


State cooperation with the USDA 
control unit was accomplished 
through an educational process in 
which the states were asked to join 
hands with federal officials to stamp 
out VE which was found to have de- 
veloped largely through the feeding 
of raw or uncooked garbage. A speci- 
men state control law was circulated 


among the states as a recommended 
instrument to gain uniformity of ac- 
tion. This recommended bill has been 
generally adopted by the cooperating 
states. In general its provisions pro- 
hibit the feeding of raw garbage to 
swine. 

Within the states inspection and 
enfrocement of the ban are obtained 
through the matching of field inspec- 
tors by the federal government with 
state employees. This means that 
where a state provides an inspection 
and enforcement staff, USDA tries to 
support those efforts with a comple- 
mentary employee. In some states 
where funds are low, USDA supplies 
most of the field staff. 

In other states the frontal attack 
on VE has become an all-out fight. In 
Illinois and Washington, for example, 
the state governments have broken 
down the work into regional control 
areas with field staffs working inde- 
pendently in each area. 

The ban on feeding raw garbage 
requires that as a general practice 
garbage must be heated to a tem- 
perature of 212 degrees, but in areas 
wher: there are adequate tempera- 
ture control and measuring instru- 
ments cooking at 156 degrees for 
thirty minutes is acceptable 


Other Dividends 


Officials of BAI report that the 
drive on VE has produced some un- 
expected dividends in controls on 
other animal diseases. It appears that 
swine and livestock raisers have be- 
come conscious of disease not only as 
a danger to animal health but as a 
destroyer of profit in their opeta- 
tions. 

These officials say that farmers are 
now reporting suspicious cases of 
disease in swine. Upon receipt of such 
reports, USDA will dispatch agents 
from & special 40-man field staff of 
diagnosticians together with test ani- 
mals, swine and cattle, to be housed 


SIGN CONTRACT—The Dr. L. D. 
LeGear Medicine Co., St. Louis, has 
announced the signing of a 10-year 
contract between the company and 
its sales manager-vice president, 
W. L. Hall. Above, Dr. D. H, LeGear, 
vice president and general manager 
(left), congratulates Mr. Hall. Mr. 
Hall joined the company in 1916 as 
a salesman, Later he became south- 
western sales supervisor, then assist- 
ant sales manager. He became vice 
president in charge of sales in 1948. 
The company manufactures prescrip- 
tions for livestock, poultry and dogs. 


with the suspect. In this way it is 
possible not only to detect presence 
of VE but also hoof and mouth dis- 
ease and other animal diseases. 

While the broad cooperation from 
the state governments and the indica- 
tions of progress already made lends 
encouragement to BAI officials that 
they are on the right road, they see 
long hard work ahead to make and 
consolidate their gains. Their basic 
reason for confidence of ultimate suc- 
cess on an almost total scale rests in 
the fact that they know the source of 
the contagion and through cooking 
can wipe out that source. This conci- 
tion plus the cooperative stand of 
federal and state officials marks the 
road to success in this fight. 

One danger is a possible letdown on 
the part of cooperating officials once 
marked progress is seen. USDA of- 
ficials believe that something more 
must be done-——as-complete-as-possi- 
ble eradication of VE and the total 
education of the swine raiser to the 
hazards of feeding raw garbage. 


Federal Regulations 

Meantime, it is noted that the new 
federal regulations continue quaran- 
tines in states and areas in which 
swine are infected with VE. As in the 
past, swine from a non-quarantined 
area which have not been fed raw 
garbage and which are not and have 
not been affected by VE, and the 
products of such animals, may be 
moved interstate without restriction. 

Swine may be moved interstate 
from a quarantined area only to an 
approved establishment for immedi- 
ate slaughter and special processing 
if (a new provision} they are accom- 
panied by a certificate showing that 
they have had proper veterinary in- 
spection. 

The new regulations make it man- 
datory to clean and disinfect all 
vehicles hauling swine interstate a 


distance of 200 miles or more, regard-* 


less of whether they originate in a 
quarantined or a non-quarantined 
area. Also required are the cleaning 
and disinfection of all facilities used 
for feeding, watering and resting 
swine after each such use. 


v ¥ 


Released from Quarantine 

WASHINGTON — Areas of seven 
states have been released from fed- 
eral quarantine because of the swine 
disease vesicular exanthema, the U. S. 
Department of Agriculture has an- 
nounced. 

The states of Nevada, Rhode Island 
and Washington are no longer af- 
fected by the quarantines. The areas 
from which the quarantines were re- 
moved by Amendment 22 to BAI 
Order 383 are as follows: New Haven 
County in Connecticut; Clark County 
in Nevada; Section 28 in Jackson 
township in Allen county in Ohio; 
Lehigh county in Pennsylvania; Kent 
and Providence counties in Rhode 
Island; all parts of Atascosa county 
except that part lying west of State 
Highway No. 346 and north of State 
Highway No, 173, and all parts of 
Bexar county except that part south 
of Highway Loop 13 (Southwest Mili- 
tary Drive) and lying between U. S. 
Highways No. 281 and No. 81, in 
Texas; and Pierce County in Wash- 
ington. 

Areas of 11 states are now under 
quarantine because of the disease. 
They are as follows: Township 3, 
Range 23, in Dale county in Alabama; 
the state of California; Hartford 
county in Connecticut; Androscoggin, 
Cumberland, Kennebec, Somerset, 
and York counties in Maine; Bristol, 
Essex, Hampden, Middlesex, Norfolk, 
Plymouth, Suffolk, and Worcester 
counties in Massachusetts; Atlantic, 
Bergen, Burlington, Camden, Cape 
May, Gloucester, Hudson, Hunterdon, 
Middlesex, Monmouth, Morris, Ocean, 
and Union counties in New Jersey; 


Poughkeepsie township in Dutchess 
county and that part of Clarkstown 
township north of New York State 
Route No. 59 in Rockland county in 
New York; Section 15 in Green town- 
ship in Clark county in Ohio; Council 
Grove, Mustang, Oklahoma, and 
Greeley townships in Oklahoma 
county in Oklahoma; Bucks and Dela- 
ware counties in Pennsylvania; that 
part of Atascosa county lying west 
of State Highway No. 346 and north 
of State Highway No. 173 and that 
part of Bexar county south of High- 
way Loop 13 (Southwest Military 
Drive) and lying between U. S. High- 
ways No. 281 and No. 81 in Texas. 


CINCINNATI FEED CLUB 
HOLDS HOT GOLF PARTY 


CINCINNATI—Forty-five members 
and guests of the Cincinnati Feed 
Club braved temperature in the 90's 
to participate in the club’s annual 
golf party on June 24 at the Make- 
tewah Country Club. 

Low gross score of 83 was stroked 
by Larry S. Fitzgerald, Merrill Lynch, 
Pierce, Fenner & Beane. Three tied 
for low net score of 71, T. G. Steph- 
enson, Jr., Chase Bag Co.; James R. 
Harrington, Monsanto Chemical Co., 
and Robert W. Sander, E. Kahn’s 
Sons Co. Prizes were awarded to all 
the players, along with a number of 
door prizes. 

Following dinner, Chairman Sher- 
wood Williams, Buckeye Cotton Oil 
Co., was presented with an ice buck- 
et as he turned the gavel over to 
Frederic L. Emmert, F. L. Emmert 
Co., co-chairman elect, who substi- 
tuted for Samuel J. Thompson, Ubiko 
Milling Co., chairman elect, who was 
on vacation. 

Mr. Williams announced that the 
club membership is now at an all-time 
high of 91, and he introduced three 
new meinbers: Forest Alexander and 
Philip Broderick, both of Commercial 
Solvents Corp., Cincinnati, and Jo- 
seph Nellis, Nellis Feed Co., Chicago. 

The golf party concluded club ac- 
tivities for the summer, with regular 
monthly dinner meetings to be re- 
sumed in September. 


INDIANA FEED GROUP 
SETS MEETING DATES 
INDIANAPOLIS — The 1954 mid- 
summer convention of the Indiana 
Grain & Feed Dealers Assn., Inc., will 
be June 6-8, it has been announced 
by Fred K. Sale, executive-secretary 
of the group. 


MARITIME MILL BANQUET 

BUFFALO—A large group of pro- 
duction employees of the Maritime 
Milling Co., Buffalo, gathered for its 
third annual 25-year banquet at the 
Hotel Buffalo. Admitted to the club, 
now numbering 13, were Orval An- 
derson, Arthur Umstead, Albert Dee 
and Wladyslaw Jedierski. Bruce K. 
Conover, Sr., vice president, was mas- 
ter of ceremonies. 


DEHYDRATED 
PALALFALFA MEALS 
Car Lots—Truck Loads 
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Unidentified 


means 
“Xtra” 


value 


dehydrated 


\ 
Recent university research” shows that dehydrated alfalfa contains an unidentified 


factor(s) that promotes better health and growth in poultry and livestock. | I 
To date this unknown factor(s) has escaped detection but its effects, as reported by researchers, are impressive: 


“Work with high-energy broiler rations has shown that the addition of 
5 per cent of alfalfa meal improved rather than depressed both growth 
and efficiency of feed utilization. We now believe that this improvement 
is brought about by one or more unidentified growth-promoting factors in 
alfalfa meal.” 


“Fertility and hatchability were increased 9% by adding 5% dehydrated 
alfalfa to the breeder hen diet.” 


“With dehydrated alfalfa, steers gained one-fourth pound a day more.” 


To make sure that your feeds receive the full benefit of this and other “Xtra values” 


in dehydrated alfalfa, specify Small’s Dehydrated Alfalfa. Every 


step of the way, from the field to the finished product, the W. J. 


FOR FEEDS 


WITH A FUTURE Small Co. takes extra care to see that the Small’s Dehydrated Alfalfa 


delivered to you is packed with extra values. 


*Reprints available on request 


THE W. J. SMALL COMPANY (division Archer-Daniels-Midland Co. 


1200 Oak Street Kansas City, Missourb 
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ILLINOIS ELECTION—New officers were elected at the annual meeting of 
the Ilinois Feed Dealers & Mixers Assn., held at the Jefferson Hotel in Peoria 


June 28. The picture on the left includes the new president (sitting), I. 


A. 


Weinstein, Weinstein Feed Store, Pewria; and standing, left to right, Onne A. 
De Wall, Forreston (Tll.) Milling & Grain Co., vice president; and J. C. Van 
Antwerp, Galesburg, secretary-treasurer. In the picture on the right, from 
left to right: Willis Sauder, Sauder’s Feed Service, Tremont, who was a pro- 
gram speaker; H. H. Welge, Buena Vista Mill & Hatchery, Chester, retiring 
president of the group; and Dr. L. E. Card, head of the department of animal 
science, University of Ilinois, Urbana, who also appeared on the program. A 
complete story of the Iliinois meeting appeared on page 7 of the June 27 issue 


of Feedstuffs. 


Stopgap Subsidy 
Program Set Up 
for IWA Sales 


WASHINGTON—Subsidy payments 
on wheat and wheat flour under the 
anticipated ratification of the new In- 
ternational Wheat Agreement have 
been made available to exporters on 
sales made after June 30, 1953, at 
3:30 p. m. E.D.T. 

Sales made under this extraordinary 
agreement will be charged against 
the quotas of importing nations when 
and if the wheat pact is approved by 
the U. S. senate. The fact that the 
United States Department of Agricul- 
ture has found it advisable to take 
this step is seen as confirmation that 
the administration has received con- 
gressional assurance of favorable ac- 
tion on the new agreement by the 
Senate. 

Shipments of sales made under this 
temporary subsidy payment arrange- 
ment can be made after July 18, 
1953. 


Sales may be made only to the fol- 
lowing nations under this arrange- 
ment: Austria, Belgium (excluding 
territories), Ceylon, Cuba, Denmark, 
Egypt, Germany, Greece, Guatemala, 
Haiti, Iceland, India, Ireland, Israel, 
Italy, Japan, Iberia, the Netherlands 
including Surinam and six islands, 
Nicaragua, Norway, Portugal (ex- 
cluding territories), Spain, Switzer- 


| participate if the U.K. refused to 


sign. 

The deadline for formal approval 
of signatory governments by legis- 
lative ratification is July 15, 1953, 
except for the Philippines and Mexico 
where the national parliaments will 
not be in session until later in the 
year. 

All that remains now is approval 
of the agreement on the part of the 
U.S. Senate, after which it is ex- 
pected that all the other signers 
will ratify in short order. 

NEBRASKA FEED MILL FIRE 

WAHOO, NEB.—Fire_ which 


| started in the cupola in a dust collec- 
| tor, caused damages of $1,000 to the 


land and the Union of South Africa. | 


The extraordinary action of USDA 
in this matter will be financed by 
funds available under Sec. 32 of the 
Agricultural Adjustment Agency act 
until such time as Congress ratifies 
the pact and votes authority for CCC 
to make the necessary subsidy pay- 
ments. 

As the Senate Foreign Affairs Sub- 
committee completed a one-day hear- 
ing on the proposed renewal of the 
International Wheat Agreement for 
three years, it was learned that other 
nations who have signed the IWA 
have not disclosed any intention to 
turn down ratification. 

It is said that the Indian govern- 
ment was among those reporting a 
disposition to ratify. Earlier some ob- 
servers felt that India would not 


A, F. G. Raikes 


Cc. W. Akin 


BEMIS PROMOTIONS—The appointment of A. F. G. Raikes as manager of 
the New York general sales division of Bemis Bro. Bag Co. has been an- 
nounced, effective Aug. 15. He is presently the assistant director of sales in 
the company’s general offices in St. Louls. Mr. Raikes will be succeeded in St. 
Louls by C. W. Akin, who will assume his new duties July 1. He is now super- 
visor of paper bag sales for Bemis. Mr. Raikes joined the Bem!s organization 
at Kansas City in 1988 as a salesman, The following year he transferred to 
St. Louis, joining the trade extension department staff, which was the fore- 
runner of the general sales department. He was appointed assistant director 
of sales in 1948. Prior to his association with Bemis, Mr. Raikes spent 11 
years on the staff of The Northwestern Miller. Before taking up his new 
responsibilities, Mr. Raikes will vacation in England for about a month. | 
Mr. Akin’s career in the bag industry started in 1932 when he joined the 
Jaite Co. of St. Helens, Ore. When Jaite’s St. Helens plant was purchased 
by Bemis in 1941, he became sales manager under Bemis ownership and in | 
1948 was appointed supervisor of paper bag sales for the company and was 


transferred to the St. Louis office. 


| General 


| neapolis. 


Wahoo Milling Co. alfalfa plant here 
June 24 The blaze occurred in the 
early morning. 


imports of Oilseed 
Meals Well Ahead 
of Last Year 


WASHINGTON—Imports of oil- 
seed cakes and meals during April 
totaled 20,251 tons, compared with 
29,353 in March and 24,950 in April, 
1952, the U.S. Department of Agri- 
culture reports. 

Total imports of these products in 
the October-April period this season 
were considerably higher than last 
year’s total, reaching 267,910 tons. In 
the same months a year earlier they 
totaled 159,240 tons. In both instances 
cottonseed meal imports by far made 


| up the biggest share of the totals. 


April exports totaled 2,729 tons, 
compared with 1,499 tons in March 


| and 3,062 tons in April, 1952. Soybean 
| meal led the other meals in exports 


by a wide margin. Exports of all 
these products through April were 
far short of last year’s exports. 

The following table shows the 
break-down of imports and exports 


| from October through April for the 


current season and the previous one: 


IMPORTS 
1951-52 1952-53 
Soybean 10,163 38,736 
Cottonseed 96 284 110,121 
Linseed .. 582 21,986 
Peanut 891 3,452 
Copra 44,362 57,170 
Other 6,958 36,445 
Total - 159,240 267,910 
EXPORTS 
Soybean 36,310 13,226 
Cottonseed 34,942 133 
Linseed 6,758 ll 
Peanut 2,168 2 
Other 3 ow 
Total 80,181 13,372 


ELEVATOR CHARGES AT 


KANSAS CITY ADVANCED 


KANSAS CITY — Elevator han- 
dling charges in public terminals in 
the Kansas City area were advanced 
July 1. Elevator firms in both Kan- 
sas and Missouri will have a new 
rate of 2%c bu. for receiving and 
loading grain. The charge for receiv- 
ing and loading, including the first 
10 days’ storage has been 1%¢. Free 
time will be eliminated and the rate 
for storage will become 1/20¢ per 
day from the time of deposit, in- 
stead of the 1/25¢ which applied 
previously after 10 days. After July 
1 there will be no separate charge 


| for insurance, which has previously 


been 40¢ a month per 1,000 bu. or 
fraction thereof. 


RETIRED GMI OFFICIAL, 


RUSSELL J. SAWYER, DIES 
MINNEAPOLIS—Russell J. Saw- 
yer, 57, retired millfeed sales execu- 
tive of General Mills, Inc., died June 


| 25 here. He had been associated with 


Mills since 1916 and had 
retired in May because of ill health. 
Surviving are his widow, Kathryn; 
a sister, Miriam Carlstedt, Duluth, 
Minn., and a brother, Charles A., Min- 
Private funeral services 
were conducted in Minneapolis. 


Agricultural Prices 


Resume Decline; 
Off 1% in Month 


WASHINGTON — Prices received 
by farmers for their products de- 
clined almost 1% between May 15 
and June 15, the U.S. Department of 
Agriculture reports. 

The decrease represented a resump- 
tion of a downward trend in farm 
prices which has continued, except 
for two breaks this year, since last 
September. The increases during this 
period came in March and May. 

The index of prices received by 
farmers on June 15 was 259% of the 
1910-14 average. This compared with 
261 the previous month and 292 in 
mid-June last year. 

While there was the decline of 1% 
from May in the index of prices re- 
ceived by farmers, the index of prices 
paid, including interest, taxes and 
wage rates, declined slightly more. 
This index dropped four points, or 
1%%, to 275. This compared with 287 
in June, 1952. The decline was attrib- 
uted in large measure to lower prices 
for feeder and replacement livestock, 
but lower feed prices also contribut- 
ed to the decline. 

Contributing most to the decline 
in the index of prices received were 
sharp drops in wheat and cattle 
prices. These decreases were largely 
offset by truck and fruit crop in- 
creases. All grains showed price de- 
clines, and slight to moderate de- 
clines were noted for such commodi- 
ties as eggs, turkeys, chickens. and 
hogs. 

Parity price declines during the 
month included 1¢ on wheat and i¢ 
on corn. 

Since there were declines in both 
the prices received and the prices 
paid indexes, the parity ratio on 
June 15 remained unchanged from a 
month earlier at 94% of the 1910-14 
base average. A year earlier, the ra- 
tio, which is an indication of pur- 
chasing power of the farm dollar, 
was 102. 


Parity prices, with comparisons, 


follow: 
June 15, May 15, June 15, 
1953 1953 1952 
Wheat, bu. $2.42 $2.43 $2.45 
Corn, bu. 1.76 1.77 1.78 
Butterfat, in 
cream, Ib. . , 734 745 764 
All milk, whole- 
-462 169 -480 
Oats, bu .872 884 
Barley, bu ° 1.34 1.36 1.45 
Sorgh, grain, cwt.. 2.66 2.66 2.85 
Cottonseed, ton 71.20 72.30 75.50 
Soybeans, bu 2.74 2.78 2.86 
Flaxseed, bu. 4.46 4.52 4.72 
Hogs, cwt 20.00 20.30 21.40 
Beef cattle, cwt . 20.70 21.00 21.00 
Calves, cwt . 23.10 3.40 23.50 
Sheep, cwt 10.30 10.50 10.70 
Lambs, cwt. . 22.50 22.90 23.10 
All chickens, 
live, Ib ae ° 302 307 323 
Turkeys, live, Ib 377 38 .400 
Eggs, doz 471 473 507 


Prices received by farmers, with 
comparisons, follow: 


June 15, May 15, June 15, 
1953 1953 1952 
Wheat, bu -. $1.88 $2.06 $2.06 
1.28 1,40 1.72 
Corn, bu. . coe 1.66 1.49 1.73 
Oats, bu 705 .749 .781 
1.16 1,24 1.24 
Sorgh. grain, cwt 2.39 2.48 2.68 
Hay, all baled, ton 20.80 22.70 21.80 
Cottonseed, ton 61.20 61.80 61.90 
Soybeans, bu. . oo Bae 2.78 3.02 
Flaxseed, bu 7 3.33 3.45 3.67 
Hogs, cwt ° ° . 22.70 23.10 19.40 
Beef cattle, cwt 16.00 17.50 26.20 
Calves, cwt 17.00 19.80 29.60 
Sheep, cwt. . roe: Dee 8.18 11.30 
Lambs, cwt 22.00 22.40 25.60 
Butterfat, in 
cream, Ib 650 651 705 
All milk, whole- 
sale, cwt. . 3.86 3.92 4.38 
All chickens, 
live, Ib. . 249 265 249 
Turkeys, live, Ib 317 -326 .323 
Eggs, doz 457 459 357 


MIDLAND’S 50TH ANNIVERSARY 

DUBUQUE, IOWA—lIn a four-day 
celebration June 28-July 1, Midland 
Laboratories, Dubuque, Iowa, ob- 
served its 50th anniversary. The cele- 
bration took place at Maxwelton 
Braes, Baileys Harbor, Wis. The firm 
was founded in 1903 by the late L. O. 
Hillyard and now has representatives 
in the 48 states. 
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CCC Corn Sales 
Top 4 Million . 
Bushels in Week 


Recent sales by the Commodity 
Credit Corp. included 4,186,056 bu. 
corn and 862,927 bu. wheat at Kansas 
City, Chicago and Minneapolis. In 
separate reports the three CCC com- 
modity offices this week listed sales 
as follows for the periods specified: 

Chicago, June 17-24: 366,756 bu. 
wheat, 25,000 bu. oats, 2,870,034 bu. 
corn and 1,800 bu. soybeans. Also 
listed were sales of 60,000 bu. wheat 
and 200,000 bu. corn for export. 

Minneapolis, June 22-26: 180,696 
bu. wheat, 574,022 bu. corn, 4,000 bu. 
barley, 38,373 bu. oats, 14,400 bu. flax 
and 1,600 bu. soybeans. Purchases at 
Minneapolis included 61,000 bu. bar- 
ley. 

Kansas City, June 18-25: 279,475 
bu. wheat (for export), 542,000 bu. 
corn and 36,000 bu. wheat for domes- 
tic use. The Kansas City report stated 
that the wheat sold for domestic use 
was not suitable for storage. 

A consolidated report on CCC sales 
issued by the U. S. Department of 
Agriculture in Washington shows that 
sales of wheat in the week ending 
June 19 totaled 2,809,292 bu., bringing 
the crop year sales total up to 51,- 
170,054, compared with 130,882,381 
bu. on the same date a year ago. The 
bulk of this weekly total was for ex- 
port, and the remainder, 484,038 bu., 
was wheat no longer suitable for 
storage. 

Corn sales in the same week 
totaled 3,680,000 bu., of which 800,000 
bu. were for export and remainder 
no longer suitable for storage. 

USDA announced last week that 
it had ceased to offer its stocks of 
wheat for sale except for export from 
the Pacific Coast. The move, how- 
ever, does not affect exchanges or do- 
mestic sales of grain threatening to 
go out of condition. 


PFIZER PROMOTIONS 
NEW YORK—Appointment of Mar- 
shal N. de Noyelles as manager and 
Frank Black as assistant manager of 


the chemical sales division of Chas. 


Pfizer & Co., Inc., has been an- 
nounced by John E. McKeen, presi- 
dent. Mr. de Noyelles, who has been 
serving as assistant manager of 
chemical sales, succeeds the late 
Robert H. Briggs. Mr. Black has been 
serving as manager of Medicinal 
Chemical Sales. Mr. McKeen also an- 
nounced the promotion of Paul E. 
Weber to the post of national field 
sales manager. He has been western 
regional sales manager in the chemi- 
cal division. 


Peavey Memorial 


MINNEAPOLIS — A historic me- 
morial in Minneapolis, given to the 
city in 1891 by the late Frank H. 
Peavey, got a new lease on life June 
22 in a formal rededication progranii. 
Originally a fountain for watering 
horses in the carriage days, it has 
become a memorial to horses that 
lost their lives in World War I. Funds 
to refurbish the memorial came from 
the Frank Totton Heffelfinger family, 
relatives of the Peaveys. 

Meanwhile, the Heffelfinger family 
home on Lake Minnetonka, near Min- 
neapolis, has .succumbed to progress. 
The 58-year-old mansion has been 
torn down. Built by Frank H. Peavey, 
it was the scene of Frank Totton 
Heffelfinger’s marriage to Mr. Pea- 
vey’s daughter, Lucia Peavey in 1895. 
Mr. Heffelfinger is chairman of the 
board of F. H. Peavey & Co. 


TEXAS FEED MILL FIRE 
CAUSES $400,000 LOSS 


HAMILTON, TEXAS—Fire, appar- 
ently caused by spontaneous combus- 
tion, broke out at 9:30 a. m., June 28, 
while the plant was shut down and 
destroyed the mill and two ware- 
houses of the Hamilton Mill & Eleva- 
tor Co. at Hamilton, Texas. The loss 
was estimated at $400,000. 

A considerable part of the loss was 
new machinery which had not been 
installed. Two steel and concrete 
grain elevators were undamaged. The 
mill, rebuilt, after another Sunday 
fire 40 years ago, was the last re- 
maining unit of the Weiser group of 
four mills, located at different points. 
Sid Weiser, a grandson of the foun- 
der, is manager at Hamilton. 


Congress Expected to Reject 
Various Crop Give-Away Plans 


WASHINGTON—Developments in 
the give-away deals for surplus ag- 
ricultural commodities reached a 
peak this week when the administra- 
tion played the top card requesting 
a congressional grant of authority to 
the chief executive to dispose of un- 
limited stocks of Commodity Credit 
Corp. surplus agricultural commodi- 
ties. The disposal would be unde) 
terms and conditions the President 
might prescribe for the relief of fam- 
ine conditions in friendly nations or 
“other urgent relief requirements.” 

The bill proposing this authority 
would authorize Congress at some 


WRECK/NG 


Huge Burlington Grain 


Elevator in St. Louis 


SAVE ...$AVE... SAVE 


25 cycle motors from 10 to 150 H 
h.p., elevator legs, conveyors, 
scales, belting, chutes, many 
other items, all in good condi- 


tion. 


Write for price list of bargains 


AALCO WRECKING CO. 


14th & Chouteau - St. Lovis 3, Mo.” 


later date to appropriate funds to 
CCC to reimburse it for costs, in- 
cluding interest and other expenses 
involved in furnishing supplies for 
deals which the chief executive might 
authorize. It would allow disposal of 
surplus agricultural commodities 
through methods whose cost would 


‘not appear in the appropriations this 


year. 
Other Proposals 


Other proposals include give-away 
or soft-currency sales deals of CCC 
surpluses which would remove these 
surpluses painlessly for the taxpayer 
this year. The cost of these give- 
aways would be submitted at some 
later session of Congress. 

According to some observers here 
the situation reflects the pre-occupa- 
tion of the administration with a bal- 
anced budget. 


No Chance of Passage Seen 

Here is the way the legislative 
program looks, according to top Sen- 
ate observers in the Republican 
ranks: 

None of the surplus disposal bills, 
including the Schoeppel billion dol- 
lar give-away for soft currencies, or 
the administration open end distri- 
bution bill, has a chance in this Con- 
gress. 

The McClelland amendment to the 
Mutual Security Act, which would 
channel back virtually all dollar aid 
to Mutual Security Administration 
nations for disbursement only for 
U. S. agricultural surplus commodi- 
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Production of Millfeed Up Again 


Production of milifeed in tons for week ending June 28 and prior two weeks together 
with season total of (1) principal mills in Nebraska, Kansas and Oklahoma and the cities 
of Kansas City and st. Joseph; (2) principal mills of Minnesota, Iowa, North and South 


Dakota ani Montana, including Minneapolis, 


St. Paul and Duluth-Superior; (3) mills of 


Buffalo, N.Y. Production computed on the basis of 72% flour extraction. 


-—Northwest*—, -——Buffalot—, 


-Combined**—, 


Weekly Crop year Weekly Crop year Weekly Crop year Weekly Crop yr. 
Production todate production to date production to date production to date 


June 21-26 . 22,236 1,184,638 12,923 
Prev. week ....%21,659 $12,967 
Two wks. ago.. 21,128 12,865 
1062 ... -. 23,288 1,265,761 16,002 
1951 . 23,380 1,336,360 13,774 
22,235 1,273,174 12,088 
1949 27,315 1,477,047 12,549 
Five-yr. average 23,691 1,307,396 13,267 


*Principal mills. **84% of total capacity. 


743,048 9,542 489,441 44,701 2,427,127 
$8,982 343,608 
9,079 43,072 
726,911 10,388 600.129 48,678 2,492,801 
608,438 7,993 469,900 45,147 2,414,698 
600,840 8,160 539,399 42,483 2,413,413 
837,338 10,624 630,314 61,398 2,844,699 
703,315 9,341 607,837 46,481 2,518,648 


mills. tRevised. 


ties, would make eligible private 
trade in sales of commodities to for- 
eign nations, whereas the Schoeppel 
and other give-aways would make 
them a straight nation-to-nation deal. 


MARRIAGE ANNOUNCED 


HILLSDALE, MICH.—Mr. and 
Mrs. Lawrence H. Luedemann re- 
cently announced the marriage of 


their daughter, Marcha Jean, to 


Bruce L. Esmond, Ensign, USNR, at 
Hillsdale, June 16. Mr. Luedemann 
heads Mill Equipment Sales, Hills- 
dale, representing manufacturers of 
equipment for flour and feed milling. 


35,000 DAIRY PLANTS 
There are about 35,000 plants in 
the U. S. which process milk, butter, 
cheese, ice cream, and other dairy 
products. 


You need good quality grain ingredients to 
make the kind of formula feeds you want under 


your label. 


(Steam Rolled) 

ACE BRAND ROLLED OATS 
(Steam Rolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAL 

FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 


DAIRY BRAND COARSE GROUND 
OATS 


TRI-GRAIN PELLETS 
(Wheat - Corn - Onte) 


. 
. 
” 
é TOWER BRAND ROLLED OATS 


RESULTS COUNT 


Rely on FRUEN’S to furnish the 
kind of oat products and other grain ingredients 
you need for your feeds. 


Mixed cars shipped at straight car prices 
Our Teletype number is MP 477 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


STAR BRAND PULVERIZED 
MIXED FEED OATS 

ENERGEE PULVERIZED OATS 

MIXERS’ PULVERIZED OATS 

EAGLE BRAND STEAM CRIMPED 
OaTs 

OAT FEED (when evailable) 

STEAM ROLLED WHOLE BARLEY 

GROUND BARLEY 

PEARLED BARLEY FLAKES 
(Max. 2%% fiber) (steam rolled) 

GLENWOOD PEARLED BARLEY 

STAR PEARLED BARLEY GRITS 

STEEL OUT DURUM WHEAT 
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1953-Crop Wheat 
to Be Supported 
at $2.21 Bu. 


WASHINGTON — The 1953 wheat 
crop will be supported at $2.21 bu. on 
a national average basis, the U. S. 
Department of Agriculture announced 
this week, 

This support price, the guaranteed 
level announced last September, will 
be maintained for the 1953 crop even 
though the wheat parity price has 
dropped since the $2.21 rate was cal- 
culated. 

In announcing the $2.21 level last 
fall, USDA said the support rate 
would be hiked if the July 1 parity 
price was higher than Aug. 15, 1952, 
parity. But, USDA said, the rate 
would not be reduced from $2.21. 

The July 1 parity price was $2.42, 
compared with last August’s $2.46, 
which was used to establish the mini- 
mum support rate of $2.21. Ninety 
per cent of the July 1 parity would 
be about $2.18, or 3¢ less than the 
previously announced minimum. So 
the $2.21 price will be used as the 
national average support price. 

The old technique of loans or pur- 
chase agreements will govern the new 
program, with wheat grading No. 3 
or better eligible for support. No. 4 
or No. 5 also will be eligible because 
of certain test weight or because it 
contains durum or red durum wheat. 
Loans will be available through Jan. 
31, 1954, and will mature April 30, 
1954, or earlier on demand. 

Terminal market support rates for 
No. 1 heavy of the hard red spring 
class and No. 1 of the durum, hard 
red winter, soft red winter and white 
wheat classes will be: Council Bluffs, 
Kansas City, Omaha, St. Joseph and 
Sioux City, $2.50; Astoria, Ore., Long- 
view, Wash., Portland, Seattle, Ta- 
coma and Vancouver, $2.45; San 
Francisco, Los Angeles and Oakland, 
$2.47; Minneapolis, Duluth, St. Paul 
and Superior, $2.53; Chicago, St. 
Louis, kK. St. Louis, Memphis, Mil- 
waukee and Cairo, $2.54; Galveston, 
Houston and New Orleans, $2.65; Al- 
bany, Baltimore, Norfolk, Philadel- 
phia and New York, $2.63; Louisville, 
$2.50. 

EDUCATORS TO STUDY 
BEMIS ORGANIZATION 

ST. LOUIS—-As a participant in the 
1953 college-business exchange pro- 
gram, Bemis Bro. Bag Co. will play 


host this summer to associate pro- 
fessors from two colleges. Melvin L. 
Greenhut, associate professor of eco- 
nomics at Mississippi State College, 
and Thomas M. Lowry, Jr., associate 
professor of history and _ political 
science at Southwestern at Memphis, 
will spend six weeks at the Bemis 
genera] offices in St. Louis, making 
an on-the-spot study of the operation 
of the company. 

The college-business exchange pro- 
gram is an activity of the Foundation 
for Economic Education and is de- 
signed to provide educators an oppor- 
tunity to observe modern business in 
action. The company benefits by the 
exchange of ideas, too, as these pro- 
fessors contribute constructive criti- 
cism and suggestions at the end of 
their study. Bemis invites two college 
professors each summer to study the 
company’s organization and opera- 
tion. 


Kentucky Feed 
Sales Increase 


LEXINGTON, KY.—The amount of 
commercial feeds consumed in Ken- 
tucky during 1952, based on sale of 
guaranty tags, was 648,800 tons, ac- 
cording to a report issued by the feed 
and fertilizer department of the Ken- 
tucky Agricultural Experiment Sta- 
tion. 

This total includes ingredient-type 
and other feed products as well as 
formula feeds. 

The 1952 total was 35,854 tons 
more than the amount sold in 1951 
and exceeded the tonnage purchased 
in any of the previous six years, the 
report showed. However, it was less 
than the 1944 and 1945 tonnages of 
663,093 and 671,351, respectively. 

The 1952 straight products and by- 
products tonnage, including millfeeds, 
oilseed meals and other products, was 
153,834. 

Calf feed sales totaled 6,105 tons, 
and dairy feed sales amounted to 
134,229 tons. Hog feed sales amounted 
to 51,429 tons; scratch grains, 32,274 
tons; chicken feed, 166,248 tons; tur- 
key feed, 18,265 tons. 

Other totals included dog _ food, 
14,508 tons; cat food, 298; goat feed, 
180; horse and mule feed, 13,226; 
pigeon feed, 135; rabbit feed, 5,552; 
sheep feed, 924; stock feed, 15,608; 
mineral feed, 5,981; protein and min- 
eral feed, 1,901; miscellaneous, 28,103. 


LAND OF MILK 
The 26,600,000 milk cows in the U.S. 
last year produced an average of 341 
quarts of milk for each person in the 
nation. 


Marketing Quota Proclaimed 
on Wheat; Referendum Due 


WASHINGTON —- A national mar- 
keting quota on wheat has been pro- 
claimed by Ezra Taft Benson, secre- 
tary of agriculture, under provisions 
of the existing farm law. The quota 
is subject to a referendum vote by 
wheat producers, 

Present law requires that the vote 
be held before July 24. However, 
legislation currently being considered 
in Congress calls for a postponement 
of the referendum deadline to Aug. 14. 
It is considered likely that Congress 
will approve the delay and also change 
the rules concerning which producers 
are to participate. 

Under existing law, farmers who 
plant 15 acres of wheat or produce 
less than 200 bushels of wheat are 
exempt from the referendum vote. 
The new legislation, aimed at assur- 
ing a favorable vote on the quotas, 
would eliminate a larger group of 
small-acreage farmers. It would re- 
strict the participation to farmers 
having more than 25 acres under cul- 
tivation or producing more than 400 
bushels of wheat. 

If farmers reject the quotas, they 
would obtain only 50% of parity sup- 
port on their 1954 wheat crop. A two- 


thirds favorable vote is necessary to 
put the quotas into effect. 

Other changes in the basic law gov- 
erning wheat controls also are in the 
congressional works. 

The House has passed an amend- 
ment to the acreage allotment and 
marketing quota provision of the law 
which sets as a minimum acreage 
allotment for all wheat farms at not 
less than 66 million acres. The Senate 
is considering a bill which would re- 
duce the house minimum acreage al- 
lotment to 62 million acres. That is 
the level advocated by the United 
States Department of Agriculture. 

The Senate Agriculture Committee 
has not acted on their version of the 
new legislation, having referred the 
recommendation to a sub-committee. 

Secretary Benson has until July 15 
to announce the size of the national 
acreage allotment on which the mar- 
keting quotas are to be based. A de- 
lay in the referendum vote, as pro- 
posed in Congress, would give the 
USDA more time to work out indi- 
vidual planting shares for farmers 

USDA is said to be geared for an 
all-out drive to persuade wheat farm- 
ers to vote favorably on the restric- 
tions. 


Midwest Association 
Prepares to Choose 
New Executive 


KANSAS CITY—Jeff D. Brown of 
Jeff D. Brown & Co., Springdale, 
Ark., president of the Midwest Feed 
Manufacturers Assn., has appointed 
a committee to consider applications 
for the position of executive vice 
president of the association to fill the 
vacancy caused by the recent death 
of Jack D. Dean. 

Members of the committee are 
Maurice Johnson, Staley Milling Co., 
Kansas City, chairman; Ray Ammon, 
Schreiber Mills, St. Joseph, Mo.; Max 
Shields, Albers Milling Co., Kansas 
City; Oscar Straube, Pay Way Feed 
Mills, Kansas City; Edward Worth, 
L. C. Worth Commission Co., Kansas 
City. 


President Brown appointed the 
committee with instructions to make 
recommendations to the board of di- 
rectors of the association as soon as 
possible. The committee was selected 
from mémbers located in or near 
Kansas City in order to expedite han- 
dling of applications for the position. 
For the present the committee will 
receive written applications only and 
then will schedule interviews for a 
later date. 

All written applications” should be 
addressed to the committee chairman 
at Staley Milling Co., North Kansas 
City 16, Mo. 

Mr. Dean, who served as the ex- 
ecutive officer of the association since 
1945, died unexpectedly June 22. 


_— 


FARM EFFICIENCY RISES 
United States farmers have pro- 
duced record outputs during recent 
years with 20% fewer man-hours of 
labor and only 11% more harvested 
acres than in 1910. 
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Yes, now over 400 million broilers have 
received the growth benefits of Nitrosal 
or 3-Nitro Powder in feed. Everywhere 


| feed suppliers make more money .. . 
hove satisfy more customers . . . by including 
one of these performance-proved 


d 
In Field Results with over, 
Your Choice of TWO PRODUCTS! 


Either Nitrosal or 3-Nitro Powder pro- 
vides these benefits . . . even with Vitamin 
B-12 and Antibiotics in the Feed: faster 
growth! lower feed cost! redder combs! 
yellower skin! better feathering! more 
profit per bird! Nitrosal also prevents 
coccidiosis. 


Provides Growth Benefits plus 


: Provides Growth Benefits without 
“ON THE ALERT” COCCIDIOSIS PREVENTION ==: ~— COCCIDIOSIS PREVENTION 
for More Feed Profits? 
Mix Nitrosal or 3-Nitro Powder in - : 
your feeds. Send for complete bulletin 
on use of 3-Nitro for chickens and 
Charles City, Iowa. 


3-Nitro Powder for Laying Mashes 
Increases Egg Production! 


Helps hens produce more eggs. Gives 
laying mashes extra sales benefits. 


3-Nitro Powder 
for Hog Feeds! 


Produces 27% faster growth on 14% 
less feed per pound of gain. Makes 
your hog feeds more profitable. 


Nitrosal-Fed Broilers Win Pennsylvania 


Chicken-Of-Tomorrow Contest. 

Richard Bauer, Spring City, Pennsyl- 
vania, won the Grand Champion Award 
in the 1952 Pennsylvania Junior 
Chicken-Of-Tomorrow contest. His 
Nitrosal-fed broilers averaged 3.54 
pounds dressed weight in 1144 weeks, 
feed conversion, 2.9. 


Left to right: Edgar Burton, (Spring says, “I finished off my birds two 
City Vo-Ag Teacher); Mrs. and Mr. weeks earlier and saw no sign of 
Raymond Bauer; Richard Bauer whe coccidiosis in my flock.” 


OR. SALSBURY'S 


DAR ANATE 
WHEN C.R.D.* STRIKES 


*Chronic Respiratory Disease 
(“Air-Sac” Infection) 


Reduces death losses! Checks loss of ap- 
petite! Soluble powder for use in feed 


or water. Write for C.R.D. bulletin. 
DR. SALSBU Ry"! ATOR City, lowa 


; 
a 
/ 
, 4 
: 
“ 
: 


10--F EEDSTUFFS, July 4, 1953 


lowa Study Provides Information 
on Farmers’ Feeding Practices 


DES MOINES—Some interesting 
information on livestock and poultry 
feeding practices is provided in a re- 
port on the 1953 Iowa Feed Survey. 

The survey, fourth in a series spon- 
sored by the Iowa Farm and Home 
Register, was conducted this spring 
and covered 723 Iowa farm families. 
The Iowa Farm and Home Register 
is published by the Des Moines Sun- 
day Register. 

This year’s survey is based on ques- 
tions approved by the magazine's feed 
advisory council, which consists of 
34 repvesentatives of feed manufac- 
turers doing business in Iowa and 
three representatives of Iowa State 
College. In the 1953 study, farm wo- 
men as well as men were interviewed. 
However, when a woman was ques- 
tioned, no questions were asked of 
the man on the same farm. The find- 
ings were approved by the advisory 
council before being released. 

(In the following paragraphs, per- 
centage figures from the study are 
given. The figures are separate for 
men and women, and in each case 
the first figure is for men and the 
second for women interviewed in the 
survey.) 


Cotton and Burlap Bags 


PERCY MENT BAG CO., 
KANSAS CITY + BUFFALO + NEW YORK 


ARGEST IMPORTERS OF BLACKSTRAP M 
1429 WALNUT STREET P 


The farmers were asked where they 
buy most of their formula (commer- 
cial mixed) feeds for hogs, poultry, 
beef cattle and dairy cattle. Ele- 
vators and feed stores were shown to 
be the leading outlets. Among other 
places where feeds are purchased 
are hatcheries, produce stations, lo- 
cal mixers and direct from manufac- 
turers. The produce station and hatch- 
ery percentages are higher for poultry 
feed than any other types of feed. 
The don’t-feed-formula-feeds percent- 
ages in this question were 7.1 and 5.8 
for hogs, 8.7 and 9.3 for beef cattle 
18.9 and 15.7 for dairy cattle and 
2.9 and 3.4 for poultry. 


Following are percentage figures 
for leading sources of the different 
types of formula feeds: Hogs—ele- 


vator, 37.7, 37.4; feed or seed store, 
24.8, 24.6; produce station, 7.8, 7.0; 
local mixer, 8.0, 10.5; direct form 
manufacturer, 9.2, 11.1. Beef cattle 
elevator, 36.0, 37.4; feed or seed store, 
26.8, 22.4; produce station, 8.3, 5.7; 
local mixer, 8.0, 10.5; direct from 
manufacturer, 9.5, 9.3. Dairy cattle 
—elevator, 33.7, 32.1; feed or seed 
store, 22.6, 20.9; produce station, 7.1, 
7.5; local mixer, 6.5, 10.4; direct from 
manufacturer, 6.2, 7.5. Poultry—ele- 
vator, 27.6, 21.2; feed or seed store, 
26.1, 28.5; hatchery, 16.7, 15.6; pro- 
duce station, 15.4, 17.9; local mixer, 
5.0, 6.1; direct from manufacturer, 
4.5, 5.6. Livestock truckers and other 
sources also were listed. 

The farmers also were asked where 
they buy straight minerals for hogs 
and cattle. The don’t-feed-straight- 
minerals percentages in this question 
were 13.2 and 16.8 for hogs and 19.2 
and 19.9 for cattle. Percentages for 
leading sources included: Hogs—ele- 
vator, 25.6, 27.7; feed or seed store, 
16.6, 20.2; direct from manufacturer, 
24.3, 16.8. Cattle—elevator, 28.0, 29.8; 
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HeEywoop & RABB, 
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Serving the Entire Southeast 


“May we have your offerings?” 
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The MARION FINISHER 


FINISH YOUR FEEDS WITH 


1. Your feed will look better. 
2. It will be better. 
3. It will sell better. 


More Feed and Mineral Plants are buying MARION FINISHERS 


every day 


Write today for complete infdrmation 


THE RAPIDS MACHINERY COMPANY 


A MARION FINISHER 


MARION, IOWA 


feed or seed store, 18.5, 22.8; direct 
from manufacturer, 19.0, 12.3. 


What’s the Reason 

Another question was: “What one 
reason is most important to you in 
deciding where you buy your feeds?” 
(multiple choice), Answers indicated 
that quality and results, price and 
convenience were the most import- 
ant factors. Percentages included: 
Quality, food feeds, results, 29 8, 20.5; 
price, best buy, bargain, 22.5, 17.3; 
location, handy, convenient, 11.1, 16.8; 
indefinite, 17.9, 24.5. Other reasons, 
with percentages less than 10, includ- 
ed good reputation, like him, good 
friend; good service, delivery, knows 
feeds; dividend from cooperative; 
want brand. 

Asked how long it had been since 
a feed salesman called at their homes, 
many of the farm men and women 
indicated it had been from a week 
or less to a month, but more than 
one fourth said it had been a year or 
longer. Percentages included: one 
week or less, 18.9, 14.3; 10 days-two 
weeks, 10.3, 12.1; one month, 16.6, 
19.3; one year or longer, 28.9, 31.9. 
There were smaller percentages for 
other periods up to a year. 

Questions on By» and antibiotics in- 
dicated that a minority do not know 
whether their feeds include B, and 
antibiotics or whether they get bet- 
ter results from such feeds. “Do the 
feeds you buy include B, and anti- 
biotics?”—yes, 71.8, 62.6; no, 9.9, 
9.6; don’t know, 18.3, 27.8. “Do you 
feel you get better results from feeds 
which include B, and antibiotics?’’— 


yes, 65.1, 62.8; no, 4.0, 5.0; don’t 
know, 30.9, 32.2. 
Who Decides 


Answers to another question in- 
dicated that men overwhelmingly, as 
opposed to women, decide what feeds 
will be bought for hogs and cattle. 
However, for poultry, women have 
a greater voice in deciding. In each 
case, and for poultry in particular, 
the woman's decision percentage was 
higher among women answering than 
among men answering. Percentages 
for man, woman and both deciding 
were: Hogs—man deciding 92.8, 89.9; 
woman, 0.2, 2.6; both, 5.2, 6.3. Cattle 

man 93.8, 87.9; woman, 0.2, 3.8; 
both, 4.6, 7.1. Poultry—man, 52.6, 
32.7; woman, 29.5, 43.3; both, 17.1, 
23.5. Small percentages were listed 
for landlord. 

Increased popularity of 50-lb. paper 
bags is shown in a question on how 
Iowa farmers prefer their feeds 
packed. The following percentage 
figures are, in this order, men 1953, 
women 1953 and the one 1951 figure: 
100-lb. print bags—15.3, 29.5; 46.2. 
100-lb. cotton and burlap bags—19.4, 
12.5; 16.8. 50-lb. paper bags-—55.7, 
43.3; 29.7. Bulk—2.2, 4.9; no 1951 
figure. No opinion—7.4, 9.8; 7.3. 

A question on where farmers want 
manufacturers’ feeding instructions 
showed: In bag, 13.6, 13.8; on tag, 
53.6, 52.9; on bag, 18.0, 17.3; don’t 
know, 14.8, 16.0. 


HOG FEEDING 

Farmers were asked how many 
hogs they planned to market, and 
those who said they planned to mar- 
ket some then were asked various 
questions on feeding. About 84% of 
both men and women said they feed 
a manufactured protein supplement 
(commercial mixed formula feed) to 
their hogs. This figure is about the 
same as in 1951. About 84% of the 
men and 88% of the women said they 
feed the supplement regularly, and 
the once-in-a-while percentages were 
about 15 and 12. The 1951 figures 
were: regularly, 78.7%; once in a 
while, 21.3%. 

Approximately 72% of the men and 
75% of the women said they mix the 
manufactured supplement with their 
home-grown feeds. Seventy per cent 
of the men and 79% of the women 


said they self-feed the supplement. 
Another question was whether the 
farmers supplement home-grown 
grains for hogs with this manufac- 
tured protein only. Results were: Yes, 
56.4, 49.2; no, 43.6, 50.8. 

Farmers raising hogs were asked 
whether they “home mix,” feed 
straights or never use various ingre- 
dients. Among the’ 1953 findings were: 
Soybean meal—mixed, 42.6, 44.7; 
straight, 4.4, 5.3; never use, 53.0, 
50.0. Alfalfa meal or pellets—mixed, 
39.3, 40.9; straight, 6.2, 9.1; never 
use 54.5, 50.0. Tankage and meat 
scraps—mixed, 39.9, 44.5; straight, 
8.7, 13.6; never use, 51.4, 41.9. In gen- 
eral, the “never use” percentage in 
1953 for the several ingredients were 
higher than in 1951. 


Feeding Minerals 


About 81% of both the men and 
women said they feed a manufac- 
tured mineral to their hogs, and of 
these about 82% said they do so reg- 
ularly. Approximately 75% said they 
self-feed minerals. The farmers were 
asked whether they supplement home- 
grown grain fed their hogs with min- 
eral only, and about 75% said no. 
More than 80% said they feed miner- 
als in addition to a manufactured sup- 
plement to their hogs. 

Another question was: “If you feed 
balanced ration feeds to your hogs, 
do you mix them yourself, get them 
from a local mixer or buy advertised 
brands of commercial mixed formula 
feeds?” (multiple). Answers were: 
mix myself, 35.8, 34.4; advertised 
brands, 44.0, 45.0; local mixer, 29.4, 
27.5; do not feed balanced ration 
feeds, 9.5, 7.5. 

The farmers were asked in what 
period of a hog’s life they feed milk 
products, About 55% of the men and 
62% of the women said they didn’t 
feed milk products; about 10% of 
both groups said all the time; others 
said first few weeks, suckling stage, 
at weaning or other periods. 

Another question was on the period 
in a pig’s life when it should be most 
carefully fed. Answers were: Before 
farrowing, 24.4, 31.6; suckling, 23.2, 
11.6; after weaning, 32.5, 34.8; dur- 
ing fattening, 3.8, 5.2; no opinion, 
16.1, 16.8. 

Seventy per cent of the men said 
they thought they could make more 
money feeding formula feed to their 
hogs. The results of. this question 
were: More, 70.1, 63.8; less, 11.1, 
10.8; no difference, 9.5, 12.7; no opin- 
ion, 9.3, 12.7. 

Replies to the question as to wheth- 
er the farmers preferred formula 
feeds for hogs in meal or pellet 
form were: Meal, 33.2, 34.6; pellet, 
54.4, 50.9; no difference, 12.4, 14.5. 
These figures represent a gain for 
pellets over 1951, when the figures 
were meal, 58.4; pellets, 41.6. 

Approximately 22% of both men 
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Robert W. Nichols 


PROMOTED — Abbott Laboratories’ 
chemical sales division has announced 
the promotion of Robert W. Nichols 
from assistant sales manager to sales 
manager. He will report to Floyd K. 
Thayer, vice president and director of 
the division. Mr, Nichols has been in 
Abbott’s bulk chemical sales division 
since 1947 and has been assistant 
sales manager since 1951. He started 
with the company in 1941 and re- 
turned from four years’ military ser- 
vice in 1946 to join Abbott’s produc- 
tion planning group. He attended 
Northwestern University, Lake For- 
est College and the Industrial Man- 
agement Institute at Lake Forest 
College. He is a member of the Chi- 
cago Drug and Chemical Assn. 


and women said they feed a sow’s 
milk replacer to pigs, and of these 
about 45% said they do so regularly. 
These farmers were asked whether 
they feed the replacer as a complete 


WHAT MAKES BEST HAMMERMILL 


replacer, as a supplement to poor- 
milking sows or as a feed for orphan 
or runt pigs (multiple). The findings 
were: Complete replacer, 14.9, 31.4; 
supplement, 60.9, 34.3; orphan or 
runt pigs, 34.5, 48.6. 

About 67% of the men and 64% 
of the women said they use a com- 
mercial pig starter. Of these, 35% 
of the men and 47% of the women 
said they preferred it in meal form; 
62% and 42% in pellet form; and 3% 
and 11%, don’t know. About 23% of 
both groups said they had fed sugar- 
coated pig starter in pellets. 


CATTLE FEEDING 


Farmers who had beef cattle or 
dairy cows were asked various ques- 
tions about feeding. About 50% said 


they didn’t plan to market beef cat-. 


tle in 1953, and about 30% said they 
didn’t have dairy cows. 

Approximatély 82% of both men 
and women with beef cattle said 
they supplement home-grown feeds 
fed to their cattle; and, among those 
with dairy cows, 72% of the men and 
77% of the women said they supple- 
mented home grown feeds. About 71% 
of both groups with beef cattle said 
they feed a manufactured protein 
supplement. Among farmers with 
dairy cows, 56% of the men and 62% 
of the women said they feed a manu- 
factured supplement. About 70% of 
both groups feed manufactured min- 
erals to beef cattle, and about 60% 
feed minerals to dairy cows. 


Form of Feed 

Farmers with cattle were asked 
whether they preferred feeds in meal 
or pellet form. Results Beef cattle— 
meal, 28.4, 36.7; pellet, 55.6, 55.6; no 
difference, 16.0, 7.7. Dairy cows— 
meal, 49.5, 53.8; pellet, 31.1, 24.6; no 
difference, 19.4, 21.6. 

Farmers with beef cattle were 
asked how they got balanced ration 
feeds. Results: mix myself, 35.1, 36.2; 
buy advertised brands of formula 
feeds, 43.4, 42.9; local mixer, 18.6, 
16.2; don’t feed balanced ration feeds, 
14.5, 14.3. The same question for 


farmers with dairy cows showed these 
findings: Mix myself, 38.3, 35.7; ad- 
vertised brands, 33.3, 35.7; local mix- 
er, 16.2, 17.5; don’t feed balanced 
ration feeds, 25.1, 23.1. 

Another question for farmers with 
cattle had to do with feeding vari- 
ous ingredients. Results included: Al- 
falfa meal or pellets: Beef—straight, 
27, 23.6; mixed, 19.0, 22.5; never use, 
54.0, 53.9. Dairy—straight, 22.0, 21.7; 
mixed, 20.7, 20.2; never use, 57.3, 58.1. 
Soybean meal: Beef—straight, 7.4, 
7.7; mixed, 32.7, 36.3; never use, 59.9, 
56. Dairy—straight, 5.1, 2.3; mixed, 
34.3, 33.1; never use, 60.6, 64.6. 

Approximately 57% of the men 
and 52% of the women said they 
thought they could make more mon- 
ey feeding formula feed to their cat- 
tle. Results: More, 57.1, 51.9; less, 
14.3, 142.0; no difference, 11.5, 15.3; 
no opinion, 17.1, 20.8. 

Milk Replacer 

Approximately 20% of both men 


and women said they feed a cow’s 
milk replacer to their calves. About 
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25% said they feed a calf-grower 
supplement, and about 10% said they 
feed a complete calf feed. 


The farmers were asked whether 
they had ever fed commercially mixed 
cattle feeds containing urea. Answers: 
Yes, 26.4%, 8.8%; no, 53.0; 44.8; 
don’t know, 20.6, 46.4. Those who 
said yes were asked whether they 
were satisfied with results. Answers: 
Yes, 63.9, 93.8; no, 11.1, 0; undecided, 
25.0, 6.2. 


POULTRY FEEDING 


In the poultry feeding field, ap- 
proximately 97% of the men and 
95% of the women who raise baby 
chicks said they feed a commercial 
chick mash to their chicks, Of these 


(Continued on page 560) 


INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 
PRODUCTS CO. 


Phone 6-3155 
Des Moines, Iowa 


Board of Trade 
Phone: 2-0777 


Importers and Wholesalers 
of .. Canadian Screenings 


SUPERIOR FEED COMPANY 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


Duluth 2, Minn. 
Teletype DU 16 


HAMMERS ore tipped with 
Tungston Carbide much 
harder than the hardest 
steel or other alloy. Carbon 
steel bodies will not break. 


FEED OPENINGS are extra 
wide to spread incoming 
material for direct blows 
of the hammers, using less 
power for greater capacity. 


; 


SCREENS are available 
with perforatiens from 
1/32” to 2” and may be 
changed by simply lifting 
the grinder hood. 


HOLD-DOWN LEVERS en- 
able operctors to snap 
hood open with a minimum 
of effort. Holds hood tight 
in closed position. 


MAIN FRAME is made of 
extra heavy grey iron to 
cut down vibration and re- 
sist corrosion — has wide 
spread base. 


Check all these features and you'll agree that W-W Hammermills 
are the world’s greatest. When you use them you will be amazed 
at the profits they turn out for you . . . in less time and with less horse- 
power. Since 1910 W-W “know-how” has been put into each hammer- 


W-W GRINDER CORP. 


VW), 


WRITE FOR CATALOG OF COMPLETE LINE 


STAR CYLINDER assembly Is a 
series of triangular steel plotes 
locked into one solid mass. No 
two hammers travel in the same 
orbit except end hammers. 


HAMMER PINS may be removed 
to replace hammers. Just one 
pin need be removed for 


changing one entire row of 
hk 


CYLINDER SHAFTS are oversize 
and extra heavy. On the three 
largest models, shofts ore of 
special forged alloy steel which 
has been normalized and can- 
fot warp. 


BLOWERS ore made 
of heavy plate and 
ore perfectly bol- 
anced. Fan blodes 
are bolted on for 
eaty, economical 
changing. 


mill to make it give a life-time of smooth, vibrationless performance. 
There are eight standard models to choose from or a hammermill 
can be designed to meet your special requirements. Samples of 
your material will be ground and sent to you without obligation. 
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NO DRUG-FASTNESS FOUND 
IN COCCIDIOSIS RESEARCH 


ASHLAND, OHIO— Widespread use 
of drugs to prevent and control cecal] 
coccidiosis of chickens has raised an 
important question: “Does the or- 
ganism causing cecal coccidiosis 
(Eimeria tenella) develop resistance 
to the drug, or drug-fastness, as a 
result of its continued use?” accord- 
ing to a recent service bulletin of 
Dr. Hess & Clark, Inc. 

Seeking an answer to this question, 
Dr. Paul D. Harwood conducted re- 
search with hundreds of chicks, em- 
ploying two drugs, nitrofurazone and 
sulfaquinoxaline. These drugs are 


now being used effectively in medi- 
cated feeds for coccidiosis prevention 
and control, it was noted. An account 
of Dr. Harwood’s research was pub- 
lished in The Journal of Parasitology, 
June, 1953. 

Coccidia of four different strains 
were used in the research done by 
Dr. Harwood. One strain, isolated 10 
years ago, has been reproduced 
throughout that period without con- 
tact with any coccidiostatic drug. 
Another strain was isolated from a 
brooder house in which nitrofurazone 
had been used against coccidiosis for 
three years. A third strain (desig- 
nated as the Liinceford mixed strain) 
was isolated from poultry litter in a 


Georgia brooder house where sulfa- 
quinoxaline had been used for four 
years. A fourth strain (called the 
Lunceford strain) was a pure culture 
of Eimeria tenella isolated from the 
Lunceford mixed culture. 


Results indicate that all four 
strains were fully susceptible to both 
drugs, nitrofurazone and _ sulfaqui- 
noxaline. If there were resistance to 
the drugs, this would be indicated by 
higher chick mortality among treated 
birds inoculated with newly isolated 
cultures of coccidia that had been 
exposed to prolonged drug treatment. 
In these trials, however, that was not 
the case. Mortality was actually 
slightly lower among those chickens 
than among the ones which were 


4 


inoculated with a standard culture, 
it was found. 


Distributed in Utah and Southern Idahe by: 


BADER,INC. 
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SPROUT-WALDRON NAMED 
ARID-AIRE DISTRIBUTOR 


MINNEAPOLIS — Arid-Aire Mfg. 
Co. has announced that Sprout, Wal- 


JOINS HONEGGER-HANLEY — J. 


O. Hanley, president of Honegger- 
Hanley Mills, Mansfield, Ohio, has 
announced the appointment of Les 
W. Keller of Decatur, IIL, as gen- 
eral manager. Honegger-Hanley Mills 
is an associate of Honeggers’ & Co., 
Fairbury, Tl. In the picture above, 
Mr. Hanley (left) is showing Mr. 
Keller pellets which are produced 
in the Mansfield plant. Mr. Keller 
has had extensive feed industry ex- 
perience in the Midwest. He started 
as an agriculture teacher and county 
agent in Indiana, later becoming as- 
sociated with the Central Soya Co. 
at Gibson City, Ill. He is a former 
president of the Illinois Feed Assn. 


214 24th Screet 


P.O. Box 267 Ogden, 
Telephone: Ogden 9325 


you can GET 
ann HOLD 


CORN 


Built 


JOLIET 


dron & Co., Inc., Muncy, Pa. has been 
named distributor for the Arid-Aire 
grain dryer. Exclusive, sales and ser- 
vice representation will be handled 
by the Sprout-Waldron firm on the 
East and West Coasts and in Texas, 
and in Central and South America. 

Other distributors, already estab- 
lished, will continue to represent 
Arid-Aire throughout the Midwest, 
South and in Canada. 

W. J. Roseberry, sales manager of * 
the Arid-Aire firm, in making the an- 
nouncement, predicted that 1953 will 
prove to be a record sales year for 
all leading grain dryer manufacturers. 
His prediction, he said, is based up- 
on current market and crop condi- 
tions. 


DISTILLERS’ DRIED GRAINS 
PRODUCTION (tons) 
May, 1953, With Comparisons 


The Production & Marketing Administra- 
tion reports the following statistics on 
distillers’ dried grain output: 


Built to do a better job for more years, the Belle City Joliet 
will give you the fast, clean shelling that operators prefer. It 
will earn more profit for you because its light-running quality 
saves power; its rugged construction and trouble-free opera- 


BELLE CITY JOLIET No. 2 | 
Dustless, Cylinder Shuck Corn Sheller 
FOR MILLS, ELEVATORS, WAREHOUSES 


tion save time and money, gives you more years of big-volume . We also build the No. 4 and No. 6 a a 
custom shelling. Shellers with greater capacity. All May, 13,400 2,590 3,000 18.900 
ril, 5,00 3,2 20,6 

. . shellers available with Feeder, Cob oy 1952 ... 14,800 3,800 5,900 24,600 

Introduced over a century ago, the Joliet is known by thou- Stacker, Shelled Com Eloveter...coller Apel, 13600 4900 
sands for its superior shelling ability, on corn with or without bearing, rubber-tired transport wheels. o Season's total 

husks. Today the Belle City Built Joliet is better than ever. May, 1953 . 76,900 29,100 19,000 125,000 
y y 
Oct., 1951- 

Here are some of its features: 2962 .150,500 67,400 70,000 278,900 

@ Cage has specially designed steel rings and steel rods... 


at plants and warehouses May 31, 1953, 
practically indestructible. Each individual beater is keyed 
1,700 tons April 30, 1953, and 3,100 tons 


on the shaft separately. A broken beater does not mean an 
entire new assembly. Easily adjustable to all kinds and 
conditions of corn. 


May 31, 1952 


FEED 


INGREDIENTS 


@ Sieve Capacity—Welded all-steel construction permits sturdy 
wide sieves, giving greater capacity and clean shelling. 
Roller bearings on eccentrics now drive the sieves. 


@ New V-Belt Drive gives smoother, quieter, trouble-free opera- 
tion... safe to operate. 


H. V. NOOTBAAR (0. 


S ARROYO 


Photograph shows recently-completed corn 
shucking and shelling plant of H. |. Davis at 
Seven Springs, N.C. There are five ele- 
vators of 5 million bu. capacity each. The 
feed mill in background houses four 48”’ 
flat mill rocks about one hundred years old, 
producing southern corn meal. Mr. Davis 
who is fifty years old bought his first No. 4 


465 St. San Franciace 4. 2 
ACTION EXPERIENCE + INTEGRITY 


Saunders Mills 


Dehydrated Alfalfa Meal, coast-to- 


@ Fan—Sturdy, powerful roller bearing blast fan. 


@ Frame—All steel, interlocked and electrically welded. The 
most solid construction possible. 


re) N It is in coast service 365 days of the year 
Two other . 4's have been purchase 
UFACTURING co. \ M A We will send since, and the three shellers give him a TA= G ri 
city MAN Wisconsin \ A dside daily capacity of 25,000 bushels of corn. 
BELL 400, Racine, Broad- | T Jymbo Bro ec Fresh, velvety-green, year round 
Dept. Colortu distributor. description production adds snap to your feeds 
You moy ma orn Shellers, al 
vide of Joliet Cor distibutor- VITA-GREEN 


Pellets, Dustiess Krumbles, Meal— 
or any form to meet your require- 
ments at any time 


| nom 


(WRITE — — PHONE FOR QUOTATIONS 


BU 
SAUNDERS MILLS, INCORPORATED 
GENERAL OFFICES: Wales Rd TOLEDO OHIO 
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OFFICE OF WILLIAMSFIELD FARMERS COOPERATIVE ASSOCIATION, INC. 


Says dealer 
Warren Doubet, 


Manager of the Williamsfield 
Farmers Cooperative Association, 
Inc., Williamsfield, IMlinois 


10 YEARS SELLING MASTER MIX 


“NO OTHER feed we've ever sold stays sold like Master Mix Concentrates and 
Complete Feeds. It takes a lot of things to keep feeders sold,” says Mr. Doubet “and 
Master Mix gives dealers everthing to get the job done. First, Master Mix gives our IF YOU 
customers the results they want. It helps them earn more profit, because there are ARE INTERESTED 
proven feeds for every feeding program. Second, Master Mix provides us with valuable 


management manuals, hog feed contracts, resale assistance, and many other helpful in building steady 


customers with better 
feeds and feeding programs 
These not only make the first sale easier, but keep our customers satisfied. Last as Warren Doubet has 
done, write us today. 


services. 


year we averaged about 70 tons of Master Mix Concentrates and Complete Feeds per 
month and our business is growing steadily.” 


MASTER| 


Fort Wayne, Indiana — Memphis, Tennessee 


McMILLEN FEED MILLS 
NFEEDS! 
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Gordon Reiners, 
Manager of the 
Livestock Depart- 


ment of Ultra-Lite 
Laboratories, Inc., 
and Director of the 


Ultra - Life Live- 


stock School. 


READY TO WORK FOR 


Could you afford to hire this man? Possibly so, but 
it would add considerably to your overhead. How- 
ever, you can get the benefit of his vast experience 
free by becoming a user of Ultra-Life Livestock Sup- 
plement. Mr. Reiners’ knowledge of livestock nutri- 
tion and corrective feeding is tops, and, more impor- 
tant to you as a feed manufacturer, he can turn this 
nutritional knowledge to your benefit through im- 
proving the service you render your customers. Many 
cattle feeders are complaining today, but those Mr. 
Reiners has worked with are making money. 

Through the years, this man and other nationally 
known experts on the Ultra-Life staff are working 
hard with users of our products in ways that really 
get results. Why not find out what they can do for 
your business? 


YOU 


Ultra-Life Laboratories is one of the nation’s 
largest and oldest manufacturers of vitamin- 
trace mineral concentrates. These concen- 
trates are used by important feed manufac- 
turers in all parts of the country for forti- 
fication of feeds which they manufacture. 
Feeds made with Ultra-Life are proved to 
give exceptional results, economically. Full 
information gladly furnished on request. 


ULTRA-LIFE LABORATORIES, Inc. 
Main Office and Plant EAST ST. LOUIS, ILL. 


CANADA LIKELY TO POST 
GRAIN MOVEMENT RECORD 


WINNIPEG—Statistically Canada 
is heading for new records in the 
movement of grain during the cur- 
rent crop year and promises to shat- 
ter the record established in the 
1951-52 crop year. 

From August 1 to June 11 produc- 
ers in Western Canada . delivered 
more than 648,000,000 bu. of all 
grains to country elevators compared 
with more than 619,000,000 bu. in the 
same period the year previous. These 
totals included 417,600,000 and 396.- 
000,000 bu. of wheat. From the be- 
ginning of the current crop year until 
June 11, 630,000°000 bu. of all grains 


| | have been shipped from country ele- 


vators compared with 554,000,000 in 
the same time a year ago. 


COC Wheat Sales 
WASHINGTON — Sales of Com- 
modity Credit Corp. wheat in the 
week ending June 19 totaled 377,288 


| bu. at Minneapolis and Chicago. In 


the previous week sales of wheat by 
all CCC offices totaled 967,816 bu.. 
most of which was for export and 
the balance mainly wheat not suit- 


| able for storage. Wheat sales through 


June 12 this crop year totaled 48,- 
360,762 bu., compared with 130,574.- 
088 in the same period the year be- 
fore. 


_ 


ALFALFA MEAL PRODUCTION (tons) 
April, 1953, With Comparisons 
The Production & Marketing Administra- 


tion reports the following statistics on 
alfalfa meal output: 
Sun- Dehy- 
cured drated Total 
April, 1953* cap 20,200 31,300 
March, 1953 . 12,100 23,700 35,800 
April, 1962 14,600 32,000 46,600 
March, 1952 - 18,000 22,400 40,400 
Season's total: 
April, 1962- 
March, 1953 ..215,900 1,030,700 1,246,600 
April, 1961- 
March, 1952 . .285,800 $36,900 1,122,700 


*Preliminary. 


Stocks of Alfalfa Meal at Producing 
Plants in Tons 


April 30, 1953.... 1,700 36,200 36,960 

March 31, 1953 .. 9,300 77,700 87,000 

April 30, 1952.... 10,300 16,300 25,690 
NEW PLANT 


MONROE, WASH. — Announce- 
ment “was made here recently of 
the formation of Shur-Crop Corp. 
by M. V. (Bud) Wolfkill, president. 
Stockholders are Mr. Wolfkill, his 
brother, V. J. Wolfkill, and Rudy 
Herzog, Jr. Plans call for a plant 
to manufacture fertilizer on a tract 
adjoining Wolfkill Feed & Seed Co. 
property here. The building which 
will house the new industry will 
have capacity of at least two car- 
loads of mixed fertilizers a day. It 


Take a Tip from the 
Man who Knows! 


Sure . . . we're positive we make the 
world’s finest hammermill . . . but, don’t 
just take our word for it... ask the 
man who owns a Bryant. 

Talk to Bryant owners and you will hear 
repeated time and again the story of 
increased profits. Finest quality grind- 
ing. . . faster grinding . . . dependable 
operation ... minimum maintenance . 
extra capacity . . . these are only 
a few of the enthusiastic reports you 
will hear from the man who knows 
« the Bryant owner. 


Please send us complete information about 
the Bryont 2-Fan Hammermill and the 
Bryont Simplex Screen Changer. 


NAME 
Send in the coupon for the complete story of c 
the Bryant 2-Fan Hommermill and the senso- | StReer n> 
tional new Bryant Simplex Screen Changer. —— peal 


Quality Feed Machinery since (G11 


DOBBIN STILL MAKES 
GOOD READING 


LARAMIE, WYO.—Folks may 
think Dobbin is doomed to going the 
way of the dinosaur and sabre-toothed 
tiger, but demand for copies of a 
new publication by the Wyoming ag- 
ricultural extension service shows 
many people all over the country still 
are interested in raising horses. Writ- 
ten requests for the 32-page booklet, 
“Horses—Their Care and Training,” 
are heavy—up to 65 a day. Since its 
publication in January, 2,500 copies 
have been mailed out. Author of 
“Horses—Their Care and Training” 
is John A. Gorman of the animal pro- 
duction department, University of 
Wyoming. The booklet has 17 photo- 
graphs and an 8-page section on vet- 
erinary care by Dr. J. F. Ryff of the 
Wyoming State veterinary labora- 
tory. Copies are available free at 
county agents’ offices in Wyoming. 
Out-of-state residents may get a copy 
by writing the Bulletin Service, Col- 
lege of Agriculture, University of 
Wyoming, Laramie, Wyo. 


is hoped that the plant will be in 
operation by early fall. Mr. Herzog 
will be manager of the operation. 


IOWA NUTRITION SCHOOL 
SCHEDULED FOR SEPT. 11 


AMES, IOWA—The annual nutri- 
tion school for feed men at Iowa 
State College, Ames, Iowa, will be 
held Sept. 11. The school is jointly 
sponsored by Iowa State College, 


GUARANTEED UNIFORMITY 


Cerophyl Laboratories, Inc. 


ESTABLISHED 1936 


General Offices: 2438 Broadway, Kansas City, Missouri 
Sales Agents: Snow & Co., 3039 E. 12th 8t., 
Los Angeles 23, Calif.; Gray-O’Keefe Co., 
P.O. Box 4, Springville, N. Y.; Cereal By- 
Products Co,, Chicago, Minneapolis, Omaha, 
Kansas City, St. Louis. 


with the 
LOWEST POSSIBLE 


INERT MATTER 
AND FLUORINE CONTENT 


Plant Loc 
Midwest Office: M 
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OF A FEEDING GRADE OF 
-= 
OF THE HIGHEST POSSIBLE 
. sia QUALITY, PURITY 
| x AND AVAILABILITY x 


ARCADY BANQUET—The annual 20-25 Club banquet of the Arcady Farms 
Milling Co. was served at the Hotel Drzke, Chicago, with a large group in 
attendance. Standing left to right: E. A. Roelle, W. L. Mollett, Miss Celia 
Cagh, O. A. Boyst, Miss Tekla Maschoff, T. L. Mitchell and J. O, Royster. 
Seated, left to right around the table: F. Fahrbach, P. Kruse, Miss Mary L. 
Schuettler, E. Porter, A. Goeringer, 8. Nordvall, E. F. McDonnell, F. M. 
Stamper, Jr., L. J. Dauielson, L. J. Bean, H. 8. Boch, W. D. Walker (chairman 
of the board), 8. J. Meyers (president), G. P. Lane, C. H. Hubler, L. O. Radtke, 
F. J. Micus, G. Quackenbush, M. H. Bockelman, C. Allen, W. F. Kasper and 


J. W. Young. 


Feed Institute, Inc., and the Western 
Grain & Feed Assn. 

Upon completion of the program by 
the college staff, announcement will 
be made to the industry. Timing of 
sessions will be about the same as 
before with registration at 9 a. m. 
and the first talks at 9:30 a. m. Noon 
luncheon accommodations will be pro- 
vided. Afternoon talks begin about 
1:30 p. m. and will end at 4:30 p. m. 


SEASON’S MOLASSES 
PRODUCTION DROPS 
WASHINGTON — Production of 
blackstrap molasses in Cuba totaled 
276.1 million gallons at the end of 
the production season May 31, the 
Cuban Sugar Stabilization Institute 
reports. On the same date a year 


ago production totaled 374.2 million 
gallons. 


IOWA FEED MILL FIRE 

EARLY, IOWA—A loss estimated 
at $7,500 was caused to the feed 
grinding department of the Early 
Co-operative Grain Co. here when 
fire swept through part of the plant. 
Everett Hemer operates the mill and 
manager of the company is C. R. 
Grinyer. 


BUYS WISCONSIN FEED STORE| 

CLAYTON, WIS.—Abner Gilbert- 
son, manager of the Peavey Feed 
Store, Clayton, Wis., has purchased 
the business and will continue to 
handle the same line of feeds former- 
ly carried by the store. 


freedom from flies 


make 


Lethalaire D-200 is the effective fly killer your dairy customers 
have been trying to buy. It kills flies—all flies, even the resistant 
kind. USDA approves both active ingredients of D-200—Pyre- 
thrins and Piperonyl Butoxide—for use where dairy products 
are processed. 


Lethalaire D-200 is the most economical fly killer you can sell. 
One 5-pound bomb is the equivalent of 10-12 gallons of the best 
fly spray on the market; it will effectively treat a cow barn for 
about a penny per cow per application. 


Lethalaire D-200 is a profitable item. 1953 has every indication 
of being a big fly year. Sell your customers freedom from flies 
with Lethalaire D-200. You make a profit on the very first 
bomb, and you continue to profit when the repeat business 


rolls in. 


For further information on the at- 
tractive sales proposition Lethalaire 
makes, write VIRGINIA SMELTING 
COMPANY, Dept. 70, West 
Norfolk, Va. 


FORMULA 


WITH W &T MERCHEN SCALE FEEDERS ’ 


This feed blending line in the North Dakota Mill 
& Elevator Company includes W & T Merchen Scale 
Feeders, with a complete electric control system 
which permits selection of the desired formula from 
a remote operating panel. On this modern, fully auto- 
matic blending line, over twenty-five ingredients are 
fed continuously in the blending of formulated mash 


feeds. 


All 16 Scale Feeders are electrically synchronized 
with the pick-up and mixing conveyor — thus pro- 
tecting the entire blending line if trouble should de- 
velop. By installing the feeders on alternate sides of 
a common conveyor, the space requirements were 


cut iri half. 


In addition, 9 W & T Self Powered Feeders are in- 


stalled for the accurate and continuous blending of 


formulated scratch feeds. 


W & T Representatives — trained in materials 
handling — will be glad to show you how W & T 
Merchen Feeders can solve your feeding and blend- 
ing problem. There is no obligation, so why not calb 


them today? 


WALLACE & TIERNAN 


COMPANY INCORPORATED 
BELLEVILLE 9, NEW JERSEY © REPRESENTED IN PRINCIPAL CITIES 


ANOTHER W & T MERCHEN FEEDER INSTALLATION 
— providing accurate and dependable blending, 
by WEIGHT, for the Feed Processing Industry. 


The best WEIGH isthe MERCHEN way.e@ * 
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Benson Speech 
to Highlight 

Poultry Meeting 


MILWAUKEE~--Headlining the pro- 


remainder of the afternoon of July 
28 are: 

“Human Relations Road to Suc- 
cess,” L. L. Cunningham, president, 
Business Institute of Milwaukee and 
national counselor, Dale Carnegie In- 
stitute; “A Continuing Cost Analysis 
Program for Hatcheries,” Clarence V. 
Peterson, CPA, Peat, Marwick, 
Mitchell & Co., Kansas City and New 


York; “1953 Dividends f APHF 
gram at the American Poultry & Dr. M. ‘Funk, 
Hatchery Federation's convention department, University of Missouri, 


which will be held here July 28-31 is 
Ezra T. Benson, Secretary of Agri- 
culture. Mr. Benson will speak at 11 
a.m. July 30. 

The APHF board of directors will 
convene on July 26-27 for all-day ses- 
sions at the Hotel Schroeder. Exhibi- 
tors’ registrations will be taken all 
day July. 27 at the Auditorium-Arena, 
convention headquarters, and the of- 
ficial convention opening has been set 
for 9 a. m. July 28. The call to order 
by the president, W. S. Grotewold, 
Lake Mills, Iowa, will be at 2 p. m. 

Speakers and their topics for the 


Columbia, Mo., and APHF research 
director; and “Is There a Future in 
Your Future?” Sam Austin, public 
relations director, Chicago Mercan- 
tile Exchange. 

Entertainment on July 28 will con- 
sist of an evening concert by noted 
opera stars and a Milwaukee Braves 
vs. New York Giants baseball game, 
also at night. 

The program for July 29 will in- 
clude these topics and speakers: 

“Income Possibilities in Poultry 
Specialties,” E. L. Dakan, head, poul- 
try department, Ohio State Univer- 


sity, Columbus; “Casualty Insurance 
Isn’t Casual,” O. B. Sullivan, direc- 
tor, training programs, Aetna Cas- 
ualty Insurance Co., Milwaukee; 
“Random Sample—Will It Be a Bet- 
ter Buying Guide?” panel discussion, 
Dr. T. C. Byerly, head, animal hus- 
bandry division, U. S. Department of 


Agriculture, Agricultural Research 
Center, Beltsville, Md., chairman; 
B. B. Bohren, poultry department, 


Purdue University, Lafayette; Joseph 
Higgins, Nichols Poultry Farm, 
Kingston, N. H.; S. C. King, super- 
visor, New York Egg Laying Test, 
Ithaca, N. Y. and H. B. Wallace, Hy- 
Line Poultry Farms, Des Moines; 
“What Cost Studies Reveal About 
Midwestern Farm Flocks,” W. R. 
Whitfield, extension pcultryman, Iowa 
State College, Ames; “Midwestern 
Poultry Dilemma,” a panel, Hugh 
Gordon, Marion, Iowa, chairrman; 
W. F. Mortenson, department of ag- 
ricultural economics, University of 
Wisconsin, Madison, Wis.; E. L. 
Dakan, head, poultry department, 
Ohio State University, Columbus; 


GALORE. 


Generously 
supplied by 
mother nature 
in... 


No need to add this-and-that costly vitamin 
to deficient feeds. Gorton’s Al-Fish Blend has 
them all—as natural elements of selected, edible 
fish... every necessary vitamin and protein fac- 
tor a-plenty! Use as recommended . . . save time 

save money—produce richer feeds! 


Also, with Gorton’s Al-Fish Blend, you slash 
the high costs of handling, weighing, mixing, 
storage, and inventory! 


When you try Gorton’s Al-Fish Blend, you 
will find—as other mixers have—-that this is 
your best bet for producing richer, more profit- 
able feeds, Order Gorton’s Al-Fish Blend now. 


Cooperating members of the National 
Fisheries Institute 


oO. D. Padgett 


DISTRICT MANAGER—O. D. Padg- 
ett, Sandersville, Ga., has been ap- 
pointed Dixie Hammermill district 
manager for Georgia, Alabama and 
South Carolina by John J. Woods & 
Sons, national distributor of the mill. 
Mr. Padgett, a graduate of Clem- 
son College, is well known in the 
feed industry of the Southeast. He 
formerly was associated with J. B. 
Sedberry, Inc. 


W. D. Termohlen, director, poultry 
branch, Production and Marketing 
Administration, Washington, and 
Larry Faust, sales manager, Priebe & 
Co., Chicago; “Out of Season Pullets 
—JIndustry Stabilizer?” J. C. Taylor, 
extension poultryman, Rutgers Uni- 
versity, New Brunswick, N. J. 

Another major league baseball 
game is scheduled as entertainment 
for the evening of July 29. 

Besides Mr. Benson’s speech on 
July 30 this day’s program includes: 

“Nutritional Developments Relat- 
ing to Hatchery Work,” Dr. H. R. 
Bird, head, poultry department, Uni- 
versity of Wisconsin, Madison; “The 
Hatchery’s Problem in Maintaining 
Poultry Health,” Dr. H. J. Stafseth, 
head, department of bacteriology, 
Michigan State College, East Lan- 
sing; “Designing the Hatchery Sales 
Program,” a panel-~Charles Hicks, 
merchandising manager, feed depart- 


ment, Quaker Oats Co., Chicago, 
chairman; Herman Bos, sales man- 
ager, Dr. Salsbury’s Laboratories, 


Charles City, Iowa, and Robert Gra- 


ham, Platteville Chickeries, Platte- 
ville, Wis. 
The annual banquet is scheduled 


for 7 p. m. July 30, to be followed by 
a stage show, “Old Heidelberg” and 
dancing. 

The APHF’s annual business meet- 
ing is slated for July 31, with the 
convention adjournment set for 3 
p. m. that day. 
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Columbia Calcium 
COLUMBIA QUARRY C 
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Make Your Customers 
GOOD Customers... all year ‘round 


SUPREME Brand 


Condensed BUTTERMILK 


HERBERT K, CLOFINE, Inc. 
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NEW ENGLAND BY-PRODUCTS CORP. 


come 
out 

and face 
the facts 
about 


for feeding value... for growth response... for phosphorus availability 
IN POULTRY FEEDS 


® 
CURA-PHOS is equal to every higher-priced phosphorus supplement on the market 


ind is superior to every lower-priced supplement on the market. Those are 
fre~tqcts, based on recent, practical test work on chicks. 


CURA-PHOS js aJunique product coming from only one place in the world — the island of 
f€ao. It is mined solely for us and is shipped and bagged expressly for 

the feed trade. It is not a waste product or a by-product. It is a high-quality natural 
inorganic product—preferred by feed manufacturers for over 20 years. It is 
guaranteed to contain 14% phosphorus and 31% calcium. 


You can pay more. You can pay less. But you're not getting the one and only 
Cura-phos. Let us send you a sample and further information. Write today! 

H. J. Baker & Bro., 600 Fifth Ave., New York 20, N.Y., 208 So. La Salle St., Chicago, Ul., 
Maryland Trust Bldg., Baltimore, Md., Savannah Trust & Bank Bldg., 

Savannah, Ga., or 501 Jackson St., Tampa, Fla. 
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ESTABLISHED 18650 


LOOKING AHEAD 
AFTER 72 YEARS 
OF BUSINESS! 


Ir IS estimated that by 1959 there will be over 15 million 
more people to feed in these United States. From a simple 
“supply and demand” outlook, farming and related industries 
have a brilliant future ... and the grower and feeder, more 
than ever before, will be the keystone of our economy! 


We at the Early and Daniel Company deeply appreciate 
the confidence so many growers have indicated in our feeds 
through their continued patronage. 


In the 72 years we've been in business, we have endeav- 
ored to always deal fairly with everyone, and to manufacture 
a product that serves a definite need. The loyalty of our 
Tuxedo Dealers and the ever-increasing demand for Tuxedo 


Feeds is evidence that we have been successful in our 
objectives. 
We feel the future is bright for the Farmer. We feel 


that there is a bright future for the feed industry in general, 
and for Tuxedo Feeds in particular. 


We shall do our best to make it so! 


THE EARLY & DANIEL CO., CINCINNATI 2, OHIO 
Our 72nd Year 


TUXEDO FEEDS 


For Livestock and Poultry 


Feed Service Bulletin Board 


Keep Hens 


Farmers should plan to keep some 
of their hens around while the egg 
size of their pullets is coming up, 
says Sam R. Ridlen, poultry special- 
ist at the Illinois College of Agricul- 
ture. In that way, he says, the farm- 
er can cash in on the good late sum- 
mer and early fall egg prices. 

However, Mr. Ridlen adds, the 
farmer will want to cull the layers 
that have stopped producing and 
move the good ones to a range shelt- 
er or to a well ventilated building. 
Many good hens will keep right on 
laying until December or even later. 

Mr. Ridlen goes on to say that hot 
weather in July and August means 
lagging appetites in the pullet flock, 
and that means slower development. 
He advises farmers to keep the pul- 
lets growing as fast as possible by 
providing plenty of feeding and wat- 


| ering space, as well as shade. Dur- 
| ing extremely hot days, the farmer 


should be sure to have some feeders 
and waterers under shade. 


Broiler Trends 

Two trends have developed which 
broiler growers should study careful- 
ly, says W. T. McAllister of the Uni- 
versity of Delaware. 

The first is that some processing 
plants tend to buy broilers of lighter 
weights than are usually marketed 
in Delaware. While most buyers still 
prefer birds of 3 lb. or more, Mr. 
McAllister says, some processors are 
buying broilers that average 2.7 to 
2.85 lb. This, he adds, suggests that 


Helpful Notes on Feeding 
and Management for Feed 
Men and Their Customers 


looking for a market for their broilers 
a week or two earlier than usual. 

“When to sell” then becomes a 
three-way ‘puzzle for the grower, the 
Delaware specialist notes. The grow- 
ers must remember (1) that smaller 
weights usually mean slightly lower 
prices; (2) that cost of producing 
broilers under 3 lb. is lower than for 
heavy birds; (3) that by holding for 
heavier weights and possibly higher 
prices, the producer has higher grow- 
ing costs and risks sharp changes in 
market prices. 

Mr. McAllister says the increasing 
popularity of white-feathered birds 
is another trend to watch. Sales at 
the Eastern Shore Poultry Growers 
Exchange in Selbyville show that 
“whites” usually top the market. Mr. 
McAllister quotes buyers as saying 
that “whites” dress easier and clean- 
er and are more attractive to the 
consumer; but they also emphasize 
that feather color is no substitute 
for good quality. 


Restricting Feed 


Rollin H. Thayer of Oklahoma A 
& M College says restricted feeding 
of pullets during the summer may 
prove costly to Oklahoma poultry- 
men in the fall. “If restricted feed- 
ing is practiced,” he says, “the pul- 
lets will be underweight, they will 
come into production four to six 


weeks later than normal, and they 
will be nutritionally unprepared to 
sustain heavy production over a long 
period of time.” 

Mr. Thayer said preparation for 
efficient 


production means a full- 


some growers may want to start | feeding program of high energy, high 
vitamin feed. He said research has 
' shown that full-fed birds reach 50% 
production in 156 days while consum- 
ing 25 to 30 Ib. of feed. Birds on a 
F Weight of 6-week test chicks 
i 
increased 3870! 
f 
PRICE BOARDS! 
: 18x36” SLOTS PLYWOOD BACK 
: This dramatic difference was due solely COMPLETELY CHANGEABLE 
to the amount of manganese in the feed 
; used. Some test chicks were fed mash Numbers snap in and out. 
; containing ample manganese (one pound $15.95 3S sumecns 
Le of TECMANGAM per ton of feed); the FRUCHEY SERVICE CO. 
others were fed the same mash contain- Box 461 Napoleon, Ohio 
13.6 OUNCES ing little manganese. 
Manganese 
: deficiency in feed 
Natural feeds may be deficient in man- 
18.8 OUNCES ganese because of depleted soil con- 
Fed adequate ditions, limited ranges and overcrowding. 
Mangonese 
fortify your feed with 
ast a q Write today for FREE Red 
rite foday jor 
CHEMICAL PRODUCTS, INC Comb Production Manual! 
KINGSPORT, TENNESSEE HALES & Oo. 
41 W. Jacksé 4 
Sales representative tor TENNESSEE EASTMAN COMPANY, division ot EASTMAN KODAK COMPANY MILLS AT mC 
WILMINGTON, DEL LEXINGTON. Ky 
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29% restricted ration, he said, ate 
17.75 to 21.30 lb. of feed and at 175 
days were still short of 50% pro- 
duction. 

“Restricted feeding,” Mr. Thayer 
said, “presumes an adequate green 
pasture as a supplement during the 
entire period, which we do not have 
in Oklahoma at present. It also 
means additional feed during the four 
to six week period when full-fed 
birds are producing but when those 
on restricted feeding are still being 
prepared for production. This 28 to 
42 day production loss comes at a 
time when the egg market is at its 
highest, hence involves a greater loss 
to the poultryman.” 

Mr. Thayer said a flock of 500 pul- 
lets laying at 50% during a 30-day 
period will produce 7,500 eggs or 
625 doz. At 50¢ doz., he continued, 
the pullets would produce $312.50. 
This, he said, would be lost to the 
flock that comes into production a 
month later. 


Hot Weather 


G. T. Klein of the University of 
Massachusetts says poultrymen 
should always be prepared for hot 
weather, when heat losses may be 
heavy. A 90 to 95 degree tempera- 
ture, high humidity and little air 
movement are a bad set of conditions. 
Losses can be heavy. 

Many a bird will be saved by ex- 
tra water pans for the floor and 
sprinkling the floors, roof and out- 
side the house, or the birds them- 
selves. 

It pays to be prepared. And it’s 
worthwhile to give black roofs a cov- 
ering of aluminum or white paint. 
It adds to bird comfort to have free 
air movement in the pens. 


* 


Vaccinating Pullets 


Successful poultrymen have found 
for years that vaccination of pullets 
will control chicken pox, P. H. Good- 
ing of Clemson Agricultural College 
notes, but there are still some 
poultrymen who fail to vaccinate. He 
says that in many instances the 


flocks which are not vaccinated be- 


WINFIELD, 
KANSAS 


H. E. CLARK CO. 


SCROGGINS GRAIN CO. 


Phone: BR 3913 — Teletype: MP 344 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOTA 


"The Polka Dot Folks’ 
BOARD OF TRADE 


WATER SOLUBLE « FAT SOLUBLE 
VITAMINS - ANTIBIOTICS ° 
In Any Combination at 
Desired Potencies 


RUDY 
VITAMINS, INC. | ESCHENHEIMER CO. 
809 W. 58th Street | Midwest 
Chicago 21, Illinois Box 147, 
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come infected with the disease in 
fall or winter. 

“The best insurance against chick- 
en pox is to vaccinate pullets when 
they are two to three months old,” 
says Mr. Gooding. 

If as many as 300 to 500 or more 
layers are kept, the birds should also 
be vaccinated against Newcastle dis- 
ease, he says. 

Mr. Gooding points out that work 
at Wisconsin has shown that pigeons 
and doves also have Newcastle disease 
and could play an important part 
in spreading the disease. “Since this 
is true,” he continues, “it may be 
possible that other birds which fre- 
quently infest poultry houses, such 
as sparrows, may spread the disease. 


“Vaccinating domestic pigeons 


futures 
soybeans, oil, meal 


Call ARTHUR C. HARRISON at STATE 2-1700, CHICAGO, ILL. 
Our direct wires to the Memphis Merchants Exchange, New York 


Produce Exchange, New York Cotton Exchange and the Chicago 
Board of Trade enable us to render unexcelled service to the trade. 


Mitchell, Hutchins & Co. 


would be a protection to the pigeon MEMBERS 
grower and might help in preventing One Wall St. Chicago Board of Trade 231 8. La Salle St. 
Merch te Exct of Memphi 
the spread of Newcastle Cisease. Now Werk 3 hanes Chicago 4, 
Digby 4-0700 and Other Principal Commodity ST. 2-1700 


Screening poultry houses to keep out 
free-flying birds would also be a 
means of preventing spread of the 
disease.” 


PERFORMANCE 
COUNTS 


That’s why just 
one Satisfied 
Customer bought 


and Security Exchanges 


MOISTURE TESTERS 


Over 18,000 installations and twenty years’ 
experience stand behind the new 400G Steinlite. 


Moisture testing is easier and faster than ever 
before through a wider range. Accuracy is main- 


tained over a longer, trouble free operating life. 


Find out for yourself how Steinlite performance 


can simplify your moisture testing. Send coupon 


today. 


[_} Please rush my 400G Steinlite for 10 day trial. 
[ | Send me more facts about the 400G. 
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T WAS a hot summer night. Joe 
and his employees sat in the feed 
display room in shirt sleeves for 


their monthly sales training meet- 


ing 
coo 


. Overhead a big ceiling fan poured 
ling air down on the feedmen. 


As usual Joe had taken the em- 


ployees to a dinner at the Hotel 
Manitou, but they cid not get steak. 
Joe thought that if the boys had lake 
trout, they wouldn't fall asleep at 
the meeting. And he was right. The 
lake trout was delicious; the em- 
ployees were full but not heavy and 


The Staff Does Some Reporting 


| 


to Butterball as he spotted Joe slowly 
opening a brief case and taking out 
some papers 
fident, not tense and worried like he 


| companion. 
| shape. Why, hot weather doesn’t slow 


is at other meetings, as if he can't 
wait to tell us to stir up our brains 


and think of some money making 
ideas.” 
“Maybe it’s the heat,” said the 


heavy Butterball. “It slows everybody 
down. When it's hot like this I don’t 


| even feel like dating girls.” 


Milt looked contemptuously at his 
“Gosh, you are in bad 


me down at all in that respect. I—” 

He was about to launch into more 
details when Joe spoke up. He held 
some papers in his hands. 

“How many of you fellows lie 
awake for about a half hour or more 
almost every night before you go to 
sleep?” 

All hands went up. “Want me to 


| tell you what I think about?” grinned 


apparently were ready for the session | 
on sales training. 


“Something’s up,” Milt whispered 


“Joe’s cheerful and con- 


Weevils and other storage insects CAN be kept out of 
clean grain in storage — kept out without fumigation, 
and without toxic hazards to food, feed, seed or people 
who store, handle or process grain. Pyrenone* Pro- 
tectants properly applied before the grain goes into 


Wicked Willie Weevil 


and other storage insects 


PROTECTANTS 


Here’s How to Stop Storage Insects 
Before They Infest Clean Grain 


farmers keep their grain clean on the farm by selling 
them Pyrenone Protectants — keep your own stored 
grain free of insect infestation by using Pyrenone 
Protectants, dry or slurry, in your own plant. 


Order your supply from your jobber today. 


storage give protection for an entire storage season 
with only one application;- even in open bins, or grain 
in bags or in flat storage. Because Pyrenone profects 
clean grain (instead of killing weevils after they are 


in the grain) you have fewer weevils, dead or alive. 
There are three Pyrenone products to fit the needs 


of the grain trade and of farmers: 


1. Pyrenone Grain Protectant, a dry product for use 
on corn, rice, oats, barley, rye, sorghums and grain of 
all kinds. Only one pound, properly applied, will protect 


10 bushels. 


2. Pyrenone Wheat Protectant, a dry powder in a wheat- 
product carrier, for use on wheat. One pound protects 
18 bushels. 


3. Pyrenone Seed Protectant (Slurry), a wettable pow- 
der for application in slurry seed treating machines for 
protecting seed stocks or any stored grains. 


Pyrenone-treated grain can be used for feed, or can 
be milled for food purposes, yet Pyrenone gives clean 
grain the pretection which keeps weevils out. Help your 


For further information on Pyrenone, write U.S.I., 
Dept. FS, 120 Broadway, New York 5, N. Y. 


*Reg. U.S. Pat. Off. 


PROTECTANTS 


Milt. 

“Not necessary now,” Joe replied, 
sensing what was coming. “And how 
much can you remember the next 
day of what you thought about the 
night before?” 

Ideas Slip Away 

“Not much,” Pop said. “Ideas have 
a way of slipping away unless you 
write them down.” 

“I can remember everything,” Milt 
interrupted. “What's the matter with 
you guys? Have you no memories?” 

“We're speaking of business ideas, 
Milt,” cautioned Joe a little severely. 
“I would also like to ask you fellows 
how much you remember of the con- 
versations farmers had with you last 
week.” 

The employees wore puzzled 
frowns. “I remember a joke a farmer 
told me,” Smiley offered. “It was 
pretty corny. Want to hear it?” 

Joe shook his head. “I was right. 
Unless a person makes a conscious 
effort to remember, he won't do it. 


| Better yet, write your ideas down.” 


“Are you going to make reporters 
out of us?” asked Windy Kramer, the 
route man 

“Not quite,” Joe grinned, “but I am 
going to make you do some writing 
of reports next week.” 

No one said anything. 


Weekly Report 

“Milt,” said Joe slowly, “for one 
week you will have an extra duty. It 
will be to make a weekly report to 
me on what questions farmers ask 
you, or what you overhear them ask 
other employees or farmers, about 
dairying. Maybe some farmer will ask 
for a higher producing dairy feed 
formula. Or he wiil complain that 
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Fulprint flower-bright, eye-catching colors and attractive patterns 
are easily made into fashionable clothes and many useful 
household items. They are especially designed for your customer's 
re-use. These economical, color-fast bags give you a sturdy 
container. They are uniform in quality because production is 
controlled from raw cotton to the finished bag. We'd welcome the 
opportunity to explain how Fulprint Bags can help sell your brand. 


Just wire, call or write your nearest Fulton Branch. 
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here is how to store 


HARD-TO-HANDLE 
BULK FEEDS 
and BULK FEED 
INGREDIENTS 


the 
HARVESTORE | 
with the UNIQUE : 
MECHANICAL UNLOADING 
FEATURE 


This is the unique Harvestore un- 
loader, With it, stored bulk feeds, 7% 
grains, pellets, etc., are withdrawn } 
mechanically, positively—no mat- 
ter what the tendency to pack or [i 
bridge. Available for installation 

in existing bins or silos._. 


THESE EXCLUSIVE FEATURES 


@ Walls are glass-surfaced steel—steel for strength, glass for longevity 

® Bolted and sealed construction throughout 

@ When provided with unloader, Harvestore is flat-bottomed... 
provides more storage with less height 

@ Flexible, economical to install, movable 

@ Mechanical bottom unloader discharges from flat floor surface 

@ Exclusive internal plastic-bag breather systém an optional feature 


GIVE THESE EXCLUSIVE ADVANTAGES 


@ No structure maintenance, upkeep 
problems 
©@ Rust and corrosion resistant 
@ Fire, weather, wind, moisture, ro- @ Mechanical bottom unloader, flat 
t and vermin proof bottom increase capacity, save labor 
@ Exclusive optional breather system shuts out air, 
prevents spoilage from oxidation 


@ Materials that “bridge”—like bran 
—can be efficiently stored and easily 
removed 


a For full information about Harvestore, write 
cee to Sprout-Waldron & Co., Inc., 61 Logan St., Muncy, Pa. 


SPROUT-WALDRON 


SINCE 1060 PELLET MILLS HAMMER, ROLLER, 
ATTRITION AND BURR STONE MILLS + MIXERS + SCREW, BELT AND PNEUMATIC CONVEYORS 
323 BUCKET ELEVATORS + CUTTERS, CRUSHERS AND FEEDERS + REELS, SEPARATORS AND ASPIRATORS 
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plain the project to them. This sur- 
may ask another farmer if it is neces- | vey will be pretty accurate. We want 
sary to give protein supplement to | to report what the farmers think and 
cows on lush green pasture, and so | say. Then we can’t misunderstand 
on.” them, and we’ll be able to give them 
“I get the point,” Milt said. “Come | better service.” 
to think of it, I hear plenty about “Sounds like a good idea to me,” 
dairy feeding problems.” offered Milt. “I'll buy myself a new 
“If you write them down for ane | notebook for this job, with my name 
week, Milt, we’ll have something defi- | and address on the inside leaf. I 
nite to discuss at the next meeting. | wouldn’t dare to use my black date 
Then we'll know we are talking about | book on this work. I might lose it. 
things which are close to the farmer’s | Wouldn’t that be awful? Somebody 
mind and heart, and we can act on | might find it and corner my market 
those problems in advertising and | on redheads.” 
otherwise.” 


Milt nodded. It was evident that ee 
An Expert Guess 


the plan met with his approval. 

CHICAGO — Whether he used a 
crystal ball or is just plain lucky is 
not important, but W. Sumner Spen- 
cer, Spencer Milling Co., Thompson, 
Pa., came remarkably close to guess- 
ing the exact number of corn kernels 
in the bottle in the booth of the 
American Corn Millers Federation at 
the National Feed Industry Show in 
Buffalo June 8-10. 

After several days of counting, 
Harry Hunter, secretary of the as- 
sociation, Chicago, announces that 
Mr. Spencer is the winner of a travel 
bag for his guessing prowess. There 
were 12,495 kernels in the bottle, 
says Mr. Hunter. Mr. Spencer’s guess 
—12,492. 


N. K. Parrish 


BROKER JOBBER 
FEEDSTUFFS 
MILO-KAFIR-WHEAT-FIELD SEED 


his cows are not feeding well. Or he 


Other Problems 


“Pop,” said Joe, “I want you to do 
the same about poultry problems 
farmers discuss and ask advice on, as 
Milt is doing on the dairy angle. 
Smiley, you make a similar report on 
what farmers say about hog feed and 
hog raising problems. And Butterball, 
you've got a real assignment. Put 
down everything farmers say about 
antibiotics. I want to know whether 
farmers know how they are believed 
to operate, whether they need more 
knowledge about them.” 

The employees addressed nodded 
acceptance of the assignments. 
Finally, Windy Kramer spoke up. 
“Joe,” he said, “haven’t I got an as- 
signment, or am I to be left out on 
this deal?” 

“Nope, you've got a very important 
assignment. On your routecallsI want 
you to ask farmers what changes 
they are going to make in their farm- 
ing methods, crops, herds, and so on, 
during the coming year. When you 
file your report, we'll have a valuable 
market report which we can work on ° 
for many months.” LUBBOCK, TEXAS 

“How about our branch mill and 2-8787 
store at Endeavor?” asked Pop. 
“Aren't they in on this deal, too?” 

“They certainly are,” Joe Said. “I 
am going to have a meeting with Ed | 
and the boys tomorrow night to ex- | 
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Whats New in Feeding 


Putting Feed Research Work 


* 


Xanthophylls in Poultry 


Rations 


@H. KR. Halloran, Laboratory Director, 
Poultry Producers of California, Peta- 
luma, Cal.; Report at Technical Alfalfa 
Conference at Albany, Cal., April, 1953, 
pages 2-8. 


In this paper the author stresses 
the importance of providing adequate 
pigmentation, or “color factors,’’ in 
poultry rations. He points out first 
that the breeder hen’'s ration should 
supply an optimum amount of pig- 
ment-producing materials so that hat- 


ching eggs will have sufficient pig- 
ment to produce well-colored chicks 
Poultrymen prefer to buy newly 
hatched chicks that have a good 
shank color 

Also, pigmentation or carcass col- 
or is an important consideration in 
broiler feeding. Because most con- 
sumers want dressed poultry with a 
good yellow color, buyers may dis- 
count poorly pigmented birds as much 
as 1 or 2¢ lb. 

The shank and skin color in the 
growing chicken is due to the pres- 
ence in the tissues of xanthophyll 


pigments. The xanthophylis are yel- 
low or orange in color and are known 
as carotenoid pigments because of 
their chemical similarity to carotene 
(pro-vitamin A). However, the xan- 
thophylls have no vitamin A activity. 

Pigmentation in poultry is known 
to be affected by breeding. General- 
ly the breeds and the strains within 
a breed which have been developed 
for meat production have the ability 
to deposit pigment in the skin, shanks, 
beak and fat. Leghorns and some 
heavy breed strains bred for egg pro- 
duction may develop very little, if 


Only the food industry, with its 
greater opportunity, surpasses the 


feed industry in moving its prod- 


ucts to point of need and in main- Sp 
taining adequate supplies in zones 


of use. In feed industry logistics, ; 


Savage Tags play a vital part. 


They sew on fast and easy. Their 
strength holds them on. They 
speed handling because they tell 


at a glance what is in any bag 
and they do it in glaring sunlight 
or almost no light. Use the coupon 


and we'll show you why and how. 


any color. Generally, cockerels will 
show more color than pullets. 

Also, it has been found that certain 
diseases such as coccidiosis and res- 
piratory infections will cause a loss 
of pigment in birds. The treatment 
of broilers with a hormone, diethy] 
stilbestrol, to increase the rate of 
fattening is also reported to cause a 
reduction in pigmentation. 

In addition to the effects of breed- 
ing and disease, a number of feed- 
stuffs have been found to inhibit pig- 
ment development. Milk, mineral oil, 
fortified fish oils, fish meal, meat 
scrap and bone meal have been re- 
ported to contain “‘pigment-suppress- 
ing” factors. 

In view of the many factors which 
may act to reduce pigmentation in 
meat birds, it is quite important that 
breeder and broiler feeds carry opti- 
mum levels of pigment-rich ingredi- 
ents. 

Sources of Pigment 

Dehydrated alfalfa meal, corn glu- 
ten meal and yellow corn are the 
best sources of pigment because of 
their xanthophyll content. Dehy- 
drated alfalfa meal, which has from 


350 to 686 grams of xanthophyll per 
ton, is by far the most abundant 
source. Corn gluten meal contains 
from 18 to 40 grams per ton, while 
yellow corn has an xanthophyll con- 
tent of 2.7 to 4.5 grams per ton. Also, 
commercial xanthophyll concentrates 
are available for adding pigment to 
feeds. As listed by the author, the 
amount of xanthophyll supplied in a 
number of these preparations ranges 
from 0.67 up to 2.9 grams per pound. 

Results are reported from feeding 
trials in which various levels of de- 
hydrated alfalfa meal and an xan- 
thophyll concentrate were tested for 
their effects on pigmentation. 

In one trial 7-week old Cornish- 
New Hampshire Crosses (males and 
females) were treated with a hor- 
mone (diethyl stilbestrol) and then 
fed the test diets for 4 weeks. Birds 
fed a high energy broiler ration with 
2% dehydrated alfalfa meal had good 
skin and shank color. A deeper yellow 
color resulted from the addition of 
10% dehydrated alfalfa meal to the 
diet; and the amount of color was 
further increased by the addition of 

(Continued on page 42) 
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every grain 
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45-FM Clinton Ave., Brooklyn 5, N.Y. 
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PRE-MIX 
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Carroll Swanson Sales Co. 
é20 Des Moines Bidg., Des Moines, Iowa 
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| 
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| A& D FEED iy, 
THAT TALK 
| IRRADIATED DRY YEAST 


Have you heard of the advertising 
salesman who taught his parrot to 
give his canvass? He tried him out 
on an advertising agency, taking 
along also his pet terrier. The terrier 
would stop the parrot, now and then, 
with a standard objection, which the 
parrot would answer. 

The agency men were delighted 
and made the salesman an offer of 
a handsome fee to put the parrot 
and the dog on a video show. But 
the salesman refused, saying it would 
be taking money under false pre- 
tenses. “You see, the dog can’t really 
talk; the parrot is a ventriloquist.” 


The young couple had just eloped. 
The new bride held a telegram in 
her hand. “Why, it’s from papa!” 
she said. 

“What does he say?” asked the 
bridegroom eagerly. 

Slowly the bride read: “Do not 
come home and all will be forgiven.” 


“Now remember,” said the sales 
manager at the pep meeting, “you 
fellows are salesmen, not electricians, 
so don’t keep wiring the, house for 


money.” 


A young man of burning ambi- 
tion approached a great merchant 
and begged of him the secret of 
success. 

“There is no easy secret,” said the 
merchant. “You just must jump at 
your opportunity. 

“But, sir, how can I tell when my 
opportunity comes?” 

“You can’t,” replied the merchant, 
“you've just got to keep on jump- 


ing.” 


Give a pessimist a piece of rope 
and he’ll hang himself, sure as fate; 
but give an optimist the same piece 
and he’ll start a cigar factory! 


The scene was in the reading room 
of a large public library. A man was 


- NEW BAGS USED 
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such as 
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ONE MEAL 


reading birth and death statistics. 
Suddenly he turntd to the man on 
his right and said, “Do you know 
that every time I breathe a man 
dies?” 

“Very interesting,” replied the 
stranger. “Why don’t you chew 


gum?” 


The little boy sat gazing into space. 
His father said, “Junior, a penny for 
your thoughts.” 

“Well, to be honest, Daddy,” he 
replied, “I was thinking of a dime.” 


“Everything went fine, Mrs. 
Evarts,” the sitter told the returning 
parents. “Francie drank all her milk 
—Junior went to bed without a 


peep ... and, oh, yes... a quiz 
show called. I won $10,000.” 


Office Manager: “You should have 
been here at nine!” 
Clerk: “Why, what happened?” 
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Assure 
Efficiency 


Lowering costs, by increased production and 
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Feed Mills, Elevators and Seed Plaats. 


You oan write us in confidence 


ters Minneapolis Mone 


The Duplex Mill & Mfg. Company, Springfield, Ohio 


Gentlemen: | om interested in Kelly-Duplex equipment and the ways in which it can help me 
increase profits. Without obligation, please send me complete information on the items checked CO) Pitless Corn Sheller 


ot the right. 


VERTEGAL 
FEED | MIX 


Fea Mier with 

Sogglag Seale fer wei gh- 
ing mixing. Steps 
vp saves time 


for fast, thorough mixing... 
increased business... 


The Stauffer Grain Company, Nappanee, Indiana 
is typical of Kelly-Duplex Feed Mixer owners every- 
where. They have written us as follows, ‘This machine 
is the fastest mixer we have ever seen. What pleases 
us especially is the greatly increased feed business 
which is due to our better ability to mix the rations 
thoroughly.” 

The quick, positive action of a Kelly-Duplex Mixer 
will please you, too. It results in a mixture that is 
guaranteed to stand up under the most minute in- 
spection—the variation in protein value being only 
several hundredths of one percent, by actual labora- 
tory test. Besides this, Kelly-Duplex Mixers are abso- 
lutely quiet in operation . . . require less power. . . 
cost less to operate. 

Available in Y% to 5 ton capacities with either 
V-belt or electric motor drive, their all welded steel 
construction and highest quality parts assure long 
life and trouble-free operation. 

For the complete profit story on this and other Kelly- 
> ” ‘cre machines, fill out and mail the coupon today. 


Clip coupon below for free catalog on full line. 
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CONVENTION CALENDAR 


duly 10—Institute of American 
Poultry Industries Fact Finding Con- 
ference; Belfast, Maine; chr., Ralph 
©. Calley, 221 N. LaSalle 8t., Chi- 
cago 1, Ill. 

duly 12.14—Louisiana Poultry In- 
dustry Convention and Annual Poul- 
try School; Bentley Hotel, Alex- 
andria, Louisiana; Chr., Clyde In- 
gram, University Station, Baton 
Rouge, Louisiana, 

July 17-18 — Kansas Seed Dealers 
Assn.; Hotel Broadview, Wichita, 
Kansas; sec., O. E. Case, 901 Wiley 
Bidg., Hutchinson, Kansas. 

July 19 — North Dakota Turkey 
Growers Picnic; Woodland Park, 
Hillsboro; Irving J. Mork, State Col- 
lege Station, Fargo, N. D. 

July 19-22 — Grain Processing Ma- 
chinery Manufacturers Assn.; Bed- 
ford Springs Hotel, Bedford Springs, 


Pa.; exec. sec., Raymond J. Walter, 
511 Fifth Ave., New York 17, N. Y. 

July 21-22—Poultrymen’s Get-To- 
gether; Cornell University, Ithaca, 
New York. 

July 28-31 — American Poultry & 
Hatchery Federation; Auditorium- 
arena, Milwaukee; exec. sec., Don 
M. Turnbull, 15 W. 10th St., Kansas 
City 5, Mo. 

Aug. 14-15—North Carolina Feed 
Manufacturers Assn.; Battery Park 
Hotel, Asheville, N. C.; sec.-treas., 
Mary V. Lassiter, Lassiter’s Milling 
Co., Lassiter Mill Road, Raleigh, N. C. 


Aug. 17-18—Wisconsin’s Nutrition 
School for Feed Men; College of Ag- 
riculture, Memorial Union, Univer- 
sity of Wisconsin; chm., Gust Boh- 


stedt, Department of Animal Hus- 
bandry, University of Wisconsin, 
Madison. 


Aug. 17-20—School for Flock Se- 
lecting and Pulloram Testing Agents; 
South Dakota State College, Brook- 
ings, 8. Dak.; Chr., Wm. Kohlmeyer, 
Dept. of Poultry Husbandry. 

Aug. 18—South Dakota Poultry 
Improvement Assn.; South Dakota 
State College, Brookings, S. Dak. 

Aug. 20-21 — American Soybean 
Assn.; Jefferson Hotel, St. Louis; 
sec., George M. Strayer, Hudson, 
Iowa. 

Aug. 20-21 — New England Feed- 
man’s Conference; University of 
Rhode Island, Kingston; sec., George 
E. Durgin, Durgin & Co., Inc., 116 
Foundry St., Wakefield, Mass. 

Aug. 25-26—Mutual Millers & Feed 
Dealers Assn.; Hotel Jamestown, 
Jamestown, N. Y.; sec.-treas., Mar- 
garet K. Bentley, 41 Chatauqua Ave., 
Jamestown, N. Y. 

Aug. 26-28—Amburgo 9th Annual 
Course of Study in Animal Nutrition, 
Feed Formulation and Salesmanship; 
National Agricultural College, Doyles- 
town, Pa. 


CORROSION-PROOF 


STAINLESS-STEEL 


CUTS YOUR COSTS 


the gearless mill with the quiet 
V-BELT DRIVE 


CONSTRUCTION 


Costs due to corrosion are eliminated with PELLET ACE, because all parts 
vulnerable to corrosion are made of stainless steel. Other substantial savings 
of money, time, labor, and space are made by the following outstanding 
Sprout-Waldron features: 


> V-belt drive eliminates gears and their 
maintenance ... applies more power to 
dies, increasing capacity. 


» Exclusive hinged die casing provides easy 
access for die changes and maintenance 


eee cuts clean-up time. 


> High capacities are produced with low- 


The high-capacity, low-power operation of PELLET ACE, coupled with low 
maintenance cost, is unequalled in the industry. PELLET ACE out-produces 
any other mill when operating under the same horsepower and formula 
conditions. You'll manufacture premium-quality pellets more profitably with 
PELLET ACE. Get full details now! Write to Sprout - Waldron & Co., Inc., 


Dies, rolls and other 
essential parts in this 

and all other Sprout-Waldron 
pellet mill models 


are interchangeable, 


pressure steam... works equally well on 
high-pressure steam. 


» Revolving die cover and feed-lifting 


flights assure even wear and longer life 
of rolls . . . increase capacity. 


> Entire mill has only 4 bearings. 


61 Logan St., Muncy, Pa. 


SPROUT-WALDRONA 
he ux Egugoment™ 


PELLET MILLS + HAMMER, ROLLER, ATTRITION AND BURR STONE MALLS + MIXERS + SCREW, BELT AND PNEUMATIC CONVEYORS 
BUCKET ELEVATORS + CUTTERS, CRUSHERS AND FEEDERS + REELS, SEPARATORS AND ASPIRATORS 


NNSYLVAWNIA 


> Over-all height is only 5 feet. 


Sept. 7-11—Turkey Short Course; 
Texas A & M Oollege, College Sta- 
tion; chr., E. D. Parnell, Texas A & M 
College. 

Sept. 15-17—Dixie Poultry Exposi- 
tion; City Auditorium, Asheville, 
N. C.; Sec. N. B. Nicholson, Box 226, 
Monroe, North Carolina. 


Sept. 20-22—Grain & Feed Dealers 
National Assn. and Texas Grain & 
Feed Dealers Assn.; Hotel Galvez, 
Galveston, Texas; sec.-treas., John C. 
Bowden, 100 Merchants Exchange 
Bldg., St. Louis, Mo. and Ben Fer- 
guson, 614 Meacham Bldg., Ft. Worth 
2, Texas of TGFDA. 


Sept. 21-22 — National Renderers 
Assn.; Chase Hotel, St. Louis; sec.- 
treas., Omer Dreiling, Box 1344, San 
Angelo, Texas. 

Sept. 24-25 — Pennsylvania Millers 
& Feed Dealers Assn.; Abraham Lin- 
coln Hotel, Reading; sec., Richard L. 
Ammon, 43', E. Main St., P. O. Box 
329, Ephrata, Pa. 

Sept. 24-25—California Animal In- 
dustry Conference; Yosemite Nation- 
al Park, Yosemite Valley, Oal.; exec. 
sec., Jack Stromnes, Blue Anchor 
Bldg., 1400 10th St., Sacramento 14, 
Cal, 

Sept. 28-29—Kentucky Feed Assn.; 
Kenlake Hotel, Kentucky Lake, Har- 
din, Kentucky; Sec., William C. Wil- 
lock, P. O. Box 1914, Louisville, Ken- 
tucky. 

Oct. 1-2—Arkansas Formula Feed 
Conference; University of Arkansas, 
Fayetteville; sponsored by the col- 
lege, Arkansas and Midwest Feed 
Manufacturers Associations; Dr. E. L. 
Stephenson, University of Arkansas. 


Oct. 14—Virginia State Feed Assn.; 
Jefferson Hotel, Richmond; sec., W. 
W. Chewning, Manchester Mills, 2105 
Hull St., Richmond, Va. 


Oct. 14-15—Association of Ameri- 
can Feed Control Officials; Shore- 
ham Hotel, Washington; sec., L. E. 
Bopst, Rm. 036, New Chemistry Bldg., 
University of Maryland, College Park, 
Md. 

Oct. 15-16—Virginia State Poultry 
Federation, Inc.; Jefferson Hotel, 
Richmond; exec. sec., R. F. Frazier, 
615 E. Franklin St., Richmond 19, Va. 

Oct. 15-16—Texas Nutrition Con- 
ference; Texas A & M College, Col- 
lege Station; Dr. J. R. Couch, Texas 
A & M College. 

Nov. 5-6—Cornell Nutrition Con- 
ference; Statler Hotel, Buffalo, N. Y.; 
chm., Prof. 8S. T. Slack, Wing Hall, 
Cornell U., Ithaca, N. Y. 

Nov. 12-18—Florida Feed Dealers 
Nutrition Conference; University of 
Florida, Gainesville, Florida; sec. of 
Florida Feed Dealers Assn., Keith 


(Continued on page 42) 
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ing is big business; the farmer-businessman demands, 
and must have, feeds that produce! 
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For years, Borden has helped feed manufacturers 
sell and hold the “tough customer.” The Borden man 
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today . . . show you how Borden's supplements, counsel 
and services can turn tough customers into steady 
customers. 


David W. Miller 


Alma College, B.S.; Michigan State College. 

Member, American Statistical Associa- 
tion. Mr. Miller, former instructor in experi 
mental and economic statistics at Michigan 
State College, is now chief statistician for 
| Borden's Special Products Division. Mr. Mil 
ler works closely with Borden laboratories, 
experimental farms and research personnel 
in the Borden nutritional research program. 
He uses modern statistical methods in design 
ing and analyzing the complex experiments 
so vital to continued progress in the fields of 
poultry and livestock nutrition 
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Use Arch and Feed Cart 
for Effective Displays 


By MAX ANSON 


N IMPORTANT display aid for 
Aix feed store is the “arch” 

which can be used sparingly 
here and there for a sale or as a 
permanent feature. The arch when 
used correctly extends from the 
top of one display table to another, 


and it is high enough so that it does 
not obstruct an overall view of the 
entire store. 

There are many advantages of the 
arch type of display. 

1. It enables the dealer to use 
plenty of color, for the arch, made 


(BROKERS) 
SELL THROUGH US 


BOSWORTH COMMISSION Co. 


Boston Grain & Flour Exchange Bidg. 


= BUY THROUGH US | 
A. WARE BOSWORTH 


BOSTON, MASS. 
FEED PRODUCTS 
GRAIN PRODUCTS 


of light boards, is easily erected and 
taken down, easily trimmed and crepe 
paper and other materials can be 
wrapped around it. Many stores lack 
color and the arch provides an in- 
expensive rheans to add color which 
will attract more customers. 


Advertising Message 


2. The arch is also an excellent 
spot for a pictorial or advertising 
message. One store selling candy, 
for example, used such an arch, with 
a huge bunny hanging from the cen- 
ter. The bunny was cut and painted 
from cardboard and was very attrac- 
tive. In a like manner, a dealer using 
an-arch could hang a huge egg from 
the center of the arch, the egg being 
made of cardboard, perhaps two to 
three feet long. 


Use Arch as Doorway to Profits 


3. The arch can be used as a door- 
way for a sidewall display. Suppose 
you have a display of poultry feed 
against the wall and you wish to at- 
tract more attention to it. By erect- 


Crepe, non-slip Albemarle 
bags often permit quicker and 
higher stacking . . . thus sav- 
ing precious warehouse space. 


COMPLETELY INTEGRATED 


NEW YORK 21 West St., HAnover 2-4645 
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BUFFALO 121 Center St., East Aurora, N. Y., Telephone 1269 


LOUISVILLE 120 N. 10th St, CLay 1476 


Right! Every step in the manufacture of 
Albemarle Multiwall Bags is quality controlled. 
Albemarle-owned trees supply the pulp wood, 
and Albemarle factories process it right down to 
color matching and printing. That’s why every 
Albemarle bag is just as good as every other; and 
no matter what the market conditions, Albemarle 
delivery dates are not affected. 


Get to know your Albemarle representative. 
Frequently Albemarle-trained men have been 
able to effect sizeable economies for customers. 


PHILADELPHIA 123 S. Broad St., Kingsley 6-3616 


OMAHA 320 W. O. W. Bidg., 14th & Farnam Streets, HArney 8600 


ALBEMARLE PAPER MANUFACTURING COMPANY + RICHMOND, VA. * PHONE 2-906! 


BALTIMORE 32 South St., MUlberry 5060 


MINNEAPOLIS 1122 Flour Exchange Bldg., BRidgeport 1353 


KANSAS City 1015 Walnut St., BAltimore 7830 


CLEVELAND 801 Caxton Bidg., CHerry 1-4480 


ing an arch in front of the display, 
with a sign saying “The Doorway To 
More Egg Production” you are creat- 
ing a display which is different, and 
which will draw more attention to 
that part of your store. 


Seasonal Buys 

4. The arch is excellent for calling 
attention to seasonal buys. With the 
right type of arch, you can make signs 
on it advertising specials. These signs 
can be one foot or more square, and 
you can get 10 to 20 on an arch, de- 
pending on its size. This is much more 
effective, as a rule, than writing these 
specials on one sign and posting such 
a sign at a wall location. . 

Added Lighting 

5. The arch can also be used for 
added lighting. If you wrap lighting 
cord around the arch and add colored 
lights, then you have a fixture which 
highlights attention in that part of 
your store. It can also be used to 
hold spotlights and still accommodate 
its own advertising message. 

Variety and Beauty 

6. Finally, the arch can often be 
used in a window display to give 
beauty and variety to that area. 
Let us suppose that you have a 
wooden arch beginning at the floor 
and arching as high as the window 
background. On this wooden arch 
you could attach individual shelves 
on which small articles could be dis- 
played. Placed in the rear of the 
window area this arch would afford 
additional, high up display space, 
otherwise wasted. The foreground of 
the window area could still be used 
for the showing of other merchandise. 

There are a number of precautions 
to take, however, when considering 
the use of arches for display purposes. 
The first is not to use too many of 
them in the store interior. Experiment 
with one and see how it works, where 
it fits to best advantage and try to 
trace sales to merchandise displayed 
or advertised through the arch dis- 
play. 

Secondly, it is a good idea to take 
down the arch periodically and store 
it away. Then, later on, bring it out 
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and try it again for a special sale or 
some other outstanding event. If you 
have some new merchandise to in- 
troduce, the arch can also be used, 
especially if you have stored it away 
prior to the time the new items are 
announced. Like a dash of salt on 
roasting meat, the arch when used 
periodically and sparingly is worth 
its weight as a display fixture. 
Another ' display idea which the 
feed dealer will find useful is that 
portraying a Feed Cart. You can 
construct a typical feed cart which 


can be used by a poultryman or 
dairyman in his operations, and on 
this cart you can display and adver- 
tise a few feed specials now and then. 

The cart need not be of a size that 
every farmer would use, but it should 
have wheels, so that it can be pushed 
around to different locations in the 
store. 

Make it very colorful and have 
that sign “The Feed Cart” very large. 
The box at the center of the cart 
should have an open bag of feed of 
the kind you are currently advertis- 
ing. A small sign should encourage 


farmers to feel the feed and, of 
course, to buy it. 

Push this cart around your store 
and let it stand at various locations. 
If your store is large enough, and if 
the cart is of manageable size, you 
can easily find four or five locations 
for it. By moving the display to dif- 
ferent sections of the store each 
week, for example, you will continual- 
ly be meeting traffic from different 
angles. 

If you wish, you could make your 
cart large enough, so that you could 


place two open bags of feed on it 
at the same time. Or, you could make 
sfall bins out of the one large box 
and into it pour five or six types of 
feed, each properly identified and 
priced. 


GIVE YOUR FEEDS THAT EXTRA PUSH 


by using GERBER’S T.B.C. which is made from Vitemin En- 
riched Bread and has « very Low Moisture Content. 


Protein 14%—Carbohydrates 74%. Some dealers have sample feed in 
Write for samples and prices metal pans on counters or tables, so 
Truckload and Carload lows that farmers can inspect and feel 


them. The feed cart could use the 
same principle, the bins being sub- 
stituted for the pans. 

If you keep the feed cart neatly 


T. M. Reg. Pat. Off. 


CHAS. A. GERBER COMPANY 


732-740 No. Highland Ave., Aurora, Iilinois 


Dr. 8S. B. Hitchner 


RESEARCHER—Dr. 8. B. Hitchner, 
discoverer of the B’ strain of New- 
castle disease virus, has joined the 
research staff of the American Scien- 
tific Laboratories, Inc., Madison, Wis. 
Dr. Hitchner has taught at the Uni- 
versity of Illinois and at the Virginia 
Agricultural Experiment Station and 
it was at the latter institution where 
he developed the intranasal New- 
castle vaccine. Since 1949 Dr. Hitch- 
mer has been doing poultry disease 
research at the University of Massa- 
chusetts. 


TAKE LOOK 
SEPARATION 
LENGTH 


painted and clean at all times, use 
a thought-provoking signs on the bags 
and bins, there is little doubt but 
what it will become one of the most 
interesting display aids in your store. 


U. 8. WHEAT EXPORTS DROP 

WASHINGTON —In the three 
years from 1949 through 1951, U. S. 
wheat exports accounted for 37% of 
the nation’s production. Currently, 
wheat exports are running about 30% 
below last year. 


UNMATCHED FOR PAPER rs 


\ ACCURACY 
THOROUGHNESS 
ECONOMY 


Length differences in seed and grain 
mixtures provide \the ideal basis for 
exact, thorough cleaning and separa- 
tion. The famous Carter Disc devel- 
oped by the Hart-Carter Company 
contains ingeniously designed, under- 
cut pockets which select the seed or 
grain kernels they are designed to 
handle and positively reject all longer 
materials. Carter Dise Separators are 
available in a wide range of sizes and 
capacities for efficient and economical 
cleaning of everything from vegetable 
at aa ; seeds and field seeds to small grains 
such as wheat, oats, rye, vetch and 
barley. Machines are simple to ad- 
. | eee 7 just, quick to clean, easy to control, 
low in power requirements. Submit 
your cleaning problem for analysis 
and report. 


HART-CARTER CO. 


661 19th Ave. E. Minneapolis 18, Minn. 


G. W. NOEL & CO. 


FEED INGREDIENT BROKERS 


ALFALFA MEAL SPECIALISTS 
BILL NOEL e BILL BURGE 
Phone ENdicott 5511 
P. 0. Box 7045 Kansas City, Mo. 


RANSIT 
2 


FORT WORTH, TEXAS = 


Ageing in 
the waters of 
Mobile Bey 
MAKES IT SOFT, 
EXTRA-DIGESTIBLE 
Economical, too: The 
dust that hens won't 
eat is carefully screened 
out. You get only 
edible shell. 


SoiTnaee OYSTER SHELL MILLING CORP. 
MOBILE, ALABAMA 


~ 
k 
ON f \ 
V\\\\ 
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ver 


CREST QUALITY 


LIME CREST 


TRACE MINERALS 


LIME CREST Trace Mineral Premixes are 
designed to meet today’s requirements. 
BEST Topay: Constant quality control and 
an exclusive blending process assure that 
Lime Crest Trace Mineral Premixes today 
are as fine as it is possible to make them. 
BETTER TOMORROW: Advanced research in 


the Lime Crest Laboratory assures that 


‘ 


Lime Crest Trace Mineral Premixes to- 
morrow will continue to set the standard, 


as they are setting it now. 


AVAILABLE IN... 


Standard Formulas 


MICO® formulas 
Delamix® formulas 


Custom Blends 


Made according 
to specifications 


LIME CREST PRODUCTS 


are made by Limestone Products Corporation of America’ 
DEPT. A-7, NEWTON, NEW JERSEY 


WORLD'S LARGEST PRODUCER OF CRYSTALLINE CALCITE PRODUCTS . 
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Market Saturated? 


Figures Say “No” 


By Martin Francis 


HEN a feed dealer begins to 
think that there just isn’t 
much chance to increase per 


capita consumption goals any more, 
or that the market for this and that 
auxiliary item is saturated, then per- 
haps he had better take a look at a 
few figures which will show him that 
this world always progresses, that 
markets (some markets) are always 
expanding. 

In 1940, for example, the average 
American consumed 317 eggs, 18.7 


Ib. of chicken and 2.5 Ib. of turkey 
annually. By last year this per capita 
consumption had risen to 406 eggs, 
30 Ib. of chicken and 5.5 Ib. of tur- 
key. What if we have another in- 
crease like that in 15 years? 

If we do, then we are going to use 
a lot more feed, and we’ll need more 
poultry and more equipment, and of 
course someone is going to sell it. 
That person is going to be the live- 
wire feed dealer. 

Twenty years ago the feed dealer 


ADVERTISING CAPS for... 
the Most In Publicity and Goeed Will 


Write Us for Samples and Prices 


» MINNESOTA SPECIALTY CO., INC. 
af 121 N. 4th St., Minneapolis 1, Minn. 


who had a retail store in connection 
with his mill was a rarity, although 
there were retail feed stores with no 
mill connections. Today many feed 
mills have fine retail store additions 
as such. 

And here is the thing that strikes 
me about many feed establishments 
today in many states: they have a 
tremendous amount of traffic. And 
when stores have traffic they are 
going to sell a lot of items related 
to feeds, too, because the farmer 
wants them. I have visited feed deal- 
ers who do a welcome business in 
selling potted plants and shrubs in 
the spring. 

And who do you think are buying 
most of those shrubs and potted 
plants? You guessed it—the farmers. 
They have money to spend for $5,000 
kitchens and bathrooms, and they are 
also spending some on landscape im- 
provements. They want their farm- 
steads to look beautiful. So why 
shouldn't the farmer buy these things 
from the feed dealer when he comes 
to get his feeds, seeds, fertilizer and 
garden tools? 

If you haven't gone after this type 
of business in your locality, make a 
survey. It may well be that you could 
add such a department. 

Do you know, Mr. Feed Dealer, that 


Schenley’s 


JAB is one of Schenley’s newest prod- 
ucts. It is a powerful antibiotic, retain- 
ing potency for long periods in pellet 
or powder form, JAB contains 4 grams 
of PROCAINE PENICILLIN per 
sound, dispersed on CARIMIN, a 
grain product carrier. 
ae Each gram of PROCAINE PENI- 
CILLIN is equivalent to .6 grams of 
crystalline PENICILLIN G master 
standard, Growth response in chicks 
and hogs has been known to reach an 
average of 20% even when as little as 
, 2 grams per ton was used. Make your 
i feeds capable of producing such excep- 
tional results with Schenley’s JAB. 


Schenley 


Schenley’s 


This antibiotic supplement contains 3 
milligrams of B-12 and 2 grams of 
PROCAINE PENICILLIN per 
pound, dispersed on Schenley’s feed 
nutrient, CARIMIN. Each gram of 
PROCAINE PENICILLIN is equiva- 
lent to .6 grams of crystalline PENI- 
CILLIN G master standard. PRO. 
CAINE PENICILLIN is unusually 
effective for both poultry and hogs. 


SCHENLEY FEED 
SUPPLEMENTS 


KEEP CUSTOMERS 
COMING BACK 


Schenley’s 


Schenley antibiotics and vitamins can help you keep your customers well 
pleased with the results of your feeds. JAB, PUNCH, and WALLOP stimu- 
late quick, healthy growth in poultry, hogs, and calves, and put profit- 
making weight on farm animals fast—at less cost per pound. 


Schenley’s 


WALLOP is a Schenley supplement 
extremely important in any diet for 
poultry. WALLOP contains 25% 
choline chloride carried on CARIMIN, 
Schenley’s free-flowing grain product 
carrier. Choline is necessary for healthy 
development, maximum growth, and 
the prevention of slipped tendon in 
poultry. It is one of the vitamins of the 
B-complex, and aids poultry in the 
assimilation of vitamin A and in the 
metabolism of fat. Use Schenley’s 
WALLOP in your feeds to give your 
customers larger and healthier poultry. 
Our Prices Are Competitive 
Order Today —Immediate Shipment 


Schenley Distillers Inc., 26 East Sixth St., Cincinnati 2, Ohio 


the amount of money being spent by 
farmers and small town residents for 
garden supplies, garden tools, fer- 
tilizers, hand and power mowers, in- 
secticides, spray guns, fly traps, 
chemicals, lawn supplies, carts, 
wheelbarrows and other items is 
enormous? I have found many feed 
dealers who are selling them to the 
same men who buy feed from them. 

Years ago no farmer was interested 
in these things, because he didn’t 
have the money to buy them. Sec- 
ondly, not so many of these articles 
were on the market. Now, however, 
due to national advertising, there is a 
terrific demand for such things. Why 
shouldn’t the dealer sell them as a 
sideline? 

I know a feed mill owner in south- 
ern Wisconsin who does a business 
of $375,000 annually. When he spent 
$15,000 to erect a visual front retail 
store adjacent to his mill, farmers 
practically demanded that he put in 
radios and television sets, too. He did 
and he was not disappointed. They 
have made a fine profit for him. And 
he still does a whale of a feed busi- 
ness, too. 

The character of American ‘retail 
business is changing, especially in 
small towns. Many stores are con- 
stantly adding new lines, branching 
out, perhaps infringing on some other 
store’s lines, perhaps not. But it is a 
sure bet that a farmer who comes 
to a feed store for feed, also needs 
dairy utensils and insecticides. And 
if he can get them from the feed 
dealer, he is going to buy them there 
instead of buying at another store 
farther away—granted that the feed 
dealer’s prices are reasonable. 

The feed dealer who allows him- 
self to think that the market satura- 
tion point has arrived for him in his 
area and that he cannot pioneer new 
products is limiting himself. One au- 
thority for a constantly expanding 
American economy is the Brookings 
Institute. Sometime ago this agency 
issued a report which said that the 
U. S. could raise living standards 
eight times by the year 2050 when it 
might be able to support twice its 
population. 

If that is the case then we would 
require eight times as much food and 
nutrition as we are now producing, 
16 times as much shelter and main- 
tenance, 30 times as much health 
and education and about 33 times as 
much recreation and travel. 

From such a report, even if it is 
only 50% attainable, it would mean 
that we will need a lot of good mer- 
chants and salesmen for many years. 
There would be a vast amount of 
merchandise to be received, stocked, 
displayed, sold and delivered. 

Of course, a fellow should stop and 
catch his breath once in a while, but 
after he has done that, he certainly 
has his sales work cut out for him. 
No use to sit back and moan about 
saturated markets. They just don’t 
seem to exist. 


FEED STORE OPENS 
FLOODWOOD, MINN.—Nestor 
Makela recently staged a grand open- 

ing of his new feed store here. 


The NEUMOND Co. 


Merchants Exchange + St. Louis, Mo. 
BREWERS GRAINS 
DISTILLERS GRAINS 
ALFALFA MEAL 
Come te Newmond + Specialists since 1913 


PRODUCTS 


Distributed in Washington, 


Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO. 


1202 American Bldg. 
SEATTLE 4, WASH, 
410 Lewis Bldg. 
PORTLAND 4, ORE. 


QUALITY GOES IN BEFORE THE NAME GOES ON 


q | 
| 
wor _ Schenley’s 


NOPCO’S trademark for its exclu- \ 
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VITAMIN A OR VITAMIN D 
because NOPCO MICRATIZED Vitamins 


give you... 


GUARANTEED STABILITY—only NOPCO gives you this ironclad 
guarantee—that MICRATIZED Vitamins, properly used, will deliver full label 
potency when fed! 


GUARANTEED NUTRITIONAL AVAILABILITY—thanks to NOPCO’S 
exclusive protective process, MICRATIZED Vitamins are completely digestible. 
Feeding tests prove it! 


LOWER TRUE COST—cost-in-use is the true criterion of economy, 
and MICRATIZED Vitamins actually cost less to use. They put an end to costly 
and wasteful overfortification. 


A COMPLETE LINE—in potencies to fit your feed needs exactly, 
MICRATIZED Vitamins are available for all classes of poultry, turkeys, and 
four footed animals. 


FREE! write today for NOPCO Vito- 


min Guide, with exact potencies of all 


CHEMICAL COMPANY 


Harrison 1,N. J. Richmond, Calif. 


RELY 


on these quality 
NOPCO products 
for your feeds 


@ NOPCOSOL 


Complete vitamin-antibiotic- 
trace mineral feed supple- 
ment. 


@ NOPCOA&D 
VITAMINS 


A complete line of Micra- 
tized* dry Vitamin “A & D 
products, conventional dry 
vitamin A & D_ products, 
vitamin A & D oils. 


@ NOPCO B 
VITAMINS 


Riboflavin, calcium panto- 
thenate, niacin, choline 
chloride (liquid & dry), vita- 
min B;2 feed supplement. 


@ NOPCAINE® 
Antibiotic feed supplement 
(procaine penicillin). 

@ NOPCOM *23 


Vitamin B,2 and procaine 
penicillin supplement. 


RESEARCH 


the NOPCO Micratized Vitamin products. 
© 1953 NOPCO Chemical Company 


*T.M. of NOPCO Chemical 


EXCLUSIVE PRODUCERS OF MICRATIZED VITAMIN PRODUCTS 
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* 


BRAND 


Dicalcium Phosphate 
MINERAL SUPPLEMENT FOR FEED MIXTURES 


@ One of the purest and most eenicaimaeas sources 
of phosphorus 

@ Blends well with other feed ianpeiieats 

@ Stable—free flowing—stores well 


Phos-Feed Dicalcium Phosphate is high in phosphorus — 
extremely low in fluorine —.004°) (fluorine not more than 
40 parts per million). 

Every step in production is rigidly controlled — from the 
mining of the phosphate rock through the entire chemical 
process to the finished product. That’s why so many of the 
largest producers of animal and poultry feed mixes insist 
upon it. 

And users like A. A. C. service, too! Phos-Feed is backed 
by an 85-year-old leader in agricultural chemicals. Availe 
able in 100-lb. paper bags, or bulk. Samples on re ‘equest. 


*Reg. U.S. Pat. Off 
JALITY A 


@iid-sead 


’ WRITE OR CALL CHEMICAL SALES DIVISION 


The AMERICAN AGRICULTURAL CHEMICAL Co. 
50 Church Street, New York 7, N. Y., Telephone BArclay 7-1400 “ 


SINASON - TEICHER 
INTER AMERICAN GRAIN CORP. 


24600 1 WALL STREET, NEW YORK Teletype — 
EXPORTERS 


WY 1-3288 


RINGING THE 


cash 
register 


MERCHANDISING HINTS FOR THE FEED RETAILER 


FLOUR 


WIRE US YOUR OFFERINGS 


GRAIN @ FEEDS ®@ 


FAIR EXHIBITS—County and area fairs will be coming up later in the sum- 
mer in many parts of the country, and now might be a good time for feed 
dealers to be thinking about putting in exhibits at fairs. Space should be 
reserved, and plans should be made for the exhibits. The dealer’s suppliers, 
including his feed manufacturer, can be of real help in planning exhibits and 
supplying materials and literature. It might be a good idea to include in the 
plans some provision for a live animal display which will help attract atten- 
tion. Some type of guessing contest, with prizes, also will help draw farmers 
to the exhibit. One way to reduce expenses and perhaps make the exhibit 
more elaborate and effective is to make it a joint project. Other dealers in the 
county or area who handle the same brand of feed may want to join in stag- 
ing the exhibit. County fair exhibits can be an effective part of a good mer- 
chandising program. 
$ $ 


OFFERING GIFTS—Many merchants occasionally offer free gifts 
in their advertising in order to build store traffic or increase attend- 
ance at special sales or promotion events. It has been found that it 
is sometimes better to offer “surprise gifts” than to name and 
describe the free items in the ad. A dealer may find that he gets 
fair results in the way of store traffic by offering a specific farm 
supply item as a gift. The next time he is offering a gift, he might 
try playing up the “surprise gift” angle, even though the gift is the 
same or similar. Many readers are intrigued by the surprise angle, 
and it may be that this sort of offer will get better results. 


$ $ 


|IN THE NEIGHBORHOOD—If you make special service and sales calls on 
| customers and prospects, 


you may want to make appointments with the 
farmers ahead of tirne. In that way, you can be certain of talking to the 


| farmer you want to see. However, you may run into some trouble in getting 
| a prospect to agree to an appointment. If so, it may help to tell the prospect 


QUAL-ECON® 


SINCE 1899 


Mr. Dealer: This trademark, to YOUR CUSTOMERS, is a symbol 
of QUALITY and ECONOMY .... to you it stands for products 
you know are right, and on which YOU make a GOOD PROFIT. 


This trademark identifies products made by Near’s, pioneers 
since 1899 in feed supplements, pioneers in the field of multi- 
mineral supplements. The Near’s line includes: 


QUAL-ECON QUAL-ECON 


CONCENTRATE 


DiJex-Tone 


TONIC and STIMULANT 


Milk-Saver 


CALF FOOD 


: . and it’s backed by a comprehensive year-around program 
of farm magazine, newspaper, radio, direct mail and display ad- 
vertising, where they will do the best Job for YOU—right in your 
own home territory. 


Near’s Products Give YOU Greater 


Give YOUR CUSTOMERS 


Send this coupon for information on the Greater 
Opportunities with the Near’s line. 


NEAR’S FOOD CO., INC., Binghamton, N. Y. 


when you telephone him that you will be in his neighborhood at a certain 
time, calling on some of his neighbors, and that you also would like to see 
him, If you arrange calls in this way and so inform the prospects, you may 
find that you will be more welcome. The pscyhology of this technique is this: 
People don’t like to obligate themselves to any extent, and if the prospect 
realizes that you aren’t making a special trip, that you will be in the neigh- 
borhood anyway, he will be more willing to see you. Also, there is the impli- 
cation that a neighbor will be enjoying a service or getting some merchandise 
which he might be missing unless he sees you. 


$ $ 


DISPLAY RECORDS—tThe dealer who realizes the value of good 
displays and maintains a number of displays in his store would be 
wise to keep a record of all displays used. Such a record can be used 
effectively in preparing new displays. The record should include type 
of display, location in the store, length of time it is maintained, and 
results. By going over this record, the dealer can compare results and 
he can reevaluate different types of displays and display locations. He 
then can see where he has made mistakes in the past and where he 
has successfully promoted sales with displays. The records need not 
be too detailed or precise, but a brief description of a display and its 
location and a note on general results can be very helpful in planning 
future displays. $ § 
$ 


BUDGET BLANKS—Before another year rolls around, the feed and farm 
supply dealer may want to consider ‘he possibility of preparing mimeographed 
budget blanks which can be given to farmers. These blanks, given out shortly 
before the new year, can be used by farmers to estimate monthly expendi- 
tures during the coming year. Space can be left for estimating expenses for 
feed, poultry supplies, fertilizer, heat, rent or taxes, cost of maintenance of 
trucks and tractors, and various other expenses of farm operations. Farmers 
may find the budget blanks of real value, and, as a matter of fact, if cus- 
tomers do a good job of budgeting in relation to income, they will be in a 
better position to pay promptly for supplies they purchase from the feed and 
farm supply dealer. The dealer may want to get the help of an accountant 
familiar with farming in drawing up the blanks. 


$ $ 


INCENTIVE PLAN—Many feed and farm supply dealers have found 
that incentive pay plans are very valuable in improving employee per- 
formance and thereby boosting sales and profits. Here’s how some 
plans work. The incentive pay is on a monthly basis. The base for 
any month is dollar receipts—including cash business and collections 
on credit accounts—in the corresponding month the year before. The 
dollar volume of the current month is checked against the dollar 
volume of a year earlier, and a certain percentage of any increase 
above the base is divided among the employees. This amount is paid 
the first part of the next month. A plan like this stimulates employees 
to do a better job, and it also serves to show the importance of credit 
collections as well as new sales. 


cosT 


BRAND 
| 
Qualitg-Exonomy 
4 
| 
H 
a 


...in concentrations to fit your feed manufacturing program 


“Basic Producers” of nutritional 
products from the SEA 


SERVES YOU 3 WAYS 


SUPPLIES you with reliable nutritional products! 


As “basic producers” — not just “blenders or mixers” — of marine 
products, we control the entire production and quality of our raw 
materials. Our modern processing plants produce thousands of tons 
of meals and oils — rich in natural vitamins and valuable marine 
proteins and unidentified factors. These serve as the base of most 
of our nutritional products. 


Various concentrations of Whitmoyer cod liver oils, vitamin supple- 
ments, and trace minerals are available—to fit your particular needs. 


HELPS you produce better balanced feeds! 


Our Nutritional Department is always ready to cooperate with you 
on any phase of nutrition... review your present formulas... or 
work up completely new feed formulas for you. 


Our nutritionists will see that your feeds are nutritionally sound 
and economically produced — making full use of available local 
ingredients. Whitmoyer products will be used only to supplement 
your other ingredients to make a properly balanced feed. 


SIMPLIFIES your work! 


Keeping abreast of changing nutritional developments is a full- 
time job. Formulas have to be figured and refigured. Inventories of 
many special ingredients are required. Accurate weighing and pre- 
mixing presents many problems. 

Whitmoyer service and concentrates will help eliminate many of 
these “headaches” for you. Whitmoyer products are nutritionally 
complete in keeping with the latest scientific knowledge — and you 
use them at familiar, easy-to-add levels. 


Write for more detailed information on the job we can do for you. 
There’s no charge or obligation. 


Products of Scientific Merit 


MYERSTOWN, PENNA. 
MANUFACTURING CHEMISTS 


DISTRIBUTORS 
NEW ENGLAND TEXAS CANADA 
Grandone, Inc. Hannsz Supply Co. Whitmoyer Laboratories, lid. 
Needham, Mass. Lubbock, Texas Yarmouth, Nova Scotia 


WAREHOUSE STOCKS ALSO LOCATED AT CONVENIENT POINTS 
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HEN the feed dealer begins 
to hunt for ways to cut his 
overhead expenses, he should 


not neglect figuring how many hours 
his employees work effectively. It is 
well known in industry that an em- 


| Wasted Man Hours 
Cut Your Profits | 


By James Wilton 


use of idle hours. However, the feed 
dealer who is satisfied to let his em- 
ployees loaf during dull periods in the 
mill is losing money. It can well spell 
the difference between prosperity and 
a break-even point. 

Suppose you have five employees 
who work 50 hours a week each. This 
means a total of 250 employee hours 
a week or 13,000 employee hours a 
year. Quite a few hours, you may 
well agree. 

Money Loss May Be Huge 

Experts who have studied the man 
hour problem say that unless a re- 
tailer analyzes this man hour prob- 
lem and takes definite steps to keep 
employees busy at all times, he may 
lose 25% of the man hours. In this 


ployee’s productivity may vary. One 
employee may produce only 25% as 
much work as another. 

The feed dealer who has plenty of 
productive work on hand for all em- 
ployees is usually able to make good 


MILWAUKEE, WIS. 


BUDDE 


event of a five man crew this would 
mean a loss of 3,250 man hours. Quite 
a loss, isn’t it, based on per hour pay 


MALT SPROUTS 
BREWERS GRAINS 


of $1 to $1.50? What business can 

ae afford such a loss? 
Iny > 
AND 64 OTHER FEEDS Part of the loss in man _ hours, 


the experts say, comes not only from 
idle time around the mill where em- 


AUTHORITIES RECOMMEND 


Higher Niacin Levels 


A. National Research Council 


B. New oe College Conference 


C. University of Delaware 
D. lowa State College 

E. Michigan State College 

F. Nutrition Subcommittee of 


our recent and significant developments 
men that it may be desirable to use 
more niacin per pound of feed than the 
National Research Council has recommended. 


Poultry Rations (1951) 


1, New data show a need for increased levels 
of niacin, riboflavin, calcium pantothenate, and 
choline during critical periods of accelerated 
growtn. 

2. Four university and college groups have 
published recommendations for increasing niacin 
levels. Higher levels also have been suggested by a 
nutrition subcommittee of the American Feed 
Manufacturers Association. 


the American Feed 
Manufacturers Association 


A Om F 


Suggested Levels of Niacin in 


8. Published data on the niacin content of natural 


it difficult to depend wholly on this niacin in 
formulating. For example, white corn, averaging 
6.0 milligrams per pound, varies from plus 20 per 
cent to minus 25 per cent of the average. Yellow 
corn averaging 6.4 milligrams per pound shows 
variations from plus 50 per cent to minus 50 
per cent. 

4. In high corn rations, the increased use of 
hybrid corn has reduced the protein content of 
these rations; thus, increased levels of niacin 
are necessary to offset the lower tryptophane 
content of these feeds. 


By raising the niacin levels of your feeds, you 
assure your customers of adequate amounts of 
this essential vitamin based on current feed 
standards. 


By specifying Niacin Merck you assure your 
customers of a pure, crystalline product which 
is readily and evenly incorporated into your feeds. 


NIACIN MERCK 


Research and Production for 


Better Poultry and Animal Nutrition 


MERCK & CO., 
Manufacturing Chemists 


RAHWAY, NEW JERSEY 


| ployees when they are free to do so. 


feed ingredients show wide variations which make | 


ployees stand around with nothing 
to do, but also from doing work the 
hard way. The hard way of doing 
things is the habitual way which is 
not analyzed for effectiveness. But if 
the feed dealer studies each work pro- 
cedure, figures out the quickest and 
easiest way to do it, then he is not 
only saving man hours, but he is free- 
ing the employee for other jobs. 
Suppose that a feed dealer has as- 
signed one employee to sweep the 
store and mill floor daily and to emp- 
ty wastebaskets, etc., as well as dust 
stock. That procedure may work out 
all right, provided the rest of the 
five man crew has customers to wait 
on, grain to grind and feed to mix. 
However, if there are no customers 
to be served and those remaining em- 
ployees stand around smoking and 
talking while one sweeps the floor 
there are man hours wasted. The 
wise dealer will instruct all em- 
ployees to lend a hand to busy em- 


This frees the sweeper for other du- 
ties much sooner than otherwise and 
makes all time put in by employees 
more productive. 

The feed dealer who makes a floor 
plan, showing arrangement of fix- 
tures, movement of slow and rapid 
moving stock and distance to loading 
doors is going to learn where he can 
save steps and time for himself, clerks 
and customers. By so doing he in- 
creases his production per employee 
and saves man hours, too. 

Arranging of warehouse stocks, too, 
can help in cutting man hours and in- 
creasing work production. While 
many dealers book fertilizer orders 
in fall, it is in spring when farmers 
call for their purchases. Some farm- 
ers can be urged to get fertilizer 
from the railroad car. If not, then it is 
wise to store fertilizer close enough 
to one warehouse door so that it 
does not have to be hand trucked too 
far to the farmer’s truck. 

Yet, I have seen feed mill employees 
in spring go to the back of the ware- 
house to get fertilizer, a process in- 
volving many steps and much time. 
If stocks were kept closer to the 
main door, serving of customers 
would be facilitated, and stock left 
over at the end of the season would 
be small enough to be moved back 
farther for storage without too much 
expense. 

The same 


holds true of seasonal 


Every Good Feed 


Get your supplies from 


HENRY K. FAUST 


Successor to King Brothers & Co. 
The Bourse, Philadelphia 6, Pa. 


TRANSIT STORAGE 


of MILL FEEDS and FEED STUFFS 
MIDLAND WAREHOUSE CORP. 
4 Waldheim Bldg., Kansas City, Mo. 
Warehouses: 


Kansas City, Santa Fe Trackage 
Oelwein, lowa, C.G.W. Trackage 


MILLING 


GROUND GRAIN & GRAIN PRODUCTS _ 
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How to put more whey 


dollars 


MOLASSES DISTILLERS 
FORTIFY FEEDS WITH Pp ACO DRIED SOLUBLE 


...and make a better Profit! 


You can maintain your reputation for quality feeds, attract new business at 
reasonable prices with... 


PACO AT 2¢ A POUND... 
($40.00 PER TON—BULK BASIS F.0.B, PHILADELPHIA, PA.) 


Potency and effectiveness now comparable with other fortifying agents selling 
at three times the amount. Paco provides a good balanced protein, B-Vitamin, 
essential minerals plus unidentified growth factors. 


Palatable to stock, it is granular, free flowing, dust free and stores well for long 
periods. These solubles can also be furnished at guaranteed riboflavin potencies 
of 40, 125, 250 and 500 micrograms per gram or higher, if desired, at added 
cost. Orders accepted for immediate or deferred shipment. 


FEEDSTUFFS, July 4, 1953-37 


SPECIAL OFFER 


(For a limited time only) ... To acquaint 
you with the economic and practical 
advantages of Paco we will ship on 
request (on your official leeterhead) a 
one hundred pound bag... no charge. 
For complete information, write us. 
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goods of all kinds. It takes time and 
labor to move bulky goods. Wise stor- 
age helps cut such costs. 


Over-Fatigue 


Then there are tasks which un- 
necessarily fatigue the employee. If 
this happens, then the employee's 
efficiency can be cut as much as 50%, 
it has been proved. It is wise to 
teach the employee how to lift prop- 
erly so as to lessen fatigue. The 
employee with even a slightly 
strained back, arm or leg muscle 
can't help “taking it easy” for the 
rest of the day. Proper training aids 
employees to maintain efficiency. 

This matter of more productive 
man hours and greater efficiency is 


an excellent topic to discuss with 
your employees at sales training 
meetings. Everyone will then get 
thinking about the problem and some 
very excellent solutions will come 
forth. Much depends upon the stock 
handled at the store or mill, the di- 
mensions of the store, warehouse, 
and the genera] location of loading 
areas. Encourage your men to make 
miniature floor plans that they think 


will cut down man hours. It is a 
most fascinating game. And profit- 
able, too. 


Saving Man Hours Saves Money 

Let us say that through such a 
study you can save 20 man hours a 
week on a five man crew out of 250 


FEED COMPANY 


Minneapolis 1, Minn, 


Chicago Ridge, Ill. 


A COMPLETE LINE OF 
FORMULA FEEDS FOR 
LIVESTOCK and POULTRY 


| 


weekly hours. At $1.50 a man hour 
that would be saving $30 weekly. If 
you found an expense item in your 
overhead list where you could elimi- 
nate $30 weekly, you would shout for 
joy. You may find that saving and 
more through a thorough analysis of 
the man hour problem. 

There is another benefit to be 
considered, too, in such a study. The 
overworked employee is usually nev- 
er happy. Neither is the employee 
with too much idle time. But the 
employee who is kept busy finds that 
the time passes more rapidly, and 
that he has more interest in his job. 

When posting lists of jobs in and 
about the feed establishment that 
can he tackled in idle time, be sure 
to give employees fair range of choice. 
For example, give him two to three 
jobs he can tackle when he has time. 
Don't assign only one job at a time. 
In this way, you'll get more re- 
sponse from him, for you are permit- 
ting him to exercise ingenuity and 
initiative in part of his work pro- 
gram. 


NEW! STABLE... 


even in straight mineral mixes! 


CUTS YOUR 
D; COST 
IN HALF! 


Now you can fortify your feeds with completely 
mineral stable Vitamin Dy at half the cost of ordi- 
nary Ds—and with greater safety and convenience! 

Fixtdee, Dawe’s amazing new Vitamin Ds, is guar- 
anteed stable... even in a straight mineral mix! In 
tests, Fixtdee lost no potency even after a full year in 


a mineral mixture. 


By making your own D; premix with Fixtdee, you 
get completely mineral stable D-fortification at sav- 
ings averaging 50%! Simply add one handy 16% |b. 
tin of Fixtdee per ton of diluent of choice to make 
your own 1500 LC. Units/gram D3 premix. You'll 


cut your costs in half! 


Laboratories, Inc. 


Distributors for Belgium: Comptoir Anversois d'importation, 
"COMANIMA" 13, Courte rue des Claires, Antwerp, Belgium 


World's Oldest and Largest Specialists in Vitamin Products for Feeds 


Percent INDEPENDENT ASSAYS nee 
100 FIXTDEE IN MINERAL 7 
‘ 
80 
60 
ia | 
= 
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2 4 c 10 12 
Months 


*Mineral mixture containing calcium, phosphorus, iodine, 
cobalt, potassium, sodium, copper, iron and manganese. 


cases 


Think of the accuracy, 
economy with which you can fortify your feeds with 
Fixtdee! Get the full story on this important new 


development in vitamin fortification without delay. 


patent process by Dawe’s, 


This new, low cost now makes it possible to further 
simplify your feed fortification by using Vitamin Ds | 
in your animal feeds as well as poultry feeds. In fact, 
the latest scientific evidence indicates that in some 
Vitamin D; may be better utilized by 4-footed 
animals than Vitamin Do. 


Fixtdee is domestically produced under an exclusive 


basic producers of feed 


fortification factors. Write today for complete details. 


somple. 


NAME 


ADORESS 


4800 S. Richmond St., Dept. FS-73 
Chicago 32, Ill. 

Please send me scientific proof of Fixtdee 
stability, together with prices and free 


CITY & ZONE__ 


STATE 


the convenience and the | 


Make Your 
Feed Store 
Attractive 


By Albert Bascom 


NEWSPAPER article the other 
day stated that grocers in the 
nation would spend $1 billion 
this year for new stores and remodel- 
ing of present structures. Another 
article told of millions to be spent by 


drug stores for larger, better and 
more modern stores. Still another 
article a week jater told of better 


stores planned by shoe and hardware 
fields. 

This brings up the question, ‘“‘“How 
much will be spent by feed stores to 
improve retail facilites, in addition to 
mill and machinery improvements?” 

The answer is up to the feed dealer 
himself. Other store owners in vari- 
ous fields realize that better stores 
are necessary to get maximum trade. 
As one magazine said, “Competition 
is no longer limited to merchandise. 
Glamorous, intriguing stores have 
taken their place in the competitive 
picture alongside advertising, mer- 
chandising and convenience.” 

Many of these stores are going 
after the same customer that the 
feed dealer serves—the farmer. They 
are going to do their utmost to sell 
him everything they possibly can. 
This will mean that the more the 
farmer spends in other stores, the 
less he will have to spend in the feed 
store. 

What 
dealer? 

Make Your Store Attractive 


The feed dealer must make his 
store and mill the most attractive 


is the answer for the feed 


place in town. What the dealer needs 


PREMIER 


Premier Peat Moss Corp, 535 Sth Ave., New York 17 


HIAWATHA 
GRAIN COMPANY 


910 GRAIN EXCHANGE 
Minneapolis 15, Minn, 


For POULTRY WHEAT 
SCREENINGS 


Ground or Unground 


FEED BARLEY 
FEED OATS 


Wire or write for prices 


Mis Your Own Feeds 


for EXTRA 


BROWER 


“WHIRLWIND” 


FEED MIXER 


Many feed dealers increase 
their profits 50¢ per bag and 
more by mixing their own 
brand of feeds with the 
BROWER MIXER, Mixes perfect blend in 
10 to 20 minutes—at a power cost from 3¢ 
to 5¢ perton, Quickly pays for itself! Heavy 
welded construction. Gives years of trouble- 
free service. Above-and-below-floor models. 
Five sizes for mixing 700 to 4,000 

per batch. Write for details and prices, 


BROWER MFG. 60. Third $1. Quincy, 


yy Worlds Largest Selling Mixer! 


| 
| | 
More 
| 
SEND Now! 14 


is to have the farmer come to his 
store first, not last. 

Does this mean that the dealer 
should spend a fortune to give his 
store a dazzling, glamorous appear- 
ance? Not necessarily. But any feed 
dealer worthy of the name in this 
year 1953 should aim to have a size- 
able, clean, modern, well lighted 
store, stocked with merchandise 
which farmers want to buy, and of- 
fering farmers services which by 
themselves will attract more trade. 
The dealer needs to do this, if he 
wants a maximum volume of busi- 
ness. 

Aggressive dealers want to see 
their businesses grow and prosper 
proportionately with retailers in 
other lines. And it can be done. 

Witness what has been done in the 
implement business almost overnight. 
Before the war there were only a few 
modern implement stores throughout 
the nation. But right after the war— 
aided by manufacturers—implement 
dealers began building large, impres- 
sive, visual front showrooms and 
sizable repair shops on tracts of land 
just at the edge of small towns and 
cities. 


Increased Traffic Builds Sales 

These structures rate with any in 
the land, and implement dealers are 
now getting more sales through in- 
creased traffic, and they are in an 
excellent competitive position. The 
feed industry can do the same. 

If a farmer and his family drive to 
town, they will stop first at an at- 
tractive, modern feed store, with ade- 
quate, well graveled parking lot, 
where the store staff is friendly and 
co-operative, where merchandise is 
well displayed, where the farm 
mother can use the telephone to make 
calls from her shopping list, where 
there are clean rest rooms for men 
and women, where there is a rest 
nook where the farm family can sit 
while father buys feed and obtains 
feed information. 

Such a modern feed store, too, will 
stock and sell all the related articles 
that the farmer may want. This list 
may contain farm and home ap- 
pliances, dairy suppiies, farm hard- 
ware, radio and television receivers, 
poultry and barn equipment, and 
other items. 

The sale of such related items often 
will pay quickly for any moderniza- 
tion program. Such an array of re- 
lated products, adequately merchan- 
dised, will make a farmer a better 
and more profitable customer. He 
will come to the feed store and mill 


You Can Count On 


@ Leadership Research | 
Quality Control 


© Outstanding Facilities , 


@ Quick Service 


Trace Mineral Premixes .. .lodized-Man- 
gonesed Calcium (any desired level)... 
Mangonesed Calcium (any desired level) 
.. Electro (free-flowing) Calcium... Pellet 
Machine Calcium...Regular (plain) Calcium 
..Dustless (plain) Calcium...Shellmaker Cal- 
| cium Grit...G-220 Riboflavin Supplement... 


Write —Wire—Phone 


Calcium Carbonate Co. 


CHICAGO 6, TLL. CARTHAGE, MO. OMAHA, NEBRASKA 
222 W. Adems Box 409 325 WOW. Bidg 


more often, and thus the dealer will 
also have the opportunity to sell 
more feed to him. 

What the farmer spends in the 
feed store, he will not spend else- 
where. And the more money a farmer 
spends in a store, the stronger be- 
comes his buying habit in that re- 
gard. Farmers like to concentrate 
their buying in a few stores, as sur- 
veys have shown, provided that they 
can get what they want there and 
are served willingly. 

One of the signs of progress in any 
retail field is evidence that some of 
the profits of business are put back 
into stores to improve facilities and 
service to the customers. There is 
little doubt but what the increased 
food consumption of many Ameri- 
cans has been due to the bright, glit- 
tering super markets with their ton- 
venient service, parking facilities, 
and merchandise displayed under 
proper conditions. In other words, the 
supers are always luring customers 
to buy more and more. And many of 
them do. 

When a feed dealer goes to the ex- 
pense of improving his retail store or 
enlarging it, installing better light- 
ing, better display fixtures, and uses 
paint where needed, this is definitely 
noticed and appreciated by custom- 
ers. It will bring more of them into 
his store first, rather than last. 


First Sales Are Cash 


And, finally, let us look at it from 
the standpoint of credit. Many a 
farmer coming to town has a fat 
pocketbook. He pays cash for many 
of his purchases. If he comes to the 
feed store ‘first, he will buy for cash 
more often than if he comes there 
last. When his pocketbook is empty 
he uses his credit. 


let him have your feed and other 
farm supplies for credit, 
days? 

Other retailers are planning to 
build new and larger stores and to 
improve older stores, because they 


figure it will pay. The owners are | 


hard-headed business men who want 
bigger profits. 

As others build and improve, what 
are you going to do to meet such 
competition, Mr. Feed Dealer? 


Wouldn't you | 
rather have more of his cash than to | 


| 
30 or 60 M 3981 Zarthan Avenue - Minneapolis 16, Minn. 


FEEDSTUFFS, July 4, 1953-——-39 


" | made #14,857.00 


in one geagon with my 
ARID-AIRE! , 


Wal are made these ways: 


@ MOISTURE DISCOUNTS 
TURNED TO PROFITS 


@ INCREASED GRAIN VOLUME 
© NO MORE SPOILAGE LOSSES 
Write fo CUSTOM DRYING 


ARID-AIRE GRAIN DRYERS 


The exclusive, patented Arid- 
Aire principle sets it apart 
from other dryers and results 
in many exclusive features. 
Hundreds of satisfied cus- 
tomers are reaping big, extra 
profits from Arid-Aire and 
praise their dryers highly. 
Write for the fully illustrated 


Ask about the 
ARID-AIRE 


LEASE PLAN 


with option to buy! 


paver 


To seal the needle punctures in paper bags 
to prevent contents from sifting, a “filter y ; 
cord” or soft cotton yarn is automatically 
introduced under the needle thread. 


NION SPECIAL Style 21800 H Bag he, 

ing Machines, with Style 80600 H sewing 
heads, shown here, are heavy-duty, high pro- 
duction units for making low cost tape-bound 
closures on large multiwall paper bags. 


A single foot pedal controls synchronized 
conveyor and sewing head. Automatic tape 
cutter on sewing head saves time and helps make 
operation smooth and easy to learn. 


Sewing head and conveyor are quickly adjust- 
able for varying bag heights and scale or plat- 
form height from floor. Entire unit is ruggedly 
built for dependable service in high-volume 
production. 


for a copy 
‘ of this Gulletin 


It's easy to find just the right unit to 
meet your individual neath in Union 
Special's big line of bag closing ma- 
five different styles of 
machines! ten styles of sewing 
heads! Wide choice of conveyors, 
controls, and types of closures. Ask 
for a copy of Bulletin No. 200, 
“UNION SPECIAL FILLED BAG 
CLOSING MACHINES.” 


MACHINE 
COMPANY 


a 413 N. FRANKLIN STREET, CHICAGO 10, ILLINOIS 
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MINERALS 
for feed concentrates 


COBALT CARBONATE 
COBALT SULFATE 
COBALT SULFATE 
MONOHYDRATE 
‘ZINC SULFATE 
ZINC CARBONATE 


COPPER SULFATE 
COPPER CARBONATE 
COPPER HYDRATE 
MANGANESE SULFATE 
MANGANESE 
CARBONATE 


All Harshaw Trace Minerals are of uniformly 
good quality. This uniformity enables you to 
more easily maintain the correct percentages 
of minerals in your feed concentrates. Be sure 
of your minerals, and be sure of their source 

. Let Harshaw supply your requirements. 


Harshaw has a free booklet, “Cobalt Com- 
pounds and the Use of Cobalt in Animal 
Nutrition”. Write for your copy. 


CHICAGO CINCINNATI 


DETROIT 


HOUSTON 


LOS ANGELES NEW YORK PHILADELPHIA PITTSBURGH 


ATTENTION Feed Manufacturers... 


CANADIAN SCREENINGS 
HALLET and CAREY CO. 


265 Grain Exchange Bidg. 
Minneapolis 15, Minnesota 
American Feed Manufacturers Association 


The Grain and Feed Dealers National Association 
Northwest Feed Manufacturers Association 


Members: 


| Growing Importance 


of Grass Silage 
for Milk Cows Cited 


WASHINGTON — The increasing 
importance of grass silage in rough- 
age feeding to milk cows is shown in 
a US. Department of Agriculture 
report. 

The report says that, of the silage 
fed to milk cows by dairy reporters 
in the October 1952-May 1953 winter 
season, 21% was grass silage. Over 
the nine-year period for which rec- 
ords are available there has been a 
rapid increase in proportion of grass 
silage fed, chiefly at the expense of 
corn and sorghum silage. 

The 1952-53 grass silage percent- 
age of 21 is only slightly greater 
than in the previous winter but is 
double the proportion in the 1950-51 
season and five times as great as the 
proportion in 1947-48. USDA said that 
increasing interest in grassland farm- 
ing and machinery to convert the 
difficult-to-cure first cutting of hay 
into silage have done much to interest 
dairy men in the use of grass silage. 

Interest in grass silage has been 
most active in the northwest, north 
central and Pacific Northwest re- 
gions. Grass silage made up almost 
all of the total silage in northern 
New England, Ohio and the northern 
Pacific Coast, and about one third of 
the total in southern New England, 
Pennsylvania, Indiana and Iowa. 

While the importance of grass si- 
lage increased, corn silage con- 
tinued to be the most’ import- 
ant silage, representing 70% of total 
fed to milk cows in 1952-53. 


silage 
Four per cent was sorghum silage 
and 5% was mixed or other silage. 


Of the hay fed to milk cows dur- 
ing the season, about half was alfalfa. 
Clover, mixed clover and lespedeza 
made up about one third, and other 
kinds about one sixth. 

As usual, producers relied mostly 
on home grown hay in 1952-53. Dairy 
reporters purchased 14% of the hay 
fed during the season, but the per- 
centage varied quite widely by sec- 
tions. Of the dairymen reporting on 
hay, three reported baled hay fed 
for every two reporting loose hay, 
continuing the steady trend toward 
increased use of baled hay. 


DIXIE POULTRY EVENT 


SET FOR SEPT. 15-17 


ASHEVILLE, N.C.—The 7th an- 
nual Dixie poultry exposition has 


| 


| been scheduled for Sept. 15-17 at the - 


city auditorium here, according to 
an announcement from N. B. Nichol- 
son, secretary of the exposition 


is as important for high 
quality egg production 
as anything a feed 
dealer sells. 


Scooping oyster shell from Galveston Bay. From start to finish 
—from the bay to your customers— modern machinery, ex- 
perienced men, and close inspection assure the uniform high 
quality of every sack of Shelibuilder. 
SHELLBUILDER 


MELROSE BUILDING, HOUSTON TEXAS 


COMPANY 


organization. Representatives from 
North and South Carolina, Tennessee 
and Georgia will participate in the 
exposition. 

Organization officers include: pres- 
ident, Mare Merryfield, Riverside 
Hatcheries, Inc., Knoxville, Tenn.; 
first vice president, Paul Thomas, 
Southeastern Turkey Ranch, Sumter, 
S. C.; second vice president, Lester 
Brown, Brown Hatchery, Pilot Moun- 
tain, N. C.; third vice president, 
Charles Frasch, Tuxedo Hatchery, 
Gainesville, Ga.; recording secretary, 
W. W. Keever, N. C. Dept. of Agri- 
culture, Lincolnton, N. C.; treasurer, 
J. Earl Griffin, Monroe, N. C., and 
secretary, Mr. Nicholson, Monroe, N. 


FEED BUSINESS SOLD 
ALCESTER, S. D.—The Alcester 
Grain Co., a feed and elevator busi- 
ness here, has been purchased by 
W. M. Rowley and Cam Anderson 
from Larry Babcock. 


IOWA FEED DEALER RETIRES 

PARKERSBURG, IOWA — Melvin 
Evans has retired from the feed busi- 
ness here and has sold his firm to 
Harley Mulder of this community. 


Frank E. Higgins & Associates 
Consultants 
2038 East 72nd Place HYde Park 3-6697 
Chicago 49, illinois 


Complete Consultant Service 
Feed and Grain Industry 


| 


NN 


Call 
DANNEN 


FEED INGREDIENTS 
AND GRAIN 


@ Soybean Meal 

@ Cottonseed Meal 
@ Linseed Meal 

@ Alfalfo Meal 

@ Brewers Grain 
@ Oat Meal Feed 
@ Mill Feeds 


DANNEN MILLS, Inc. 


GRAIN AND JOBBING DIVISION 
ST. JOSEPH, MO. 


@ Tankage 

@ Meat Scraps 

@ Molasses 

@ Crimped Oats 
@ Crimped Barley 
@ Corn Chop 

@ Ground Grains 


NEW, IMPROVED 


~-VITADINE PLUS 


; FOR TURKEY AND 


POULTRY FEEDS 


IN. ADDITION TO 
Vitamin 
% Antibiotics (Procaine Penicillin} 
All Essential Vitamins 
Fractional. Minerals) 


ALL THE LATEST SCIENTIFIC 
DEVELOPMENTS IN ONE SAFE, 
EASY-TO-USE PRODUCT! 


Your feeds fortified with new 
Vitadine Plus with Arsanilic Acid 
gives your customers these im- 
portant advantages: (1) Faster 
Growth; (2) Better Feed Efficiency; 
(3) Greater Tolerance (4) Im- 
proved Feathering; (5) Better 
Pigmentation. 


GAIN PLANT & OFFICES «Midwest Pleat West Coast Division 
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...Use Bemis Burlap Bags! 


Burlap Bag prices are low. 


They are multi-trip bags . . . every reuse cuts the cost still 


more. And Bemis quality burlap gives you maximum reuse. 


That’s why you can shave costs with Bemis Burlap Bags. 


P. S. Supplies are excellent, too. The 
jute situation overseas shows you can 
base your long-term plans on burlap. 
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When This Happens... 


YOU NEED A 


FORDS 


MOLASSES BLENDER 


BLENDS FROM 
3706 TONS 


PER HOUR 


Without Calling 
Lamping 


For high-capacity, uniform blending, the Heavy-Duty ‘“Thoro-Mix” 
Molasses Blender will mix up to 50% molasses at from 3 to 6 tons per 

bur, without “‘balling’’ or “lumping.”’ Can be easily installed to operate 
with your present equipment setup, since it can be fed from either an 
overhead bin or a vertical feed mixer. The entire side of the cylinder 
opens for fast, easy, thorough cleaning. 


NATIONWIDE SALES AND SERVICE 
Write for Literature and Name of Nearest Distributor 


MYERS-SHERMAN COMPANY 
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Serving the $3.5 Billion 
Formula Feed Industry 
As a result FEEDSTUFFS is: 


EDSTUFFS 


a 


o 


poe 1000 


p> No. 1 in Reader Preference 
p> No. 1 with Advertisers 


FEEDSTUFFS IS THE WEEKLY NEWSPAPER of the industry with a distinctive 
newspaper format; the other publications in the field are monthlies with a con- 
ventional magazine approach to editorial content. An experienced, alert editorial 
staff, a Washington correspondent of recognized authority and branch offices in 
four important cities combine to give the industry accurate, thorough mews 
coverage in Frrepsturrs, The paper is mailed second class, with newspaper 
handling privilege. It is the only paper in the field that is given this prompt 
delivery. Readers receive Feevsturrs while the news is still fresh and of value 
to them. Feed men have learned to depend on Frepstrurrs for the news and 
information they need in the operation of their business. 


THE POINT OF ALL THIS, to an advertiser, is that Feensturrs offers not only 


wide circulation but extraordinarily high reader interest, prompt readership 
and recognized prestige. 


ADVERTISERS ACKNOWLEDGE THIS LEADERSHIP. More advertisers (a 
total of more than 375 currently) use Feensturrs than any other publication in 
the field. Frevsturrs carries more advertising lineage by far than any other 


publication in the feed industry. 


Want more information? ASK FOR OUR MARKET DATA PRESENTATION .. . 


FEEDSTUFFS 


118 South Sixth St., Minneapolis 2, Minn. 
BRANCH OFFICES: New York, Chicago, Kansas City, Torente 


THE MILLER PUBLISHING CO. 
The Businesspaper Family Serving 
the Related Fields of 
Flour, Feed, Grain and Baking 


' THE NORTHWESTERN MILLER © FEEDSTUFFS 
THE AMERICAN BAKER + MILLING PRODUCTION 


| Morgan, 


No. 1 in Reader Interest 


CONVENTION 
CALENDAR 


(Continued from page 26) 


P. O. Box 1290, Tampa, 


Florida, 


Nov. 16-18 — Production School; 


| President Hotel, Kansas City; spon- 


sored by Midwest Feed Manufactur- 
ers Asen., 20 W. Ninth St., Kansas 
City, Mo. 

Nov. 18-19 — Illinois Feed Assn. 
and [Illinois Poultry Improvement 
Assn., Armory, Springfield, Tl.; sec. 
of IFA, Dean Clark, Board of Trade 
| Bldg., Chicago 4, IIL, and sec. of 

IPIA, Aubrey Harless, Box 91, Shel- 
byville, Ill. 


1954 
Jan. 8-9 —- Kansas Seed Dealers 
Assn.; Hotel Broadview, Wichita, 


Kansas; sec., O. E. Case, 901 Wiley 
Bldg., Hutchinson, Kansas. 


Jan. 11-12—Kansas Formula Feed 
Conference; Kansas State College, 
Manhattan, Kansas; sponsored by 


the Kansas State Board of Agricul- 
ture, Midwest Feed Manufacturers 
Assn., Kansas Grain, Feed and Seed 
Dealers Assn., and the college; Prof. 
F. W. Atkeson, head, dept. of dairy 
husbandry, Kansas State College, 
Manhattan. 

dan. 19-23—Boston Poultry Show 
and Country Life Exposition; Mech- 
anics Building, Boston, Mass.; chm., 
Paul Ives, 39 Church St., New Haven, 
Conn. 

Jan, 25-27 — Southeastern Poultry 
& Egg Assn.; Municipal Auditorium, 
Atlanta, Ga.; exec. sec., R. F. Frazier, 
615 E. Franklin St., Richmond 19, Va. 

Jan. 31-Feb. 1-2—American Dehy- 
drators Assn.; Jung Hotel, New Or- 


leans, La.; sec., Lloyd Larson, 1015 
Dwight Bldg., Kansas City 6, Mo. 


Feb. 13-15—Institute of American 
Poultry Industries; Fact Finding Con- 
ference, Kansas City, Mo.; pres., Dr. 
Cliff D. Carpenter, 221 No. LaSalle 
St., Chicago 1, IL. 


Feb. 18-19 — Midwest Feed Manu- 
facturers Assn.; Convention and Ag- 
ricultural Forum; President Hotel, 
Kansas City; association office, 20 W. 
9th St., Kansas City, Mo. 


Mar. 18-20—Pacificc Dairy and 
Poultry Association; Hotel del Coro- 
nado, Coronado, California; Pres., H. 
Glenn Olson, 1304 E. 7th St., Room 
256, Los Angeles 21, California. 


Apr. 30-May 1—Kansas Grain and 
Feed Dealers Assn.; Hotel Broadview, 
Wichita, Kansas; Sec., O. E. Case, 901 
Wiley Bldg., Hutchinson, Kansas. 


May 5-7—American Feed Manufac- 
turers Assn.; Conrad Hilton Hotel, 
Chicago, Il.; sec., W. T. Diamond, 53 
West Jackson Blvd., Chicago 4, Ml. 


May 7-11 — National Cottonseed 
Products Assn.; Shamrock Hotel, 
Houston, Texas; Sec., 8S. M. Harmon, 
731 Sterick Bldg., Memphis 8, Tenn. 


Feed Research 


(Continued from page 24) 


an xanthophyll concentrate which 
supplied 64 grams of xanthophylls 
per ton of feed. Normal yellow color 
was produced when a medium energy 
broiler ration with 4% of dehydrated 
alfalfa meal was fed. However, the 
feeding of a laying mash with 12% 
of dehydrated alfalfa produced a 
lighter color, indicating the effect of 
different combinations of ingredients. 

In another test Cornish-New 
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Hampshire Crosses (male and female) 
were hormone treated at 10 weeks of 
age and fed diets with different levels 
of xanthophyll for 4 weeks. The con- 
trol lot received a high energy broiler 
ration with 3% of dehydrated alfalfa 
meal; two other lots were fed the 
same ration with either 3 or 8 grams 
of xanthophyll added per ton of feed. 
Birds in the control lot had good 
pigmentation. The added amounts of 
xanthophyll produced only slight 
proportional increases in color. In 
this same study no improvement in 
color was obtained from the addition 
of either 3 or 16 grams of xanthophyll 
per ton in a special finisher feed 
which contained 5% of dehydrated 
alfalfa meal. 


Another test was reported in 
which three breeds of chicks were 
fed to 8 weeks of age. Birds of each 
breed were fed three rations: a medi- 
um energy ration with 4% dehy- 
drated alfalfa meal; a high energy 
ration with 2% dehydrated alfalfa 
meal; and the same high energy ra- 
tion but with 3% of dehydrated al- 
falfa meal. It was found that the 
Cornish-New Hampshire Crosses 
(from a different breeder than chicks 
used in the previous trials) had near- 
ly the same pigmentation on all three 
rations. New Hampshire chicks and 
Leghorn cockerels did not have as 
good color when fed the medium en- 


COLUMBIA SOFT PHOSPHATE 


U. 8S. Dept. of Agriculture tests* indicate 
this phosphate is 69% as available as 
bone meal... yet it costs (per percent 
of phosphorus) considerably less than 
one-half as much, 
Journ. of A.O.A.C., Feb., 1945. 

Write for information and prices 


COLUMBIA SOFT PHOSPHATE CO. 


1007 Washington Ave. St. Louis 1, Mo. 


TRUE! 
Fafard 


Is The Finest _ | 


PEAT MOSs 


You Try It, You'll Like It 
CONRAD FAFARD, Inc. 


P.O. Box 774 (Fs), Springfield, Mass. 


ergy ration as when fed the high en- 
ergy ration. However, the author stat- 
ed: “All birds had excellent yellow 
color without the necessity of added 
xanthophyll supplement.” 

It was mentioned that three prac- 
tical points should be considered by 
the feed manufacturer: (1) the effect 
of breeding and disease upon pig- 
mentation; (2) careful formulation 
of feeds which will produce maximum 
pigmentation, keeping in mind the 
pigment-suppressing ingredients and 
the pigment-developing materials; 
and (3) the proper selection of high 
quality ingredients. 


COMMENTS: 

In two of the feeding trials re- 
ported in this article, the level of 
xanthophyll supplementation (64 
grams per ton in the first trial and 
up to 16 grams in the second) appears 
to be quite high. These amounts were 
added in addition te the 7 grams or 
so of xanthophyll supplied by the de- 
hydrated alfalfa meal in the ration. 
In hormone-treated birds this level 
of xanthophyll may be necessary to 
bring out the desired pigmentation. 
It is interesting to note that 22 Ib. 
of a concentrate containing 2.9 grams 
of xanthophyll per pound would be 
required per ton of feed to supply 
the 64 gram per ton level of xan- 
thophyll. Five and one-half pounds 
of the same concentrate would have 
to be added per ton of feed to supply 
the 16 gram level. In more conven- 
tional broiler feeding operations 
such high levels of xanthophyll forti- 
fication probably are not needed. 

Using a conservative figure, the 
amounts of xanthophyll supplied per 
ton of feed by different percentages 
of dehydrated alfalfa meal would be 
as follows: 2%—7.6 grams; 3%— 
11.4 grams; 4%—15.2 grams; and 5% 
—19 grams. Therefore, it would seem 
that when 3% or more of dehydrated 
alfalfa meal is included in a feed, ad- 
ditional xanthophyll supplementation 
would not be necessary. A_ broiler 
ration with 60% corn and 4% de- 
hydrated alfalfa meal can be expect- 
ed to contain approximately 17.3 
grams of xanthophyll. In general the 
studies reported above indicated good 
pigmentation was obtained with 3 to 
5% dehydrated alfalfa meal in the 
ration. Furthermore, the author 
states in conclusion: “Breeder and 
broiler rations containing pigment- 
rich alfalfa produce attractive, well- 
colored chicks and meat birds.” 


all 


New Richmond, Wisconsin 


LAMAR, COLORADO 


Dehydrated and Sun Cured 
ALFALFA MEAL 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 


° ST. LOUIS, MO. 


FEEDSTUFFS, July 4, 1953-43 
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Feedstuffs 


BOOKS— 
FEEDS and FEEDING, 21st Edition 


By Frank B. Morrison, Professor of Animal Husbandry and 
Animal Nutrition, Cornell University 

Part I—Fundamentals of Animal Nutrition 

Part I—Feedingstuffs 

Part 11l—Feeding Farm Animals 


An accepted manual of feeds and feeding since the . 


ANIMAL NUTRITION, Third Edition 


By Leonard A. Maynard, Professor of Nutrition and Biochem- 

istry, Director of the School of Nutrition, Cornell University 
It covers the standard, « tantly-needed facts en feeding farm animals, and also 
the newly discevered facts about how certain acids, minerals, vitamins, ete., can 
help in raising healthier, more productive animals. $7 00 
474 pages, 77 illustrations amd . 


RAISING SWINE — 


By George P. Deyoe, Professor of Agricultural Education, 
University of Illinois. and J. L. Krider, Director of Feed Re- 
search and Education, McMillen Feed Mills 

A practical swine raiser’s handbook. Steck select keeping, feeding, eare 


recerd 
and handling, marketing techniques and preparing perk for home th 75 
use. 447 pages, 201 illustrations, 40 tables. ..... 


RAISING LIVESTOCK— 


By Walter H. Peters and G. P. Deyoe, Professor of Agricul- 
tural Education, University of Illinois 
This book provides the owner, manager er caretaker of farm or ranch with easily 
found, specitic suggestions for solving problems comfrented in producing, handling 
and managing livestock, including preparing for market, selecting, feeding, hous- 
ing, breeding and marketing intlaences. It tells of the many jobs to 14 75 
be done and exactly how to do them, 519 pages, 240 illustrations ....... . 


SWINE PRODUCTION— 


By W. E. Carroll and J. L. Krider, Professors, Department 
of Animal Husbandry, University of Illinois 


A guide to organization, establishment, management, feeding and mar- 6 00 
keting operations in raising of hogs. 498 pages, 65 Ulustrations........... . 


POULTRY NUTRITION, Fourth edition ;Revised ‘and; Enlarged 


By W. Ray Ewing 
1,500 pages, 133 illustrations, of practical, factual information for feed manufac- 
turers, feed dealers, hatcherymen, breeders. New chapter on anti- $42 50 
biotics, new growth charts, feed formulas for rapid growth....... ‘ . 


POULTRY PRODUCTION— 


By Leslie E. Card, Ph.D., Professor Animal Science, Univer- 
sity of Illinois 
Eighth Edition, 416 pages, 216 Ulustrations and four plates. Deals with broiler 


production, flock management and ——. —" and $ 5 00 
selection, nutrition, disease control, ete. 


POULTRY HUSBANDRY— 


Laboratory Exercises for Farm Poultry Production 


By Thomas B. Avery and Loyal F. Payne, Department of Poul- 
try Husbandry, Kansas State College, Manhattan, Kansas 
1952—Spiral bound, 90 pp. 15 lessons fer beginners on poultry farm management, 
breed identification, production culli nat y dine i caponizing and dub- 
bing, feeding, judging, egg quality, poultry house construction, killing $4 75 

and dressing, preparation for cooking, and poultry diseases oe 


BEEF CATTLE, 4th Edition 


By Roscoe R. Snapp, Professor Animal Science, University of 
Illinois, and Chief of Beef Cattle Division, Illinois Agricultural 


Experiment Station 
Covers breeding, feeds, feeding, economic trends, equipment, ete. Includes a re- 
port of hundreds of feeding experiments. Has a special chapter on sterility by 
Dr, Harry Hardenbrooks, Jr., assistant professor of veterinary 6 50 
medicine, University of Llineis. 641 pages 


FORAGE AND PASTURE CROPS 


W. A. Wheeler, Editor, under auspices The Field Seed Insti- 
tute of America 
A guide to the grasses and legumes grown for forage in the United States, Part I 
—Forage crops, soils and fertilizers, green manure, management of pastures, 
silage crops and preparation, breeding and pests. Part Il—Legames, Part HIl-—- 
Grasses, with discussion of each variety, Part I1V-——Tables of data sg 00 
on seed and adaptation, with list of reference readings........ . 


NORTHWESTERN MILLER ALMANACK 1953 


Facts and Figures of the Vlour, Grain, Feed and Baking Industries. Sections de- 
voted to each Industry. Published annually for over forty years and ased as a 
reference on annual crops, en state feed laws, $2 00 
labeling, ete. e 
1.00 


REPRINTS tates enn 


$7.00 


U.S. Farm Animal Population Jan. 1, 1953, 5¢ 
Single copies, five or more, each ‘ 
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A Roller Coaster View 
of the Feed Industry 


By Osear Straube 


coaster of up-and-down tonnage 

experiences which have marked 
good years and bad in this romantic 
feed industry of ours over a long 
period of years. A few of these are 
personal observations first worked 
out and correlated some 10 or 12 
years ago with a rather learned gent 
who had a lot of the alphabet hang- 
ing on behind his name, all of which 
indicated he knew something about 
statistics. 

Now here is an important fact 
which was developed from our obser- 
vations. The feed business apparently 
runs in seven-year, three-month cy- 
cles. According to the American Feed 


| = going to take you on a roller 


Manufacturers Assn., there are no 
reliable national figures available on 
the annual production of formula 
feeds in tons prior to 1946. Except for 
1930, during which it is estimated 
that production was 12 million tons 


and other estimates of 18 million 
tons in 1940 with yearly estimates 
through 1945, we do not have any 
tonnage figures to use. Therefore, 
we must base our calculations on 


war, boom, depression, state tonnage 
figures and other statistics available 
showing the value or volume of re- 
lated items. According to the US. 
Department of Agriculture, it has 
been found that unless there are basic 
shifts in consumer preferences there 


is a definite relationship in prices of 
most commodities over a period of 
years. Since prices have a great tend- 
ency to affect production, we have 
used them and other related data to 
make our estimates. (see accompany- 
ing table.) 

This seven-year cycle of ours shows 
there has been an up point each 
seventh year since 1915, and half- 
way between each high point there 
has been a down point. Wars have 
a tendency to distort cycles but, do 
not always put them out of business. 

The first World War started in 
1914 and carried feed tonnage to 
a comparatively high level during the 
following few years. The actual high 
point may have been 1916 or ‘17 be- 
cause cycles do not always hit right 
on the year. The war ended the 
latter part of 1918, and feed tonnage 
started slowing up then. The biggest 
drop came in 1919 and irto 1920 when 
we had the wide open market breaks 
which, combined with the low ton- 
nage, broke or put beyond repair the 
finances of many feed manufacturers 


FOR THE FEED 
MANUFACTURER... 


OUTSTANDING SERVICE 


. . « based on the production of eight great mills 


serving the entire nation, active in all markets, 


always able to give shipping service to meet your needs, 


always delivering a product of assured quality. 


Spencer KeHogg Mills are located at: Buffalo, N.Y. 


reliable protein supplements 


SPENCER KELLOGG 
MEAL SALES OFFICES 
ARE LOCATED AT: 


Buffalo CL 5850 
Chicago FR 2-3437 
Decatur 5365 
Des Moines 4-7291 
Long Beach 67-9530 
Minneapolis AT 0309 
Philadelphia PE 5-8787 


Bellevue, 0. Chicago, Ill. Minneapolis, Minn. Edgewater, N.J. Decatur, Ill. Des Moines, la. Long Beach, Calif, 


EDITOR’S NOTE: Estimates of 
formula feed consumption for a num- 
ber of years back indicate that the 
business runs in seven-year cycles, 
according to Mr. Straube. If the 
cycle pattern continues, a tonnage 
in 1954-55 lower than at present may 
be expected, he says, but at the same 
time chances look “mighty good” for 
a new all-time high in 1958. This in- 
teresting analysis was presented by 
Mr. Straube at the recent Central 
Retail Feed Assn. convention in Mil- 
waukee. He is president of Pay Way 
Feed Mills, Inc., Kansas City. 


who had previously operated on a 
24-hour schedule. Four such were in 
Kansas City alone. Not a single one 
of the larger companies manufactur- 
ing feed in the Kansas City market 
during the first World War survived 
the effects of the bust. 

The plants remained and have been 
used by others through the years. One 
of them is a plant operated there now 
by the Staley Milling Co., one by Al- 
bers Milling Co. and one by the Rudy- 
Patrick Seed Co. The fourth of 
the Kansas City plants burned two 
years ago. In St. Joseph, Mo., 
the same fate was met by two 
mills now operated by Dannen Mills, 
while at Nebraska City, the plant 
Conkey now has, was one owned by 
a company which did not survive the 
early twenties. Allied Mills operates 
the M. C. Peters Mill at Omaha while 
the large plant of the Old East 
Omaha Alfalfa Milling Co. has fallen 
in decay. All eight of these mills 
were large tonnage producers, sold 
ahead for 60 to 90 days of 24-hour 
production. 


Disappeared from Market 
Certain types of tonnage those 
mills produced practically disappeared 
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from the market. They were horse 
and mule feed, scratch grains and 
various emergency rations made up 
of most anything available to furnish 
feed for the grain deficit areas. Those 
operators and others in different 
areas who met the same fate were 
trying very hard to fill a desperate 
need in the best way they knew how. 

By 1922, the price paid to fammers 
for their produce had improved some- 
what so that feed tonnage showed 
some pick-up, although, the improve- 
ment was not significant. Tonnage 
rocked along at a low level until it 
was given a great impetus in 1925 
by the first use of vitamin D which 
permitted the growing of animals and 
poultry indoors. This important nu- 
tritional discovery coupled with the 
1929 boom took tonnage to a high 
level rapidly. So, 1929 was a great 
year for the industry. Many of you 
remember the large tonnage developed 
on dairy feed by International Stock 
Feed Co. of Minneapolis and others. 
You also remember that pig meal 
salesmen were running over each 
other on the country roads. 

Came the depression and the low 
of '33 and most all of that was gone. 
However, please note this well—the 
1933 depression did not have as many 
casualties in the feed industry as did 
the 1919-20 period. This is one of the 
first indications that the feed indus- 
try seven-year cycle was turning into 
a trend—an upward trend which is 
expected to carry for many years 
ahead. The drouth situation which 
followed the depression brought us 
to new heights of tonnage in the 
year 1936. 

The industry was now on the 
march, soundly entrenched with a 
wealth of nutritional information 
which brought to the feeders’ atten- 
tion the extra profits available to 
him through the proper supplement- 
ing of grains and roughage with vita- 
mins and minerals. The march was so 
strong that the adverse business con- 
ditions of 1937-38 only temporarily 
halted our upward surge. Tonnage 
showed a drop but the industry came 
right back and into the war years 
with vigor and determination to make 
nutritionally sound feeds and not be 
faced with the same disastrous post- 
war experiences of their predecessors. 


Peak in 1948 


According to our seven-year cycle, 
1943, was to be our next top year. It 
held true to form, with a 35% in- 
crease over 1942, establishing the be- 


ginning of a high plateau which car- 
ried forward through 1945. 

Tonnage broke sharply in 1946 and 
held about even in 1947 and 1948. 
1947 is our low year in this cycle. 
Since the cycle usually runs slightly 
over seven-years, it appears that 
1951 would be our up year. Although, 
the trend continued upward into the 
year of 1952, we know that the in- 
crease in '52 was in the first six 
months of that year. Latest figures 
of the industry indicate a slight drop 
for the first part of 1953. According 
to the seven-year-plus cycle, tonnage 
may be expected to be lower into 
1954-55, than it is today. However, 
because the cycle is evidently in an 
upward trend it is quite possible that 
the reduction may not be any more 
than the slight lowering in volume 
which was evident in 1939-40 and in 
1947. This is one man’s guess and 
made subject to drouth, wars, pestil- 
ence and other unusual occurrences. 
No one is looking for a bust; however, 
something may happen. 

A Mississippi River steamboat was 
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3617 Dryden Road 
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PHOSPHAT 


With free-flowing Monsanto dicalcium 
phosphate, dust is cut to a minimum. 
Large clouds of tiny particles no longer 
get in the eyes and irritate the nose, 
causing a costly drop in worker effi- 
ciency. Your plant is cleaner and me- 
chanical shutdowns are greatly reduced. 


Other major advantages: 


Increased sales . . . Your customers will 
buy more dicalcium phosphate supple- 
mented feed because-—-as your own 
nutritionist will tell you—-Monsanto 
dicalcium phosphate is virtually 100% 
available to the animal. Result: faster, 
stronger growth for your customers’ 
stock; more sales for you. 


Easy formulation . . . Controlled com- 
position of this pure chemical product 
means there’s no variation from ship- 
ment to shipment, batch to batch. 


Produced in two grades . . . One con- 
taining 18% phosphorus, the other con- 


| taining 21% phosphorus. 


Fast handling . . . Granular Monsanto 
dicalcium phosphate is free-flowing, 
noncaking. 

Available for prompt shipment in 100- 
pound bags or bulk carload lots from 
Monsanto’s plant in Trenton, Michigan. 
Send today for new twelve-page book- 
let describing dicalcium phosphate in 
feed supplements. Use coupon below. 


MONSANTO CHEMICAL COMPANY 
Phosphate Division 


Gentlemen: 
Phosphate, Feed Supplements.” 
Please have your representative call. 
Company 
Street. .... 


City.... 


1700 South Second Street, St. Louis 4, Missouri 


Please send me booklet, ‘Monsanto Dicalcium 
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Monsanto Procaine Penicillin Feed Supplement 
Monsanto Vitamin By, Feed Supplement 
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Monsanto 25% Choline Chloride Feed Supplement 
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“207 SERIES — 45-200 H. P. — with Dixie's Famous Patented 
Separate Fan Drive, which permits high lifting of ground material and 
guaranteed capacity increase, with "ngcchoke” or plugging of air lines. 


Advance information an wire or call. 


Manufactured By 


DIXIE MACHINERY MANUFACTURING COMPANY 


5 Division of Bath Iron Works Corp. 
Distributed Throughout the U.S. by 


JOHN J. WOODS & SONS 


Kansas City 10, Missouri 
DON'T BUY ANY HAMMERMILL UNTIL YOU'VE SEEN THE NEW D/X/E! 
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FARM VALUE OF POULTRY 


PRODUCTS 
1952 


{ Value of Sales 
Plus Home 
Consumption) 


(> Sales 


(> Home consumption 


TOTAL $3.8 BILLIONS 


FROM SPECIALIZED ENTERPRISES 


U.S. DEPARTMENT OF AGRICULTURE 


Chickens / 
(farm 


produced 
ale Broilers* 


NEG. 49163-KK GUREAU OF AGRICULTURAL ECONOMICS 


Other 
2% 


20% 


POULTRY PRODUCERS’ INCOME—Aggregate poultry and egg production 


in 1952 


exceeded all previous records, but financially the year was unfavor- 


able to most producers. Relatively low prices for eggs and turkeys reduced 
farmers’ cash receipts from poultry and eggs 6% below 1951. Poultrymen’s 
net incomes probably showed an even greater reduction, USDA said. How- 
ever, 1953, to date, looks like a much more favorable year than 1952 for 
poultrymen. The combined gross income from eggs and poultry meat is likely 
to exceed the 1951 record of $4 billion. Egg prices so far have been at record 
high levels. The turkey crop will be smaller and prices are likely to be higher. 
Broiler prices so far have been about in line with the 1952 average. Feed costs 
to date have been about the same as in 1951. 


tied up on account of a dense fog. 
An inquisitive passenger asked the 
captain the cause of the delay. ‘Can't 
see up the river,” was the reply. “But 
I can see the stars above.’ Yeah, but 
unless the boilers bust, we ain't going 
that way.” 


“Cycles, the Science 
authors Dewey and 


In their book, 
of Prediction,” 


Dakin point out, “When the American 
economy 
rapid rate, 


was expanding at a very 
the bottom of one depres- 


sion often represented a level of 
economic activity not much lower 
than preceding peaks of prosperity.” 
Our estimates seem to indicate that 
this might be true of the feed indus- 
try. We had highs about 1915, ’22, ’29, 


'43 and '51. What about the 
chances for a new all-time high in 
‘58? They look mighty good. 


It is to be observed that the up- 
ward trend of the feed industry is 
more pronounced than that of the 


DEHYDRATED 


ALFALFA MEAL 


Also All Grades and Grinds Sun-Cured 


THE A. B. CAPLE CO. 


Toledo 5, Ohio 


HOW TO 


“DRESS UP 
YOUR 


Clean, sparkling windows make your entire 
store look more inviting. Signs kept 
freshly painted are your best calling card 
to those looking and those passing by. 
Generous, well-kept pasking areas make 
it easy for prospective customers to do 
their feed buying. 


“ALL YOUR NEEDS IN GRAIN AND FEEDS" 


SUNSET FEED & GRAIN CO., Inc. 


805 Dun Building, Buffale 2%, N. Y. Brunch Office: Middletown, N. Y. 


FEED JOBBERS 


CANE FEEDING SUNSET Do let t front get a ditry face 
cllogg’s Hominy Fee n’s let your store fro } . 
MOLASSES Hercules Dried Whey BRAND FEED FEED Serub-it ofen and you can change the 


Mubinger (Keokuk) (A Dried Whey By-Product, whole complexion of things as far as in- 


Pacific Molasses Co., Ltd. i sa high in milk Protein and creased business is concerned 
Albany Baltimore Stoneme Granite Grit Minerals but not over 
Baffalo New Orleans 30% in Lactose) Arcady has prepared a booklet that con- 


tains hundreds of inexpensive ways the 
feed dealer can improve his store and in- 
crease his business. To get your free 
copy, address a postcard to: 


@ WRITE US FOR FURTHER INFORMATION @ 


‘4 4 We hove. 


A Complete Line of Hog, Poultry, Turkey, Dairy 


and Cattle Feeds 


ARCADY FARMS MILLING CO. 


Dept. 12A5, 223 W. Jackson Blvd., Chicago 6, Ill. 


| ONE OF A SERIES OF SALES BUILDING TIPS FOR FEED DEALERS 


Distributed in Minnesota, North and South Dakow 
and Western Wisconsin by: 


Blomfield-Swanson 


BROKERAGE 


Midland Bank Bidg Minneapolis 1, Mianesom 
Phone: ATlantic 6519 
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country’s population. This is because 
we have not caught up. We still 
have a long way to go, for according 
to Ed Glennon of the American Feed 
Manufacturers Assn. we only sup- 
plied 27% of all feedstuffs, exclusive 
of pasture and roughage, consumed 
by livestock and poultry in 1952. 
Therefore, with a population of 190,- 
000,000 expected by 1975, it seems 
that the prognostications made by 
leaders in the feed industry that we 
will go from our present 34 million 
tons to 55 million by 1975 are very 
much in order. 

If these so-called predictions go 
awry, like Ogden Nash in one of his 
oft quoted poems: “I shall console 
myself with the reflection that in 
this world, ever perverse and ever 
shifting, two pints still make one 
cavort.” 

The one thing certain about these 
prognostications is their uncertainty. 
What happens to us as we go along 
depends on our own personal attitude 
toward the changes and problems as 
they come along. We .may expect 
some governmental control and tax 
problems, but I doubt if we have 
any as silly as at the time the French 
put a tax on window space. When 
a house was built the owner had to 
pay up so much for each square foot 
of window space. Why? Because the 
unfair competition of sunshine shin- 
ing in put too many candle makers 
out of work. 

So far as the political economy is 
concerned I have heard said, “Sound 
politcal economy is the net result of 
100 million people tending to their 
own business.” I wonder if too many 
of us have forgotten that politics is 
an important pari of our business 
today. Perhaps a ci inge in our at- 
titude toward politics might yield 
good results. 


Fascinating Business 

In considering our own attitudes 
we should always remember that we 
are in one of the world’s most fas- 
cinating, yet most versatile busi- 
nesses. We must ever be ready for 
change and ready to see that our 
customers get the benefits of new 
ideas in nutrition and management 
practices so that they may reduce 
their cost of production, for their 
progress and ours depend upon their 
getting economical, efficient results. 

Let's be sure to watch our margins. 
Don't forget it’s easier for one parent 
to support seven children than it is 
for seven children to support one 


1315 WALNUT ST., PHILA. 7, PA. 


parent. Let’s go over our present 
margins carefully, because for the 
most part margins have not kept 
pace with advancing costs. Perhaps 
they can be raised $1 and $2 ton, en- 
abling us to hire better manpower, 
give better service and hold our cus- 
tomers closer to us. 

In dealing with our customers let 
us remember we are there to help 
and not just to sell. Your customer 
wants something extra out of life. 
You may help him get it and get it 
for yourself at the same time. 


Estimated Formula Feed Tonnage 

Estimates from 1946 through 1952 
are based on monthly tonnage re- 
ports by members of the American 
Feed Manufacturers Assn. Figures 
for previous years are the best avail- 
able estimates. 


12,000,000 
19,000,000 
. 27,000,000 
29,000,000 
25,500,000 
26,000,000 
25,500,000 
28,500,000 
29,100,000 
32,800,000 
34,400,000 
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Feed Dealer Should Exploit Every Inch of 
Window Display Space 
By Albert Vorst 


INDOWS have a _ powerful 
selling effect when displays 
are exploited to their maxi- 


mum. For example, a window display 
with a couple rows of bags of fer- 
tilizer and some excellent signs would 
sell some fertilizer, it is true. 

On the other hand, if the window 
floor were covered with about 2 in. 
of soil, and an open bag of fertilizer 
lying flat so that some of the fer- 
tilizer had spilled on the soil, don't 
you think that this type of window 
would attract more attention than 
the first one? 


Displays Should Be Realistic 

The second window display has 
more appeal because the farmer can 
see the actual application of the prod- 
uct he is urged to buy. Fertilizer and 
soil go together. The impression the 
farmer gets when he sees such a dis- 
play is a complete one. It makes more 
effective the signs explaining the fer- 
tilizer and its ingredients. 

And, it seems to me, every fer- 
tilizer window should contain a sign 


which says that for every $1 invested 
in fertilizer, the farmer can get $6 
back in greater production. 

Similarly, if the feed dealer sells 
seeds and is trying to push the early 
sale of garden field and flower seeds, 
a 3x3 ft. box of soil in a window 
display, with marked rows, and with 
an open package of garden seeds or 
two lying in the trench with the 
seeds will certainly attract attention. 
Bags of garden fertilizer, garden tools 
and insecticides can line up in the 
back of the display. They will all 
be seen by the customer who is 
chiefly attracted by that box of soil 
and the partly planted garden. 

A real hen in a display window is 
always better than a painted hen. A 


SAVE MONEY 
SEA-COLL 


Hear the story about broilers, Greek letters, and Vitamin E? 


a not a particularly funny story 
because it deals with a sad turn 
in the poultryman's profit margin 
when today’s poultry-raising con- 
ditions bring on vitamin E de- 
ficiency troubles. 

Four Greek letters—a, B, y, and 
—are used by chemists to de- 
note four varicties of a material 
called tocopherol which is found 
in widely varying proportions in 
raw feed materials and tends to 
disappear after milling. Only one 
of these forms, a (alpha), seems to 
be effective in poultry as vitamin 
E. If even a relatively few birds 


*A collection of summaries of recent scientific research on vi- 
tamin E in animal nutrition 1s available without charge. 


leaders in research and production of vitamin E 


that would not get through to 
market for lack of it can be saved, 
the use of vitamin E supplemen- 
tation in broiler, turkey, and duck 
feeds is economically justified .* 

Starting from vegetable oils, we 
make a dry material, Myvamix 
Vitamin E Feed Supplement, each 
pound of which you can count on 
to carry 20,000 International Units 
of Vitamin E into your product. 
This vitamin E is in the form 
known chemically as d-alpha-to- 
cophery! acetate. 

Note the ‘‘alpha’’ and the “‘ace- 


tate’’ in that name. In practical 


Distillation Products Industries is « division op Eastman Kodak Company 


terms they mean: (1) the material 
is in the form the birds can use, 
and (2) it retains its potency for 
even as long as six months tn fin- 
ished feed at 100 F. 

To find out how little this sup- 
plement costs and how steady the 
supply is write Distillation Prod- 
ucts Industries, Rochester 3, N. Y. 
(Division of Eastman Kodak Com- 
pany). Sales offices: New York 
and Chicago ¢ Grandone Inc., 
Needham, Mass. W. M. Gillies 
& Co., Los Angeles and San Fran- 
cisco * Charles Albert Smith Lim- 
ited, Montreal and Toronto. 


“Myvomix” is trade-mark, 


. distilled monoglycerides 
.. more than 3500 Eastman Organic 


Also... vitamin A.. 


Chemicals for science and industry 
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for thirty years 


FOR POULTRY 


This trusted symbol has represented 
purity and profit to poultry feeders 
everywhere, for maximum egg production. 


Leading feed dealers rely on Pilot Brand 
« Oyster Shell for sustained quality, 
feeder satisfaction and profits to them, 
: constantly stimulated by powerful 
National Advertising in farm papers 

and radio. 

The familiar blue Pilot Wheel trade-mark 
will continue to be their guarantee of 
satisfaction and repeat sales. 


OYSTER SHELL PRODUCTS CORP. 
New Rochelle, N. Y. St. Louis, Mo. 


Manufacturers and 
dealers everywhere use 
Minnesota 36% meal or 
pellets. Extra protein 
sharpens appetites, boosts 
Production. Wire, write 
or phone for latest 
quotes. 


There’s a QUALITY DIFFERENCE 
MINNESOTA LINSEED OIL COMPANY 


25—44th Ave. N.E. * Minneapolis 21, Minn, 


STERLING 
1-9511 


LAND O'LAKES MAKES SELLING Easier, Surer 


. because Land O'Lakes makes 
FEEDING easier, surerby ... 


@ making rations and methods practical through actual 
farm tests at Land O’ Lakes own 187-acre Research Farm 
at Anoka, Minnesota, 

@ assuring consistent, good results thro 


ugh a rigid testing 


program in Land O’ Lakes modern laboratories 
@ simplifying feeding problems for the farmer through 
a complete library of easy-to-use, FREE “Feeding Tables,” 


@ building demand constantly through year-around ad 


vertising and merchandising 


YOU can take advantage of the feed that sells easier, surer by writing . . . 


LAND O’LAKES CREAMERIES, INC. 


2201 N. E. Kennedy * Minneapolis, Minn. 


E—Why be 
Short- 


yVITA-GEE! 


real egg is more attractive than a 
glass egg. You may not always be 
able to work in real eggs and hens 
into your window displays, but when 
you can they will attract more at- 
tention. 

The airplane is widely used in agri- 
culture. How about putting in a win- 
dow of insecticides and other items, 
and then having your staff make a 
wooden airplane large enough to oc- 


| cupy the center of the window area. 


Your sign up near the front of the 
window can point out that the air- 
plane is widely used in agriculture 
for business and pleasure. You can 
say, with authority, than there are 
5,500 aircraft used in agricultural ac- 


| tivities, according to a report by the 


CAA. 

The airplane is used in dusting, 
spraying, seeding, fertilizing, defoliat- 
ing, pest control, anti frost agitation, 
knocking ripe fruit from trees, check- 
ing fallow land, chasing birds from 
trees and checking crops. 

About 2,000 commercial aircraft 
operators are engaged in this work. 
It is reported that almost every crop 
grown in the U. S. requires some 


| artificial treatment to protect it from 


insect and plant diseases, and it is 
also estimated that 700,000 hours 
were flown in this type of work last 
year. 

Brief up this information and put 
it on a sign for farmers to read. They 
will be interested in it. You can also 
have a sign which says ‘Whether 
you want insecticides, etc., for use 
from your airplane or on the ground 


| we have the materials you need.” 


Perhaps not many farmers in your 
trade area will have airplane spray- 
ing service, but you can tie in this 
spectacular development with the 
display of insecticides in your window 
so as to increase your sales. The man 
who stays on the ground to spray 
fruit trees and plants will do the bulk 
of the buying perhaps, but that air- 
plane development will set many 
farmers thinking and talking — to 
your benefit. 


Chances are that you sell many 
nationally advertised products in 
your feed store. You can make up an 
interesting window display by gét- 
ting banners, pennants or brand 
names from ads and pasting them on 
the window or on a large background 
panel, on which a spotlight is trained. 

Then the floor of the window area 
can have some of ‘these nationally ad- 
vertised products on display. A sign 
or two can point out to the trade 
that these nationally advertised prod- 
ucts have proved reputations with 
customers and that they’ll be wise 
to buy such items at your store for 
greatest satisfaction. This would be 
a window display which would have a 
different appeal. It can be used at 
least once a year. 


Old Photos Make Ideal Displays 


If you will but ask, you will find 
that many farmers have pictures in 
their possession which show old, his- 
torical landmarks, and old-fashioned 
ways of farming and old types of 
farm implements. These farmers will 
often lend such pictures to you for a 
window display, if you promise to re- 
turn them to the owners in good 
condition. 

Pictures like this are very interest- 
ing to many farm folks. You can post 
them in your store or in a window, 
getting them up close to the glass 
where, people can see them clearly. 
And there will be enough space left 
for a few bags of feed here and 
there, too, so that you can cash in on 
the extra publicity. 

Your window sign can say, ‘These 
pictures are old fashioned, it is true, 
but our quality feed is right up to 
date.” 

With a little thought your windows 
can often be so arranged as to get 
10 to 50% more interest than they 
might otherwise receive. Some mer- 
chants value window display space 
as high as one third of their store 
rental. So why not make use of this 
high priced space—-make it get more 
sales for you? 


MR. FEED DEALER 


*K There is no better sales builder than a 
satisfied feeder. That’s why the RED A fran- 


chise is so valuable for a feed dealer. 


We 


are building some of the most efficient feeds 


made anywhere. 


Feeders are getting excep- 


tional results. If you are a dealer in the Ohio 
Valley or the South, let us show you these 
results. No obligation. Just write us. 


SINCE 1898 


FEED MILLS 
LOUISVILLE 4, K) 


@ WE ALSO OFFER COMPLETE MIXED CAR SERVICE * GRAIN @ 


| | 
S 4 
| OYSTER SHELL ||| 
| 
4 FEEDS 
AND 
q LIVE YEAST 4 
q alarmed with ACTS | 
q age? GET the F | a 


maximum 


DEPEND ON 
_, OF PROGRESS 


Complete line of specialized prod- 
ucts for greater profits in the 
poultry industry backed by a name 
known ond respected for 65 yeors, 

Foxcu Flavitein 
Servall-Staxdry 
Foxco QuatADee Vitemir. Om 
National Alfalfa Meal 


EGGSHELL BRAND Pure Reef 
Oyster Shells 


aed 


ALFALFA MEAL RESEARCH—4J. D. Cole, left, and Lloyd S. Larson, member 
of the board of directors and executive secretary, respectively, for the Ameri- 
can Dehydrators Assn. present a $2,250 check to Dr. Louis E. Hawkins, Okla- 


+ 
homa A. & M. College agricultural experiment station vice-director. The © Gren--Gmt 
money was the first part of a three-year grant totalling $6,750 to the station, a @ Smith's Ne. 1 Steam Dried 
and will be used for livestock feeding research into nutritional value of dehy- 2 Menhad Fish eal 
drated alfalfa meal. Dr. L. S. Pope, right, of the station’s animal husbandry eS nhacen ris 
staff, will direct the research. Dr. Pope said that first tests to be undertaken e Dicelewm Phesph ate 
under the association grant will involve use of dehydrated alfalfa meal with F ¥ Lieuid d Powd ;, 
grain sorghums and sorghum roughage in fattening steer calves. . oxquin (Liquid an wder) "4 
© Lederle Veterinary Products 
® ‘Lederle Animal Feed Products 


MANUEL PACK, OFFICIAL the next afternoon during an inten- 
OF FEED FIRM, KILLED | ive air search. Bits of the shattered 


craft were scattered over a two-mile 
PHILADELPHIA — Manuel Pack, | area. 
45, vice president of the Rodney Feed Mr. Pack is survived by his wife z es 
Co., Milford, Del., was killed when | sara’ and four children. 
his plane crashed in southern New ; a 
Jersey on June 15. 
Mr. Pack, who was a Civil Air 


Write for Foxee Flavitein formulas 


Patrol major and commanding officer 
of the CAP wing at the Milford Air 
Base, was reported missing on a flight 


_ to New York to attend a college class 


reunion. 


Hirsch Brothers Grain Elevator here 


INDIANA ELEVATOR SOLD 
CLYMERS, IND.—The Cass Coun- 
ty (Ind.) Farm Bureau has bought 


with a capacity of 110,000 bu. The 
name will be changed to Cass County 


NEWFIELD, N. J., Phones: Vineland 9-4400, 9-4401, 9-4402 


His body was found in the plane 


Farm Bureau Elevator, Clymers. 


Richmond “Gyro-Whip” Sifter 


Write today§ for additional information 


for top 
sifter performance 


you can take for granted... 


Outstanding performance is the 
foundation for the reputation of 
Richmond Feed Dressers and 
Sifters as feed trade favorites. 
Look at these featyres which are 
the basis for the efficiency and 
economy of Richmond Sifters: 
Sanitary Operation—No crevices 
or ledges on which material can 
accumulate. 

Dust Tight Construction — Dust 
cannot escape from the sifter— 
and polluted dust cannot get into 
the unit. 

High Screening Efficiency—Maxi- 
mum capacity secured in a mini- 
mum of installation space. 

Low Maintenance Costs — Heavy 
duty, oversize, roller bearings are 
abrasion resistant and dust-tight, 
with only infrequent lubrication 
necessary. 


LOCKPORT, 


count on RICHMOND 


RICHMOND MANUFACTURING COMPANY 


AFFILIATED. WITH NOVADEL-AGENE CORP. 


Easily Removable Screen Frames 
Mesh sizes can be changed easily. 
Low Power Consumption — Only 
fractional horse-power motors are 
needed for most Gyro-Whip 
Sifters. 

Stainless Steel Screen Frames— 
Available to simplify cleaning 
when dairy feeds containing 
molasses are sifted. 

Laboratories are maintained by 
Richmond Manufacturing Com- 
pany for testing any materials to 
assure that the proper sifter is 
selected for any separating prob- 
lem — another reason the top 
performance of Richmond Sifters 
can be taken for granted. 


Richmond Permaflux Magnets... 
for the elimination of ferrous 
metal contamination, featuring 
the unique double-gap design, 
are available in widths from 4” 
to 90” in 2” increments. 


NEW YORK 


. 
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AND FOR MORE EFFICIENT 
DELIVERIES ON THE FARM 


s BURROWS 


more useful. 


Grooved 
sprocket and 
cutter blade in 
delivery end saves 
breakage and re- 
duces stress and 
wear. 


BURROWS 


Da FOR FASTER, EASIER HANDLING of 


BULK 


mwa Versatile is the word for Burrows 
‘ “Senior” Elevator! So light, so sturdy, so 
easy-to-install . . . it’s practically a one-man 
operation. Each size — 12’, 16’ and 2” — 
may be lengthened 4 by an intermediate 
section. And now with the addition of 
aluminum trough covers and canvas 
chutes for head and hopper ends—as 
optional equipment—it becomes even 


20 tons of bulk feed per hour— 


conveniently, efficiently. There’s 
more to this Burrows story. 


EQUIPMENT COMPANY 


1316-C Sherman Ave., Evanston) Ill. 


FEED 


Dolly 
optional 


Elevates from 10 to 


Write today 
for complete 
details. 


2 practical books show you better, wiser 


methods of profitable livestock raising 


RAISING LIVESTOCK 


By Walter H. Peters and G. P. Deyoe 


Professors of Agricultural Education, University of Illinois 


519 pages, 240 illustrations, $4.50 


The material in this book was 
Gives advice on: selected and arranged to pro- 


@ planning a health pro- vide the owner, manager, or , X 

gram for animals caretaker of a farm or ranch with easily found, specific 

@ selecting animals offer- suggestions for solving problems confronted in producing, 

handling, and managing livestock. It reveals every 1 

ee = portant step to take in preparing prime livestock for the 
market. All the related activities of livestock raising 


@ preparing animals for 
exhibition 


@ breeding for improved 


selecting, feeding, housing, breeding, markéting, ete. 
which have a strong influence on successful and profitable 


flocks and herds operation are covered. Providing the kind of knowledge 
@ preparing animals for which helps you eliminate guesswork, the book tells you 
a the many jobs that need be done and exactly how to do 


@ dehorning, branding & 
castrating livestock them. 


SWINE PRODUCTION | 


By W. E. Carroll and J. L. Krider 
Professors, Dept, Animal Husbandry, Univ. of Hlinois 
498 pages, 65 illustrations, $5.75 
Here is a book that gives you not only a com- 
prehensive discussion of the organization, estab- 
lishment, management, feeding, and marketing 
operations in raising of hogs, but also a ready 
source of information on day to day practical 
problems. Emphasizing various phases of swine 
production as they affect cost of production and 
profits, it considers the buying and selling of pure- 
bred swine, taking advantage of fluctuating markets, 
adjusting rations to meet changing feed supplies and 
costs, death losses, hard feeders, etc. Adequate 
nutrition as well as management, during gestation, 
lactation, and early growth are treated in detail. 


FEEDS ! i JIFFS 118 South Sixth Street, Minneapolis 2, Minn. 


Covers such subjects as: 


@ founding the herd and cost 
of production 


@ importance of feed to swine 
production costs 


@ functions of the swine en- 
terprise 


@ nutrient allowances for 
swine 


@ forage crops for swine 


@ preparation of feeds and ef- 
ficient production 


@ importance of equipment in 
the cost of production 


@ maintaining and improving 
the herd 


lowa Study 


(Continued from page 11) 


persons, 46% of the men and 54% of 
the women said they didn’t know the 
percentage of protein in the chick 
mash used in the first eight weeks. 
Seventeen per cent of the men and 
12% of the women said 16 to 19% 
protein, and 22% of the men and 12% 
of the women said 20%. The remaind- 
er gave other figures. 

Eighty per cent of the men and 
76% of the women said they feed a 
commercial mash to their chicks 
from eight weeks to maturity. Forty 
per cent of the men and 50% of the 
women didn’t know the percentage of 
protein in this mash. Seventeen per 
cent of the men and 11% of the wo- 
men said 16 to 19% protein; 17% 
of the men and 12% of the women 
said 20%; 12% of the men and 18% 
of the women said 26%; others gave 
other figures. 

Seventy-one per cent of the men 
and 75% of the women said they self- 
feed grain during the chicken grow- 
ing period, 27% of the men and 24% 
of the women said they hand-feed it, 
and a small percentage said neither. 

Laying Mash 

Among the farmers with laying 
hens, 83% of the men and 85% of 
the women said they feed a com- 
mercial mash to their hens. Of those 
who feed mash, 64% of the men and 
59% of the women said they didn’t 
mix it with ground grains before feed- 
ing. Thirty-two per cent of the men 
and 41% of the women said they 
didn’t know the percentage of pro- 
tein in the laying mash they use; 
about 25% of both groups Said 26% 
protein, about 15% said 20% protein, 
and the rest gave other figures. 

The farmers also were asked which 
of various feeding methods they use 
with their laying hens. Answers (mul- 
tiple): cafeteria or free-choice, 75.2, 
75.0; hand-feed or limited feeding of 
grain, 27.0, 30.6; all-mash feed with 
no grain, 10.9, 8.9; others, 1.1, 1.1. 


Among farmers raising broilers, 
fryers or roasters, 78% of the men 
and 80% of the women said they feed 
a commercial mash to their birds. 


More Crumbles Used 


Another question in the survey was: 
“Do you prefer poultry feed in meal, 
pellet or crumble form?” The ans- 
wers show the increased use of 
crumbles. Following, in this order, 
are 1953 figures for men and women 
and 1951 figures: Meal—22.0, 21.7; 
37.8. Pellet—25.3, 23.9; 26.5. Crumble 
—49.6, 50.0; 35.7. No difference— 
5.4, 7.6; no 1951 figure. 3 

The farmers with poultry were 
asked how they got their balanced 
ration feeds for poultry. Answers 
(multiple): mix myself, 27.5, 27.4; 
buy advertised brands, 60.8, 59.5; 
local mixer, 21.0, 22.1; do not feed 
balanced ration feeds, 6.5, 5.8. 

Approximately 65% of both men 
and women with poultry said they 
thought they could make more money 
feeding formula feeds. This is a 
somewhat lower figure than the per- 
centage of about 80 in 1951. The 1953 
answers: More money, 65.6, 64.1; 
less, 12.1, 6.2; no difference, 12.1, 15.1; 
no opinion, 10.2, 14.6. 

Buying Terms 

Persons buying commercial feeds 
were asked what kind of terms they 
usually use. For each type of feed, 
about 70% or more said cash. The 
answers: Hog feed—cash, 71.0, 70.5; 
30 days net, 13.2, 13.3; credit, 15.8, 
16.2. Cattle feed—cash, 73.4, 69.6; 30 
days net, 12.0, 14.6; credit, 14.6, 15.8. 
Poultry feed—cash, 79.6, 80.0; 30 days 
net, 11.5, 10.3; credit, 8.9, 9.7. Among 
those who answered credit, 63% of 
the men and 58% of the women said 
they preferred feed company’s 30 to 
90 days credit; 16 and 22%, feed 
company’s to market or contract 
credit; 12 and 8%, bank credit; 9 
and 12%, no opinion. 

Seventy-three per cent of the men 
and 79% of the women said they . 
had no feeding problems on their 
farms. Small percentages listed as 
problems such things as weather, 
prices, “making a profit,” costs, over- 
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all-purpose 


MINERAL FEED 


an economical source of high grade and well-balanced 


TRACE MINERALS 


Contains important mineral elements blended with COBALT, MANGANESE, 
ZINC, BORON, IRON, COPPER, STABILIZED IODINE and other trace minerals 
in carefully calculated proportions to supply necessary mineral nutrition. 


LIQUID BLACKSTRAP MOLASSES 
Also Contains 3@~ IRRADIATED YEAST (source of Vitamin D,) 
We Sell Through Dealers and Jobbers Warehouses from Coast to Coast 
By the TON, TRUCKLOAD or CARLOAD 
Write Today Regarding Our Dealer or Jobbing Proposition 


FARMERS FRIEND MINERAL CO. 


NAPOLEON, OHIO 
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MODERN BIOLOGICS PLANT—The recently completed biologics building of 
Dr. Salsbury’s Laboratories, Charles City, Iowa, is the latest of three exten- 
sive additions to the company’s facilities there. Others are the chemicals build- 
ing, completed in 1952, and the manufacturing plant for pharmaceutics, com- 
pleted in 1947. The three buildings form a group on the outskirts of Charles 
City. At another location is the company’s research farm and, in town, are 
the administration building and the helminthology research building. The new 
building, called one of the finest biologics plants in the world, greatly increases 
the Laboratecries’ production capacity for vaccines, bacterins and antigens for 


poultry. 


feeding or bloating. Those who men- 
tioned problems were asked where 
they had gone for help in solving the 
problems, Twenty per cent of the men 
and 7% of the women said feed deal- 
er; 16% of the men and 20% of the 
women said veterinarian; others men- 
tioned county agent, hatchery or oth- 
er places or said they didn’t know 
or remember. 

Another question was: “To whom 
do you look for reliable information 
on new scientific developments on 
latest livestock and poultry feeds?” 
Answers (multiple) included: Iowa 
State College, 39.5, 31.7; county 
agent, 33.3, 37.9; Iowa Farm and 
Home Register, 41.1, 41.8; Wallace’s 
Farmer, 52.1, 55.9; other farm mag- 
azines, 37.4, 42.3; radio ations, 25.2, 
32.2; feed man, 39.7, 47.6. 


Adequately Informed 
The farmers also were asked wheth- 
er they felt their feed man was ad- 
equately informed on practical feed- 
ing facts and practices. About 85% 


of the men and 90% of the women 
said yes. The “yes” percentage in 
1951 was 77. 

The persons interviewed were 


‘asked how their feed dealers could 


better serve them. Fifty-eight per 
cent of the men and 65% of the wo- 
men had no opinion; about 24% in 
each group said he was doing all he 
could; others listed such things as 
better service, better information, 
“stop calling on us,” help cut feeding 
costs. 

The farmers also were asked to 
what extent they felt advertising of 
formula feeds they had used was 
based on exaggerated or unbelievable 
claims. Here are the answers, with 
1953 figures for the men and women 
and the corresponding 1951 figure: 
None at all—20.2, 22.0; 13.9. A little 
—26.5, 26.5; 23.3. Some—32.7, 26.0; 
40.7. A great deal—11.0, 12.0; 15.9. 
No opinion—9.6, 13.5; 6.2. 


Use Foedstafis WANT ADS for RESULTS 


A BIG FACTOR 


in efficient custom milling 


“MASTER” 
HAMMERMILL 


Instant Screen Change from Service Floor 


"—JACOBSON METHOD — 


< 


Recirculating 
Collector 
Positive 
Air Control 


Reversible 
Rotation 
Monocast 
Fan <_ 
“Te 40 # Special Grind Feature 


Write for Bulletin 1152 


JACOBSON MACHINE WORKS 


Over 43 Years of Continuous Service to the Feed Industry 


1076 TENTH AVE. S. E. MINNEAPOLIS 14, MINNESOTA 


DESIGNERS OF WORLD'S FINEST, MOST - MODERN, MOLASSES MACHINERY 


WENGER HI-MOLASSES WENGER 600 SERIES 
MOLASSES MIXER 


PELLET MILLS 


MOLASSES MIXER 


WENGER 700 SERIES 


WENGER 100 SERIES 
LIQUID FEEDER 
50 and 100 SERIES feeds molasses direct to 


tempering chamber of hard type pellet mill. 
ADDS MORE MOLASSES—DOES IT EASIER. 


MOLASSES 
STORAGE 
TANK PUMP 


WENGER PELLET COOLER— 


Handles Hi-Molasses or 
Hard Type Pellets 


Ap 


Continuous production with 


swivel incline auger 


No baffles or feeder wings to crush range 
cubes—no jamming or scuffing—moves 
pellets gently across air stream—conveys to 
convenient locations for bagging—hangs 
under ceiling where space is usually avail- 
able—pulls cold air from outside building. 


Write for Full Information 
WENGER MIXER CO. 


Sabetha, Kansas 


EXPORT DIVISION: 301 Scarritt Arcade Bldg. 
Kansas Cy 6, Mo. 
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items discussed in this department 
may be obtained by writing the 
der Service Department of 


No. 2666—Feed 
Fortifiers 


Three new feed fortifiers under the 
trade name, Customix, are described 
in a folder of Syntha Laboratories. 
The fortifiers are especially com- 
pounded for poultry and turkeys, for 
ruminants, and for swine. All of them 
contain vitamins and trace minerals, 
and are high in organic mineral ash, 
it is claimed. All except the fortifier 
for ruminants also include two broad 
spectrum antibiotics in combination 
with By» and related factors. Cus- 
tomix is packed in 25 lb. bags and 
various mixing formulas are printed 
thereon. These fortifiers are dis- 
tributed through feed dealers, mixers, 
and hatcheries for feeders who mix 
their own feeds or have them custom 
mixed. A copy of the folder with ad- 
ditional information is available by 
checking No. 2666 on the coupon and 
mailing it to this magazine. 


No. 2669—Vitamins 


Nopco Chemical Co. has announced 
the preparation of seven new bulle- 
tins concerning the high stability of 
its Micratized Vitamin A and D prod- 
ucts. Available now—in an expand- 
ing series of titles—-are: 1. A Study 
of the Stability of Several Forms of 
Vitamin A in Mixed Feeds; 2. Sta- 


Worrn lyn... 


A reader service feature announcing the development of new and improved products, 
new services and new literature offered by manufacturers and suppliers. Claims mede 
in this department are those of the firm concerned. Further information on any of the 


FEEDSTUFFS 
118 So. 6th St. 


New Preovcss 


New Services 


New Lereratvre 


| 


Minneapolis, Mi 


bility of Nopeay “10” Type III in 
Concentrated Feed Supplements; 3. 
Stability of Vitamin A in Feed Pel- 
lets During Manufacture and Stor- 
age; 4. Stability of Carotene and 
Micratized Vitamin A in Cattle Con- 
centrate; 5. Stability of Micratized 
Vitamin A in a Mineral Concentrate: 
6. Comparative Stability of Feed 
Products Fortified with Micratized 
Vitamin A and Stabilized Vitamin A 
Feeding Oil, and 7. Stability of Micra- 
tized Vitamin A and Fish Liver Oil in 
a Baked Dog Biscuit. To obtain the 
bulletin(s) check No. 2669 on the 
coupon, marking also the title num- 
ber or numbers wanted, and mail the 
coupon. 


No. 2678—Feeder 


A new bulletin, offered by Richard- 
son Scale Co., pictures and describes 
the Richardson constant-weight con- 
tinuous feeder. The company states 
this recently-designed belt feeder de- 
livers a selected amount of a product 
a minute to processing equipment in 
an uninterrupted flow. Typical prod- 
ucts handled include cattle and poul- 
try feeds, grains, limestone, and dry, 
free-flowing chemicals. The bulletin 
lists specifications for the two models 
available—the 9 in. and the 18 in. 
(stream width) sizes. It describes the 
automatic regulating gate, special in- 


Send me information on the items marked: 


Vitamins 


let opening, instruments, electrical 
equipment, and other basic parts and 
accessories. A table lists the maxi- 
mum capacities of the two models at 


| various drive ratios and belt speeds. 
| Photographs picture the drive mecha- 


nism, the scraper at the end of the 
feeder, and the weigh beam shown 
attached to the weighing rollers be- 
neath the feed belt. A four-view en- 
gineering drawing is included, and 
dimensions are given for both models. 

For a copy of bulletin No. 5202 
check No. 2663 on the coupon and 
drop it in the mail. 


No. 2664—Fly 
Control Leaflet 


Stable flies that torment farm ani- 
mals and keep them from feeding can 
be controlled by destroying their 
breeding places and by using effec- 
tive insecticides such as chlordane, 
DDT, lindane, and methoxychlor 
against them. In a new U. S. Depart- 
ment of Agriculture leaflet, the en- 
tomologists say that use of these 
materials and methods not only will 
stop the annoyance by these pests, 
but will help prevent drops in meat 
and milk production among the live- 
stock during the fly season. In the 
leaflet, “Stable Flies—How to Con- 
trol Them,” the entomologists recom- 
mend (as the first step) cleaning up 
such common breeding places as wet 
straw, manure, and vegetable and 
fruit refuse. Complete information 
concerning the control of stable flies 
is included in the leaflet (No. 338). 
A free copy may be obtained from 
the Office of Information, U. S. De- 
partment of Agriculture, Washing- 
ton 25, D. C. 


No. 2667—Conveyor 


Terms 

A new and revised edition of “Con- 
veyor Terms and Definitions” is just 
off the press at the Conveyor Equip- 


| ment Manufacturers Assn. Fanciful 


words used to describe conveyors— 
words such as grizzly, grasshopper, 
wishbone, mother, apron, etc.,—are 
given their exact meaning for indus- 
trial specifications in this manual 
which lists 1,500 terms and shows line 
drawings of more than 80 types of 
conveyors and parts. Information 
about obtaining the book, for which a 
small charge is made, may be ob- 
tained by marking No. 2667 on the 
coupon and mailing it to this maga- 
zine, 


More Information... 


You will find it simple to obtain 
additional information about the new 
products, new services and new liter- 
ature described in the Worth Look- 
ing Into department. Here’s all you 
have to do: 

(1) Clip out the entire coupon and 
return address card in the lower out- 
side corner of this page. 

(2) Circle the number of the item 
on which you desire more informa- 
tion. Fill in your name, your com- 
pany’s name and your address. 

(3) Fold the clip-out over double, 
with the return address portion on 
the outside. 

(4) Fasten the two edges together 
with a staple, cellophane tape or 
glue, whichever is handiest. 

(5) Drop in any mailbox. 

That's all you do. We'll pay the 
postage. 

You can, of course, use your own 
envelope or paste the coupon on the 
back of a government postcard if you 
prefer. 

Whichever way you use, be as- 
sured we'll see to it that you get 
the additional information you want 


quickly. 
—The Editors 
OO 


in line with the official air-oven 
method. These conversion charts were 
recently revised by the U. S. Depart- 
ment of Agriculture. The revisions, 
according to Seedburo, show some- 
what higher moisture results in the 
medium and high moisture ranges. 
Readers are asked to specify the 
charts wanted and mark No. 2670 on 
the coupon and mail to this magazine. 


No. 2665—Coecidiosis 


Dr. Hess & Clark, Inc., is offering a 
new booklet on coccidiosis. Here is a 
new booklet just off the press, titled 
“Coccidiosis in Chicken Flocks.” This 
is a colorful, 32-page, illustrated bul- 
letin prepared by the firm’s feed prod- 
ucts division. The contents of the 
booklet outline the elementary facts 
about coccidiosis, the different species 
of coccidia and how to prevent and 
treat the disease. For a free copy 
mark No. 2665 on the coupon and 
mail. 


wise to 


No. 2664-—-Fly Control Leaflet No. 2669 
{} No. 2665-—Coccidiosis [] No. 2670-—Moisture Charts 
No, 2666—Feed Fortifiers No. 2678—-Feeder 


No. 2670—Moisture 
Charts 


JERSEEize’. 


No, 2667—-Conveyor Terms 
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Reader Service Dept. 
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Feedstuffs 
118 South Sixth Street 


Minneapolis 2, Minn. 


The Seedburo Equipment Co. is of- 
fering free copies of conversion charts 
used with the Tag-Heppenstall elec- 
tric moisture meter in determining 
the moisture content of barley, oats 
and rye. Seedburo states that tests 
show that certain changes in the Tag- 
Heppenstall charts for these grains 
are desirable in order to bring them 
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YOUR COST IS LOWER. 


Twine. 
and insects. 


Phones: 524-838 


-. YOUR PROFIT IS HIGHER... 
when you stock BLUE BOW and BLUE CIRCLE Baler and Binder 
Made of 100% Sisal Fibre, fully treated against rodents 


We can supply you now at a lower price for immediate delivery 
or book your order for future delivery with a PRICE GUARANTEE. 

Our prices are lower because we have the twine made especially for us in very 
large quantities and deal directly with the manufacturers. 
Rope and Wrapping Twine. WIRE OR PHONE! 


BOB STONE CORDAGE CO., Chariton, lowa 
National Twine Distributors 
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keting the 1953 Turkey Crop”—F. H. 
al Schaefer, Jr., Ithaca, leader; Frank 
Lugsden, East Amherst; Andrew 
° Thorman, N. Tonawanda; Mrs, Wal- 
n ter Harris, Liverpool. 
W “Are We Culling Too Much?’— 
r. } Prof. G. O. Hall, leader; Monroe Bab- 
c- cock, Ithaca; Lewis Roper, Port Jer- 
u p vis; Francis Snow, Memphis. 
Other speakers will include Dr. 
d Robert Smyth, Jr., University of Headaches? 
t- Massachusetts and Prof. Carl O. Dos- ' 
sin, Pennsylvania State College. 
n Other events will include a 4-H poul- We Solve Them! 
- try demonstration, selection of a state 
_ poultry queen and a broiler barbecue For 71 years we have met with 
on the evening of July 21. The latter and solved many problems, such 
2 event will be sponsored by the New ini he old with new 
n York State Poultry Council. as combining t 
pd No matter what your problems, consult IBBERSON. 
ACTION OF RAIN Write us in confidence 
URBANA, ILL.—A University of 
Illinois soil conservationist says that  IBBERSON COM PANY 
e during a hard rain as much as 100 Engineers and Contractors Minneapolis, Mine 
tons of soil may be bouncing up and 
down on each acre of land from the 
n 
= Ross W. Fisher action of the raindrops. 
u SEEDBURO REPRESENTATIVE— 
The appointment of Ross W. Fisher 
3 as sales representative for the Seed- 
t buro Equipment Co., Chicago, was 


it announced recently. Mr. Fisher will 
represent the company in Nebraska 
and western Iowa. Before joining 
. Seedburo, he taught vocational agri- 


culture in Kansas schools. He is a 
graduate of Kansas State College. 


, Prior to his college work he spent 
: . 8Y, years in the Air Force. Mr. Fisher 
4 plans to make his home in Nebraska 


City, Neb. 


CORNELL MAPS PROGRAM 
FOR POULTRYMEN’S EVENT 


ITHACA, N. Y.--Cornell Univer- The SECURITY FEED DEALER iS © popular in- Pa 
sity’s poultry department has an- dividual in hundreds of towns in the South. A sym- 
——— a full po omaha the bol of integrity and service, he is supplying farmers 
annual poultrymen’s ge -together on with quality feeds that produce profits in his poultr 5 
the campus, July 21-22. With em- dairy, or livestock projects ie a ie 
phasis on new trends in the industry, J 
WEE YOU can put SECURITY in YOUR town. The de- 


mand for SECURITY FEEDS is greater thanever. Write 


economic sessions for wives. for details of the Security dealer franchise 


Five different panel discussions are ; 4 2, 
listed. The topics and participants: ~ 
d “All Mash Feeding”’—Prof. F. W. 
y Hill, leader; Max Brender, Ferndale; - 
d Allen Bulkley, Odessa; Charles Os- 
trander, Ithaca. ° » 
“Early Brooding and Confinement : Y 
Rearing’’—Charles Barton of ‘Tully, SECURITY DEALE 


der; Howse ich, Hi ts 
leader; Howard Rich, Hobart; George FARM avo GARDEN SUPPLIES 


Earl, Trumansburg; Francis Town- 
send, Cazenovia, and Prof. Wendell 
Earle, Cornell. 


“Problems in Broiler Raising’’— 
° Prof. Wendell Earle, leader; Jack 
Chamberlain, Hinsdale; Herman Can- 
ter, Woodridge; Russel Owen, Cort-. 
land; C. B. Hering, Oneonta. 


“Problems in Growing and Mar- 


Do You Need a 
BULK FEED : 


and 
GRAIN TRUCK? 


9323990939 
32a 


L 
MARKET 


4q 


| | Coming Soon. . . SECURITY FEEDS I 


| 
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id 


WRITE TODAY for informa- 
tion about a Simonsen Unloader 
to fit any truck with a standard 
grain or stock box. 


SIMONSEN MFG. CO. 


Dept. FS QUIMBY, IOWA 
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SITUATIONS WANTED 


* v | 
a § COMPETENT MANAGER SMALL, AND | 
plant-production manager large, mills, de- 
sires change. Address 900, Feedstuffs, | 


Minneapolis 2, Minn 


— 


Classified advertisements accepted until $1.50 minimum. Count six words of si Classified advertisin: able — 
rate 

Wednesday ench week for the issue of natare, whether for direct reply or a+ for commercial  —— ° MANUFACTURER’S AGENT WITH WIDE 

o. ee Saturday. care this office. If advertisement is keyed, ments of new machinery, products and acquaintance in feed trade would like to 

82 1? Sitectin word; minimum charge care of this office, 20¢ per insertion ad- services accepted for insertion at mini- arrange positive representation with ag- 

. lons wanted, 10¢ @ word; ditional charged for forwarding replies. mum rate of $8 per column inch. gressive firm selling ingredients or equip- 

ment to the feed industry. Trained in 

_ nutritional engineering and sales promo- 

tion. Prefer Central States. Address 874, 

Feedstuffs, 141 W. k oo - 

MACHINERY FOR SALE HELP WANTED HELP WANTED cago 4, Ill. Pe es 

WHIRLAWAY AIRBLAST CAR LOADERS SALESMAN TO COVER OHIO, KEN- WANTED—EXPERIENCED FEED PLANT tional corporation—6 years’ mechanical 
J. B&B. Hagan Mill Machinery, Jefferson tucky and Tennessee territory on com- superintendent, familiar with pelleting, and nutritional feed formulation and 
Oity, Mo. mixing and crumblizing formula feeds. quality control; 4% years’ college, chem- 

rite Nationa oods, altimore 6, d. Write Goldena Mills, Inc., Box 630, Far- istry and engineering; 5 years’ engineer- 

bp go, N. D. 4 ing job experience. Experienced sales 
zonta xer. eyer, — promotion by talks and written material 
poleon, Ohio. * . EXCELLENT OPPORTUNITY FOR COL- dealing with quality control. Address 897, 

WANTED — Milling Engineer lege man 30-35, experienced in feed sell- Feedstuffs, Minneapolis 2, Minn. ‘ 

FOR SALE—USED CALIFORNIA HEAVY- Good opportunity in modern corn mill ing, advertising and merchandising, to —_—— ——__— $$ ___—___—___— 
duty model pellet mill. Wenger Mixer for junior engineer. Milling education be assistant to president of medium sized SALESMAN - EXECUTIVE — 25 YEARS’ 
Mfg. Co., Sabetha, Kansas, or experience in grain mill desired. central western feed mill. Excellent sal- contacts feed trade, Buffalo east through 

Write letter givi ticul t ary and bonus. Replies held strictly con- New England. Foresees tremendous un- 

MIXER, 9TON VERTICAL GENERA! FOODS CORPOR: fidential. Address 909, Feedstuffs, tapped market feed milling machinery. 

Drive. Guaranteed. A¢ , Corn Mill Division neapolis 2, Minn. Excellent associate progressive milling and 

stuffe, Minneapolis 2, Minn. K akee, Uli equipment manufacturer Requirements 

ank nois low five but opportunity to double same 

BAUGHMAN BULK BODY, 4-TON CA- imperative. Could terminate present as- 
lin, ard o., Jackson, ch, SALES TRAINER stuffs, Minneapolis 2, Minn. 

» 1 metal. McLaughlin, ar 
per hour, all metal Sales Manager Wer majee toed manufacturer. BUSINESS OPPORTUNITIES 
High caliber, aggressive map 

TWO NO. 1 ANDERSON EXPELLERS, 
both for $700. One now operating. Call Excellent opportunity for a high cal- for sales training opportunity. FEED MILL—THREE YEARS OLD; ILL 
35-1641, write Box 2644, Memphis, Tenn. iber ~~ — with Must be under 40. Program al- 

proven ty and experience, Essen- read Pp . rite Kas ubuque Fee . 

MIXER, 2-TON HORIZONTAL MUNSON; tial that applicant be able to travel y established. Requirements East Dubuque, Ill. 
like new with 10 H.P. enclosed motor. extensively in a limited gales terri- include considerable travel, pub- . a 2 - > “ 
Address 882, Feedstuffs, Minneapolis 2, tory and supervise entire sales force lic speaking, interest in build- GRAIN ELEVATOR BARGAIN IN THE 
Minn. and company owned stores. Perma- ° heart of Illinois; concrete building, elec- 

a nent position and future assured with ing men. Midwest location. All trically equipped and in good condition; 

MOLASSES MIXER, ANGLO-AMERICAN one of the largest and oldest mills replies confidential. 20,000 bu. capacity. Walter Taylor, Hanna 
No. 30; capacity up to 6-ton, complete in the south—therefore prefer appli- City, Il. 
with ball bearing motors. Address 881, cant with experience in the south. Write 891, Feedstaffs 
Feedstuffs, Minneapolis 2, Minn. Give details of background and sal- i FOR SALE OR RENT — FEED MANU- 

ary objective. All replies confidential, Minneapolis 2, Minn. facturing Plant on R.R. siding. Fully 

FOR SALE —17-TON BAUGHMAN BULK Address 866, Feedstuffs, Minneapolis equipped. Could be used as fertilizer 
feed body, mounted on Ford truck. Has 2, Minn. Plant; 48x226 feet. Tom Vint, 3516 Pierce 
had limited use, 18 months old. Address St., Sioux City, Iowa. 

5 i lis 2, Minn 
WHEN YOU WANT TO BUY AN ELE- 

FOR SALE—KELLY DUPLEX CORN CUT- FEED SUPPLEMENT vator or feed mill, see or write us your 
ter and grader, two years old, in good Mia Weat Dual 
condition, in service now, uses 6 or 7% . . -Wes ness Ex- 
H.P, motor, Falmouth Mills, Falmouth, BUSINESS OPPORTUNITY SALESMAN change, Plymouth, Ind. 
Looking for more income? FOR SALE—SUCOESSFUL NEW JERSEY 

— BAG PRINTING PRESS Lxcelien no eastern © tories open ee: an arm supply business on rail- 

~ M4 Model 1924, No. 656, in good Are you looking for a good for top man experienced in selling vita- road siding and state highway in a good 

condition, Make an offer! Ralston Purina sales position? If you have a min and antibiotic feed supplements. 

Co,, Box 901, Jackson, Miss. good following in the grain, a Pgs er gener > er and molasses blender. Machinery in 
posi mark n 

FEED MIXER, 1-TON CAPACITY, GUAR- feed or seed trade, you can sell aut conditicn. operates. 
anteed first-class throughout, 6 H.P. mo- pe ’ car an od warehouse space. Buildings in ex- 
tor drive. Addrese 6774, Feedstuffs, Min- our line. Over 500 items, such penses, to qualified man with agricul- cellent condition. Ralston Purina fran- 
neapolis 2, Minn. as grain and seed testing equip- taral training. Our organization is aware ise, Cwner wishes to retire om aecount 

of age. Address 855, Feedstuffs, Min- 
ment, b ing scale, aluminum of this ad, Send resumé of background, is 2 

WHEN YOU ARE IN THE MARKET FOR nt, bagging experience and calary requirement to neapolis 2, Minn. 
new or used mill machinery, electric mo- bag conveyor, cleaners, truck Address 907, Feedstuffs, 114 East 40th 
tore or any other equipment, write J. Bs. hoists, aluminum elevators St., New York 16, N. Y. 

Hegan Mill Machinery, Jefferson City, Mo. ” 

CONVEYORS, ELEVATORS BELTING & partake Mowers, te, We Rave CUSTOM FEED MIXING 
eeales—repessessed and yepuilt. with new an attractive proposition to the e Midwestern feed mill desires contract 
guavantee. Bargains. Write for catalogue. right man who can produce. feed — 
L” ee We need a man now for the SITUATIONS WANTED on # custom basis, and do billing. Transit 

SIDNEY CORN REEL AND NO. 24% SID- other areas. Write for full in- EXPERIENCED GENERAL MANAGER— 141 W. Jackson, Chicago Ca 

* ney Corn Sheller in perfect working Excellent background in country elevator, 

clalized in purchasing, market analysis 
sell Grain Co., Hilliards, Ohio. BURROWS EQUIPMENT co. and hedging of grain and feed ingredi- c L 
1316 Sherman Avenue ents, College graduate, age 30, married. 

Evanston, Illinois Best of references. Address 906, Feed- H OROPHYLL PLANT 
located in Michigan; Blue Streak with a, Semepels &, wen. Will sell new method plant to 
60 H.P, motor, located in northern Wis» Alfalfa Dehydrator, and license 
consin, and Blue Streak with 60 H.P. to te. 
motor, local in Nebraska; Gruendler, 60 operate. 

H.P, size, and Bauer, 60 H.P. size, in Address 886, Feedstuff 
Chicago. Good buys, available now. 118 8. 6th St., Minneapolis 2, Minn 


Prater Pulverizer Co,, Chicago 60, Ill. 


SALE — HORIZONTAL POWDER 
mixers, filter presses including Sweet- 
lands, screens and sifters, grinders and MACHINERY WANTED 
pulverizers, vacuum shelf dryers, ex- © 
pelliers, Loulsville rotary steam tube dry- 
WANTED TWO SUPER DUO EXPELLERS 


ere, bucket elevators, direct heat dryers, 

screw conveyors. Only a@ partial list. Send —May consider Duo or RB for other 
we your inquiries. Consolidated Products operation. Address 1694, Feedstuffs, Min- 
New York 38, DISTRICT MANAGERS, ASSISTANT DISTRICT MAN. neapolis 2, Minn. 

AGERS and DEALER RESALE MEN TRAINEES in WANTED TO BUY — RICHARDSON 
5.000 1b; 60 California Pellet Mill; Wisc., Mich., eastern Iowa, Ohio, Penn., Ind., IIL, and Western yl 
all-steel elevator legs; pulleys; shafting; Ky.-Tenn. by HONEGGERS’ & CO.—the nation’s fastest J. B. Hagan Mill Machinery, Jefferson 
wooden elevator legs; 60 H.P. Hammer- ° City, Mo. 
milla; rebuilt Richardson automatic soales; growing feed company. Men selected need not have too much ss 
Uni 8 fal oa! chines; re- ° /ANTED — ONE LARGE IRE N- 
Gates experience, but they must have DRIVE, and they must be 
four 9x36, five 9x30 N. & M. Rollermills; honest, sincere, and hard workers. They must have above mixer complete on large steel elevator 
twe 0x30 Great Western, 2 pair high, shel! ° . . leg; complete equipment must be like 
type, roller mills. J. KH, Hagan Mill Ma- average intelligence and they must have an earnest desire to new and priced right. Give complete de- 
be a leader in one of the hardest-hitting sales forces in this 

” country. Our men earn more money—but “dead-beats” and 
- Bearings “has-beens” should not apply. Such men will not be given jobs 
oEW and REBUILT MILLS and they will only waste their time and ours. Give full par- PRODUCTION (tons) 
Write for Prices ticulars in first letter with recent photo which will be returned. The Production & Marketing Administra- 
INDIANA GRAIN MACHINERY Write Ed Dickey, Honeggers’ & Co., Fairbury, IIL, or for tion reports the following statistics on 
N Corp, . ’ brewers’ dried grains: 
Indianapolis, Ind. Ohio and the East, write Les Keller, Honegger-Hanley Mills, -—1961-62— —1953-53— 
420 8. Meridian St. Riley 3235 Inc., Mansfield, Ohio. Here is a wonderful opportunity for snratnty tone tee ee 
ee on ative 
GOOD men, but of ne to any other. If you want to join ....:. 16,600 
an or amization that asa eart and a 1 n : M November ... 15,600 32,200 14,400 32,100 
BABY CHICKS FOR SALE f a n the field and hi /@ soul, a id consideration December ... 15,600 47,800 16,500 48.600 
or the man in the field and his proprietory territory rights with January ..... 17,000 64,800 16,100 64,700 
expanding compan then wri ; April ........ 18,500 119,500 19,700 119,200 
FARTH i NG’S CHICKS Pp g pany, te, phone, or wire us today. “a eee 19,800 138,800 ®17,700 136,900 
July 23,000 183,206 
; * Wholesale the Year Around ¢ Ed Dichey August ...... 22,300 205,500 
ary. 
U. 8. Approved—Pullorum Passed Stocks of brewers’ dried grains on hand 
Aak to Be Placed on Mailing List at plants and warehouses May 31, 1953, 
amounted to 2,900 tons, compared’ with 


1,400 tons April 30, 1953, and 1,600 tons 


FARTHING’S HATCHERY ODIN, ILL. 
May 31, 1952 
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Honeggers’ & Co. Sehedules 
25th Anniversary Celebration 


Honeggers’ & Co., Fairbury and 
Forrest, Ill, is planning a five-day 
celebration Aug. 3-7 in recognition of 
the 25th anniversary of the firm’s 
feed business. 

Company officials said they expect 
that a crowd of 20,000 farmers, feed 
dealers and industry persons will at- 
tend the festivities. 

One of the highlights of the “birth- 
day party” will be daily tours of ex- 
periments and demonstrations at the 
Honegger test farm, near Forrest, 
said Sam R. Honegger, chairman of 
the board, in announcing plans for 
the event. The 400-acre research 
center is the expanded site of the 
Honegger brothers’ original feed 
manufacturing operations. 

In 1928, while renting their 
widowed mother’s 220-acre farm, Sam 
and Frank Honegger purchased one 
of the first hammermills in the area 
in order to do a better job of making 
feed for their own dairy cows and 
chickens. Neighbors, observing re- 
sults with the new rations, began 
stopping by to have some feed ground 
for their own livestock. That was the 
beginning of a feed manufacturing 
business whose gross sales reached 
some $9 million last year, officials 
Said. 

Will See Experiments 

The test farm is the home of the 
nation’s largest U. S. Certified 
hatchery, company officials said. Ap- 
proximately 2.5 million chicks were 
hatched there during the past sea- 
son. In addition to inspecting the 
hatchery and breeding, experimental 
and demonstration laying flocks in- 
volving 10,000 pullets, visitors will 
view a number of experiments with 
layers, broilers and turkeys. 

For visitors interested in hogs, 
there will be swine experiments which 
are scheduled for conclusion just prior 
to the field days. The firm’s “Pig 
Poppery” wili provide answers to 
those interested in pig hatcheries, and 
other swine facilities also will be 
shown. Visitors also will learn of cat- 
tle experiments with such rations as 


KISS COMPETITION 
GOODBYE 


the 


"Little Mawel” 


PACKAGED FEED PLANT 


ou can 


For as little as $1795.00, 
ILLER 


be a full-fledged FEED 
over-night. 


All Here In One Package For You 
No holes to cut, no damage to building. 
Merely attach wires to 5HP motor switch, 
and start turning out profits. Larger sizes 
00, for any requirement. Any item avail- 
able separately. Costs only 12 to 15¢ 
Hourly for 


Electricity. 


Hold the high cards, with 
crimped, crumbled, granu- 
lated dust free MIXED feeds. 
Ask for samples. 


CRIMPS oats, barley, milo maize, wheat, 
corn, rye DUST FREE. GRANULATES 
cobs, ear corn, shucks, hay, straw, leaves, 
roots, stems DUST FREE. Steel cuts corn 
and other grains for poultry feed. Batch 
mixes and sacks off or delivers to feed trucks. 
Molasses attachment available. BETTER 
TELEPHONE YOUR RESERVATION 
— They are going like Hotcakes. 
Phone 216, 14 Miles from Kansas City 


OB H. C. DAVIS SONS 


Dept. FH-7, Drawer 185 


BONNER SPRINGS, KANSAS 


corn cobs and grass silage with 
“rumen-type” supplements, and they 
will see a new self-feeding silage 
stack. 

Workmen are at the test farm pre- 
paring for erection of a 326-ft.-long 
Honegger poultry house—the longest 
such prefabricated building ever 
erected, officials said. A barbecue 
lunch will be served in the building 
daily during the celebration. 

Company officials said that, for 
those interested in promoting ‘“qual- 
ity eggs” and in graded marketing, 
the Honegger egg station at Forrest 
is an example of an important factor 
in a sound commercial egg production 
program. 

Bus transportation will be provided 
for the tour of the egg grading sta- 
tion and the company’s “push-button” 
feed mill at nearby Fairbury. This 
plant, officials said, manufactured a 
large part of more than 3 million 
bags of Big “H’’ feed sold last year. 
It includes a recently installed “elec- 
tronic perceptor unit” which the com- 
pany said automatically controls 
selection of ingredients at the central 
“push-button” panel. 


NEW SOYBEAN VARIETY 
ADAPTED FOR SOUTHEAST 


WASHINGTON—Lower production 
costs for growers in its adapted area 
is the promise of a new variety of 
soybeans announced by the U. S. 
Department of Agriculture and co- 


Dr. Robert W. Colby 


WITH DOW TEXAS DIVISION—Dr. 
Robert W. Colby, animal nutritionist 
of the agricultural chemical research 
laboratory at The Dow Chemical Co.’s 
Midland, Mich., plant, has been ap- 
pointed director of agricultural re- 
search for the company’s Texas di- 
vision. Dr. A. P. Beutel, vice president 
and Texas division general manager, 
said Dr. Colby will be in charge of 
work in nutrition and disease control 
as well as herbicides at Lake Jackson, 
Texas. He will also continue activi- 
ties under way in cooperation with 
college experiment stations. Dr. Col- 
by joined the Midland laboratory in 
1951 and has been engaged in fe- 
search on methionine supplementa- 
tion of feeds for the past two years. 
He took his bachelor’s degree from 
the University of Illinois and master’s 
and doctor’s degrees from Washing- 
ton State College, where he also 
served as an instructor. He was an 
assistant professor at Texas A & M 
College from 1949 to 1951. 


Standard steel elevators, belt and bucket type, avail- 
able from stock. Ten Heavy Duty sizes, from 300 to 
10,000 Bu/Hr., for continuous service and four 
Light Duty sizes, from 110 to 750 Bu/Hr., for inter- 
mittent a. We also manufacture screw con- 
veyors oppers. Send your requirements f 
complete information 

Go D SHALK 
Sheet Metal Fabricators 
BANGOR, PA. 


operating state agricultural experi- 
ment stations in the Southeast. The 
new soybean, named Jackson, is ex- 
pected to lower production costs 
through bigger yields, resistance to 
lodging, seed quality, high oil content 
and other desirable characteristics. 

It is the twelfth in a series of su- 
perior varieties for the different pro- 
ducing areas that have been de- 
veloped in the last 12 years. Another 
new variety (Clark) was announced 
recently for the northern corn belt. 

Seed of the new Jackson variety 
will be released to selected certified 
seed growers in Virginia, North Caro- 
lina, South Carolina, Georgia, Florida, 
Alabama, Mississippi, and Louisiana 
for increased plantings in the spring 
of 1954. 


DIXIE HAMMERMILL 
SALES MEETING HELD 


ST. LOUIS—Dixie Machinery 
Manufacturing Co. sales representa- 
tives from 11 states met in St. Louis 
recently to view the company's new 
line of hammermills. 

Walter J. Clement, Dixie manager 
and designer of the new mill, con- 
ducted a tour of the plant in the 
morning. The company’s complete 
line was on display, and Mr. Ciement 
explained and demonstrated the ca- 
pacities and advantages of each ma- 
chine. A highlight of the morning 
session was a demonstration run of 
one of the mills. 

The group met for lunch and an 
afternoon session at the Chase Hotel. 
This portion of the meeting was con- 
ducted by Jim and John Woods of 
John J. Woods & Sons, national dis- 
tributor of Dixie hammermills. The 
Woods brothers joined Mr. Clement 
in discussing the merits of the mill 
and its sales possibilities in an ex- 
panding market. After a short dis- 
cussion of advertising plans by Robert 
C. Hanger, of Selders-Jones-Coving- 
ton, the meeting was thrown open for 
general discussion. Dinner was served 
following the discussion. 
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LYLE C. LORD, RETIRED 
FEED RESEARCHER, DIES 

CINCINNATI — Lyle C. Lord, re- 
tired Early & Daniel Co. employee, 
died at his home in Cincinnati June 
21. Burial was at St. Mary's Ceme- 
tery, Fort Mitchell, Ky. 

Mr. Lord was widely known for his 
contributions to the development of 
the feed industry during his long 
association with the Early & Daniel 
Co. from May, 1903, until his retire- 
ment in February, 1946. He was a 
prominent leader in the development 
of formula feeds, and in pioneering 
early research on the use of molasses 
and soybean meal. 


Metal Workers Millwrights 
JAMES F. SIMS 
Fabricators Erectors 


Write or call Finley 8080 
29 N. 10th St., Kansas City, Kan. 


for 
Vitamin 
for Dry 
Vitamin 


Supplements 
SILMO CHEMICAL CORP. Vineland, N. J. 
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POSTERS 


CUSTOM BUILT OR STOCK DESIGN 


TO HELP YOUR DEALERS 
SELL MORE FEED! 


Printed in full color to attract 
attention and suggest your brand. 
Can be used as window, counter 
or floor displays, or can be 
tacked up on wall to do a year 
round selling job. Write today 
for free samples and low prices. 


SIMMONDS G SIMMONDS ADVERTISING 
20! No. Wells St... Chicag i 


Raise top-price market stock 
with better feeding methods 


this book helps you 


by explaining. 


—the nutrients required by the animal body 
—the relative value of feeds in supplying them 


HIS book enables you to apply the results of modern 
research in chemistry and physiology to the improvement of 


livestock—shows you how each nutritive element affects growth, development, and 
performance of farm animals. It shows the symptoms of each dietary deficiency, and 
provides an analysis of each required food element—carbohydrates, lipids, proteins, 
and various inorganic elements. It includes studies of feeding experiments, analyses of 


1 bal 


nutritiona 


es of food energy, etc. It explains how nutritive elements 


affect es reproduction, lactation, and work performance. 


Just Published—Third Edition 


ANIMAL NUTRITION 


By Leonard A. Maynard 
Professor of Nutrition and Biochemistry 
Director of the School of Nutrition, Cornell Univ. 


McGRAW-HILL PUBLICATIONS IN THE AGRICULTURAL SERIES 
3rd Edition, 474 pages, 77 illus. and tables, $7.00 


HIS Third Edition provides the same 

comprehensive reference on the prin- 
ciples of nutrition and their application 
to farm animals as the previous editions, 
PLUS new developments in the field. It 
covers the standard, constantly-needed 
facts you need on feeding farm animals 
and also shows you newly-discovered 
facts about how certain acids, minerals, 
vitamins, etc., can help in raising health- 
ier, more productive animals, 

It covers the physiochemical bases of 
the life processes in animals—shows how 
the chemical composition of the different 
kinds of food can influence animals—and 


gives a wealth of data on what feeds to 
five your animals, how much to give 
them, how much extra to feed during 
lactation, ete. 


It gives the facts you need on recom- 
mended feeding standards, based on re- 
sults of extensive research at agricultural 
experimental! stations. 


It includes revised information on en- 
zymes, the absorption of lipids, the me- 
tabolism of inorganic elements, vitamins, 
feeding measures, metabolism in work 
production, the influence of iodinated 
proteins on milk secretion, etc. 


Feedstufts 


138 Go. 6th Strect, Minmucapolis 2, Mize. 
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Want to 


advertise to the $3 r 500,000,000 Feed Industr y? 


a 


FEEDSTUFFS offers you these important advantages: 


BLANKET COVERAGE... RESPONSE ... 


FEEDSTUFTFS leads the field with the largest paid 


_ circulation and the largest total circulation. Con- 


sistent advertisers reach more than 40,000 Iindi- 
viduals and firms through the columns of FEED- 
STUFFS. 


SELECTIVE COVERAGE ... 


FEEDSTUFFS offers selective coverage of the in- 
dustry by sectional geographic areas. By choosing 
certain issues, an advertiser can intensify the 
circulation of his message in a specific area, an im- 
portant advantage in “direct-hit” advertising. 


ECONOMY ... 


FEEDSTUFFS offers its advertisers the lowest 
cost-per-thousand of any publication in the field. 


po 


THE MILLER PUBLISHING CO. 


The Businesspaper Family Serving 


FEEDSTUFFS offers advertisers an alert reader 
audience with intense interest in FEEDSTUFFS 
editorial content. Advertisers using FEEDSTUFFS 
capitalize on this reader interest; many case his- 
tories prove the opportunity to obtain outstanding 
advertising response. 


ACCEPTANCE ... 


FEEDSTUFFS has built confidence by long experi- 
ence. Founded in 1929, FEEDSTUFFS has grown 


up with the fast-expanding feed industry. 


FREQUENT REPETITION ... 


FEEDSTUFFS is the only weekly publication serv- 
ing the feed industry. 


If you have something to TELL — and SELL —to the 3” billion dollar 
feed industry you need the LEADER in the field. Give us a call. 


FEEDSTUFFS 


the Related Fields of 
Flour, Feed, Grain and Baking 
Tue Norruwestern MILLER FrEDsTUFFS 
Tue American Baker ¢ MILLING PRODUCTION 


— 


118 South Sixth St., Minneapolis 2, Minn. 


BRANCH OFFICES: New York, Chicago, Kansas City, Toronto 
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Is Your Business a Good Paying Investment? 


are getting for the money you 

invested in your business, would 
you buy stock in it if it were offered 
to you as an outsider? 

The majority of feed dealers never 
consider the capital they have in- 
vested in their business, yet, the ulti- 
mate yardstick of managerial ability 
is the earnings on investment, not 
the profit on sales, which is the only 
measurement most dealers use to ap- 
praise their business competence. A 
dealer may earn a satisfactory profit 
on sales, yet, an unsatisfactory re- 
turn on the capital invested in his 
business. Hence, his managerial tech- 
nique is below par somewhere. 

The fact that sales and profits have 
risen sharply since 1945, indicates 
that the net worth has taken a 
similar upswing, it has increased in 
size, therefore, the return on this in- 
vested capital should increase propor- 
tionately. But, in our field studies on 
this subject, we find that in many 
cases, the return on capital invest- 
ment has decreased during the past 
few years. Sometimes this is only a 
bookkeeping mirage, as is the case 
where a dealer capitalizes repairs and 
replacements instead of charging 
them off under overhead expense as 
maintenance and repairs to buildings 
and equipment. 


Banks Check Investment Earnings 

Dealers make these erroneous en- 
tries to increase the net worth for 
borrowing purposes, but they are fool- 
ing no one but themselves because 
a banker usually places more reli- 
ance on earnings on investment than 
on the net profit on sales, and if the 
net is inflated through the capitaliza- 
tion of certain operating expenses, 
the return on invested capital will 
figure lower than it really is. For 
this reason, before calculating this 
return, the dealer should squeeze out 
all the water he finds in his net worth 
or surplus and stop the practice of 
capitalizing legitimate operating ex- 
pense. 

However, the _ capitalization of 
operating expense does not account 
for the decreasing return on business 
investment, as shown by our field 
studies. The decrease in yield was due 
mainly to four factors: 

1. Increasing operating costs. The 
dealer, as well as other businessmen, 
is finding it harder and harder to pass 
on the increasing costs of doing busi- 
ness to the customer, narrowing 
profit margins and reducing the net, 
in which case, sales may increase 
substantially, yet, earnings on in- 
vestmen* decrease. 

2. Over-investment inventory. 
This increases the “carry” expense, 
sometimes running as high as 20% 
of the cost of the merchandise. To 
keep down inventory expense, the 
dealer must increase his turn if he 
has increased his “carry”. When in- 
ventory is increased, insurance ex- 
pense goes up, it costs more to house 
the additional stock, more to “clerk” 
it, inventory loss is higher and so is 
the interest on the investment in ‘the 
“carry”. If the turn is not stepped 
up when the inventory valuation is 
increased, the additional inventory 
expense reduces net profit and the 
return on capital investment. 

8. Over-expansion. It is the 
American tradition to forge ahead, 
to modernize, to expand, but this 
should be done wisely with an eye 
to the return on invested capital. Ex- 
pansion and betterment mean higher 
fixed expense. If fixed expense is too 
high, it tends to decrease profits in 
a manner similar to that mentioned 
regarding inventory expansion. The 
dealer must increase volume to keep 
his fixed expense in safe ratio to 
sales, and his earnings on net worth 
in the satisfactory brackets. This is 


Care setting to the return you 


By Arthur Roberts 


not always possible where expan- 
sion has been premature, badly timed 
or excessive. 

4. Inadequate reserves for deprecia- 
tion. The dealer who does not charge 
off enough for depreciation or obsol- 
escence will have an inflated net 
worth, which, in turn, will give him 
a deflated yield on capital investment. 
The dealer should appraise his de- 
preciation write-offs on equipment 
and buildings. 

If they are low, he should increase 
them and adjust the value of his 
fixed assets on the books, write them 
down to size, so to speak, which 
automatically will decrease the net 
worth account and give him a real- 
istic basis upon which to figure his 
return on capital investment. 

One thing to watch in connection 
with the return on invested capital 
is the ratio of net worth to fixed as- 
sets. If this approximates 2 to 1, it 
is a good set-up. When the ratio is 
around 1 to 1, it indicates undue bus- 
iness expansion, money invested too 
heavily in fixed assets with resulting 
high upkeep and low working capital. 
Too much money invested in fixed as- 
sets is a continual drain on working 
capital and a hazard to the continuity 
of business operation. When the net 
worth approximates the fixed assets, 
the owner is supplying only enough 
capital to cover the fixed investment 
—business property, fixtures, trucks 
and working equipment—whereas, he 
should supply, in addition, a substan- 
tial part of the working capital in his 
current assets, which are quid, and 
from which he derives his “seed 
money”. 

If the return on capital investment 
is low, these may be the reasons: 

1.The net worth may be inflated. 
Contains ‘“‘water” through writing up 
assets or not entering all liabilities. 

2. Your fixed charges are too high. 

38. Borrowed capital is too high. 

4.The business is over-capitalized. 
Investment is too high for the vol- 
ume transacted. 

5. Your operating equipment is ob- 
solete. It cannot help you get a profit- 
able return on the invested capital. 
Your only salvation is moderniza- 
tion. 

6. You are below par on operating 
management or sales promotion. 

7.The credits to reserve accounts 
are too low or no reserves for depreci- 
ation have been set up. You may have 
a lot of bad debts on your books, not 
written off, and for which no re- 
serves have been entered. 

8. You are not making an adequate 
margin on sales. 

9. The ratio of net worth to fixed 
assets is unsatisfactory. ~ 

10. You are selling too many low- 
margin items. 

Ever so often, a company with a 
good financial standing closes its 
doors, settles up its obligations dollar 
for dollar, and everyone wonders 
why. A study of the balance sheet 
usually discloses that the demise was 
due to unsatisfactory earnings on net 
worth. On the other hand, a company 
may have a good earning power, yet 
be financially weak. Both extremes 
are undesirable and only close at- 
tention to the vitals that compose 
a business organization will prove sal- 
utary. The periodical analysis of all 
the elements of a business as finger- 
printed on the balance sheet, such as 
the current ratio, working capital 
requirements and the current debt 
to fixed debt, is a business chore that 
too few dealers do dutifully—to their 
loss. 

There are no standard figures cov- 
ering the return on capital invest- 
ment, but, in general, it should be 
higher than the dealer could earn if 
he invested his money in sound securi- 
ties. This assumes that he is charg- 


ing up a reasonable compensation for 
his managerial services under over- 
head expense. Sorne dealers omit this 
charge. It's bad accounting practice. 
Then too, the dealer should review 
his operating and financial practices 
with a critical eye if he finds his re- 
turn decreasing. Try to keep it up to 
par or above it. The higher the re- 
turn, the better the management. A 
low or decreasing profit on net worth 
or capital invested indicates that 
management is slipping somewhere 
aiong the line. 


Check Investment Profits Often 


The profits on investment should 
be checked periodically, the same as 
the profit on sales. The complexities 
of business operation today, increas- 
ing costs and high taxation, make 
it more necessary than ever to “‘eagle- 
eye” the return on capital investment. 
You may think things look rosy be- 
cause volume is higher than ever be- 
fore, likewise, the ratio of net profit to 
sales, but when this is computed on 
the capital invested in your business, 
you may be way off the beam. 

Some dealers charge interest on 
business investment as an internal ex- 
pense, handling it similar to depreci- 
ation, so that the expense is included 
in overhead and the customers pay 
it. Some contend that the capital in- 
vested in a business should pay in- 
terest, that if an owner took his 
share of yearly profits out of a 
business, he should have to replace it, 
as. needed, with borrowed capital 
bearing interest. Dissenters state that 
borrowed capital receives interest, 
nothing else. It doesn't get a profit 
from the business resulting from the 
borrowed capital invested. The own- 
er, however, does; hence, he should 
not expect additional interest on his 
investment. 

Mechanically, from a bookkeeping 
standpoint, the charge goes to over- 
head expense and the offsetting credit 
to profit and loss, so one entry off- 
sets the other, but in computing 
prices, this interest is included in the 
over-all cost, the customer pays it 
because prices are increased accord- 
ingly, or if prices are not increased, 
the net profit is reduced. However, 
if one dealer has a big investment in 
his business and another dealer has 
a smaller investment, the latter may 
under-sell the former and cause him 
to lose business. The same holds true 
if one dealer includes interest on 
capital investment in his operating 
costs and another does not. We rec- 
ommend the omission of this charge 
from operating costs. Incidentally, it 
cannot be deducted on the income tax 
return. 

Turn On Capital Investment 

Before the war, the turn on capital 
investment for dealers in this field 
was 3%. This was the median turn 
for all dealers, and of course, it dif- 


‘fered with the individual dealer be- 


cause it was an average figure. This 
turn is, figured by dividing the sales 
by the net worth. If the sales are 
$200,000 a year and the net worth is 
$50,000, this gives a turn of 4. In- 
asmuch as the turn was 3% before 
the second World War, the dealer 
should not let it fall below this figure 
today, and if he is doing a good job 
of operating and financial manage- 
ment, he should show a turn of 4 or 
better. 

To compute the return on invested 
capital, take the net profit and divide 
it by the net worth. If the net worth 
is $150,000 and the net profit is $7,500, 
the return on capital investment is 
5%, not a high return, considering 
current yields on good securities. 
When one considers that the dealer 
must invest his money and take all 
the headaches of business manage- 
ment, he deserves more than 5% re- 


-of $150,000, this is only 5% 


turn on his invested capital, and our 
field studies indicate that many deal- 
ers are doing no better than this. If a 
dealer earned $7,500 on $100,000 
sales, or 7.5%, he would consider 
this a satisfactory net on sales, but 
when figured on a capital investment 
return 
and unsatisfactory. So, keep your 
eye on the return on invested cap- 
ital as well as the net profit on sales, 


Drouth Aid 


(Continued from page 1) 


PMA county chairman, director of the 
Farmers Home Administration, a 
prominent farmer or rancher and a 
local banker, the latter two to be 
selected by the other committee mem- 
bers to pass upon applications for 
feed and credit. The PMA chairman 
will head the committee which will 
scan each application as to need. 

“Every safeguard will be taken to 
see that all aid is extended on the 
basis of need. We will not use federal 
funds indiscriminately to bail out 
those who may have an emergency 
condition in either farming or live- 
stock operations that is merely a 
side-line operation to other forms of 
business enterprise. We feel that lo- 
cal committees will be best able to 
advise on local need. We do not want 
this program to be a ‘Washington’ 
action and by-pass the local opera- 
tion.” 

Hope for Help 

Within PMA there is some doubt 
that the government can function as 
effectively as the private feed trade 
and it is hoped that the forthcoming 
meeting between the feed industry 
and PMA officials will disclose that 
the emergency proposals of the feed 
industry will be acceptable to PMA 
and that the feed industry can 
shoulder most of the burden of dis- 
tribution of supplies. 

PMA officials say that what is 
needed from the feed industry is 
companies operating within the 
drouth regions where they can han- 
dle tonnage on transit billing basis 
and local distribution to the cattle- 
men. 

Government officials see the gov- 
ernment function largely as a credit 
backstop to badly pressed cattlemen 
rather than an attempt to function 
as a distribution agency for these 
supplies. 

In addition to emergency sales of 
cottonseed meal, CCC will make 
available distress stocks of govern- 
ment-owned corn. It is expected they 
will be priced at the level prevail- 
ing on offerings of corn threatening 
to go out of condition. These prices 
have until recently reflected sample 
grade prices. 

Secretary Benson also has an- 
nounced his intention to buy up 200 
million pounds of cutter and canner 
grades of cattle for processing and 
subsequent distribution through the 
school lunch program and other eligi- 
ble institutions. 

Two agricultural leaders in the 
Senate, George D. Aiken (R., Vt.) and 
Clinton P. Anderson (D., N. M.) have 
sponsored a new bill which is essen- 
tially a credit measure to aid the dis- 
aster area by supporting depleted 
credit facilities of cattlemen 

According to Sen. Aiken, the bill 
would broaden the emergency credit 
facilities now available and reinstate 
some of the old lending authority of 
the government. 

Hearings on the bill are scheduled 
for July 6, and passage is expected 
promptly since some 50 other sena- 
tors have given their support to the 
measure. 
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Demand — Supply — Trends — Prices 


Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 


feed market appears on page 62 


ALVALFA MEAL 


Philadelphia: 17% dehydrated—demand 
dull; supply fair; $5 

Portland: Demand slow; supply ample; 
trend unchanged; 16% suncured $36, f.o.b 
Idaho; dehydrated $46, f.o.b. California 
Washington dehydrated f.0.b. shipping 
point 

Demand fair: trend steady; 


supply ample; 20% 100,000 A $66.560@57.60; 
17% 100,000 A $55.50@66.50; 15% 100,000 
A $48.60@49.50, Boston basis 

Omaha: Lemand fair; supply ample 
15% dehydrated, no A $36; 17% dehydrated 
100,000 A, jutes $42, papers $40; 20% de 
hydrated, 150,000 A §$43@44; suncured fine 
wround No. 1 $37; suncured fine ground 
No, 2 $36; No. 1 \%-in. $36; No. 2 \4-in. $34 

Seattle: Demand slow; trend easy; sup 
ply ample; $46 ton, carlots, 15% fine grind 
$58 ton, cariots, dehydrated. 

Ft. Worth: Demand good; supply 
limited; dehydrated, 100,000 A 17% 
66, delivered TCP, prompt shipment, 
sas, also west Texas production 

Minneapolis: Prices held about steady, 
with trade moderate, Quotations: 17% de 
hydrated, 100,000 units of vitamin A guar 
anteed §46@48.30, spot; shipment in sec 
ond half of July $48; 13% suncured, No, 1 
fine ground $43. 

Los Angeles: Demand good; trend steady: 
supply adequate; 17% dehydrated 100,000 
A $46@46; 206 suncured leaf meal $47; 
15% suncured 

Indianapolis: Demand only fair; trend 
unchanged; supply ample; suncured, 13% 
$43; dehydrated, 17% $55. 

Hoston: Demand fair; supply adequate; 
dehydrated, 17% $54; suncured, 13q@ $50 

Kansas City: Demand moderate; price 
tone firmer; offerings somewhat lower be 
cause of less favorable weather and less 
distress shipments; prices up $1@3 on 
various offerings compared with week ago; 
17% dehydrated meal, 100,000 A guarfn- 
teed, offered at $41, sacked, Kansas City, 
for straight run product; blended meal of 
same standard quoted $43@45, prompt ship 
ment; all July offerings about $1.50 above 
thie market, 

New Orleans: Demand slow; trend steady 
to easier; supply ample; 17% dehydrated 
vitamin A guaranteed §48.50049.50, non- 
muaranteed $46.60@47.60, 156% $4546 

St, Louls: Demand fair on dehydrated, 
slow on suncured; supply plentiful on de 
hydrated, limited on suncured; dehydrated 
17% 100,000 A $47.40; old crop suncured 
No. 1 fine ground, 13% $51.80, prices fob 
St. Louis, 


very 
$540 
Kan 


Cincinnati; Demand fair; trend steady; 
supply plentiful; 17% dehydrated, 100,000 
unite vitamin A §60.60@54,50; 13% fine 
euncured $43 @46, 

Chicago: Demand fair; supply ample; 
17% with 100,000 units vitamin A guaran- 


teed $44.756@46.76; 20% with 150,000 A 
$48.75@60.70; 13% $4344; 15% 42, 
ALFALFA PELLETS 

Omaha: Demand fair; supply 
17% dehydrated, 100,000 A $44 

New Orleans: Demand slow; trend easi- 

er, supply adequate; 17% vitamin A guar 


ample; 


anteed $62.60@53.50 
BARLEY FEED 
Ogden: Supply average; rolled $65@72, 
whole barley $62@67 


San Francisco: Demand fair; supply am 
ple; rolled $63, ground $62 


Portland: Demand slow; trend lower; 
supply ample; rolled $73, ground $71. 

Philadelphia: Demand dull; supply fair; 
pulverized $60. 

Seattle: Demand slow; trend down; 
supply heavy; whole $74 ton, ground $76 


ton, rolled $76 ton, all ex-warehouse, 
wacked 

Indianapolis: Demand siow; trend steady; 
supply ample; crimped barley $79, whole 
barley $78 

New Orleans: Demand quiet; 
supply adequate; pulverized 

Host 


trend steady; 
S52@54. 


on: Demand dull; supply fair; $53. 
BLOOD FLOUR 

Louisville: Demand slow; trend firm; 
supply adequate; $75@80 ton 


New Orleans: Demand poor; trend down; 
supply ample; $84@85, local plants 


BLOOD MEAL 


Portiand: Demand siow; supply ample; 
trend unchanged; $120. 
San Francisco: Demand slow; supply 


ample; $4.75 a unit of ammonia; screened 


$4.65 a unit of ammonia 


Seattle: Demand slow; trend down; sup- 
ply ample; $90 ton, f.0.b. local packing 
planta 

Louisville: Demand slow; trend firm; 


supply adequate; $75@380 ton 
New Orleans: Demand poor; trend steady; 


supply ample; $84@865, local plants. 
Cincinnati: Demand fair; trend steady 
supply adequate; $120@130. 
BONE MEAL 
Omaha: Demand good; supply ample; 
$70 
rt. Worth: Demand good; supply lim- 


ited; Lel, fine $4.05 ewt., f.0.b, Ft. Worth; 
best quality German production 70 to 75% 
prompt 


HPL $65, f.o.b. cara, 


Houston 


shipment, 


San Francisco: Demand good supply 
fair; $62 

Louisville: Demand slow; trend steady 
supply ample; $600 65 

New Orleans: Demand good; trend easi 
er; supply limited; 70 to 75% BPL $62@65 

Cincinnati: Demand fair trend teady 
supply ehort $65@70 ton, sacked f.o.b 


Cincinnati. 
BONE MEAL (STEAMED) 


San Francisco: Demand good supply 
ample; $765. 

Buffalo: Demand slow trend steady 
supply good; $82@83, Buffalo basis 

Portland: bemand slow supply ample 
trend unchanged imported $85, domestic 
$100 

Louisville: Demand slow; trend steady 
supply ample $65@70 ton 


Los Angeles: Demand fair trend steady; 


supply ample; domestic $82 
Indianapolis: Demant light trend un 
changed; supply small but sufficient $70 


New Orleans: Demand slow; trend steady 
supply ample; $71@73. 

Boston: Demand slow 

4 


supply steady 


BREWERS’ DRIED GRAINS 


Omaha: Demand good; supply poor; $61 
Ft. Worth: Demand fair upply suffi 
client; 24% $653, delivered Ft. Worth 
Philadelphia: Demand dull; supply fair 
54 

Louisville: Demand slow trend steady 
supply ample; $46@47 ton 

St, Louis: Demand fair supply good 


$37@39 bulk, $45 sacked 
New Orleans: Demand good; trend easier 
supply sufficient; $55@60 on 24° 


Boston: Demand fair supply ample 
$54.75 

Cincinnati: Demand fair; trend steady 
to higher; supply adequate $494 54 


BREWERS’ DRIED YEAST 


Omaha: Demand good supply poor; 11 
Ib. in carloads; 12%¢ Ib., less than carload 

Buffalo: Wemand fair; trend steady 
supply tight; carlot nominal $240, LeJl 
truck lots $250, Buffalo basis 

Chicago: 10%@11%¢ in carlots 11%4 
12%¢ Lek; demand good supply limited 


Milwaukee: Demand good; supply limited 
10% @11%¢ Ib. in carlots, if available 11% 
if available 

St. Louis: Demand good; supply limited 
10%¢ Ib. in carlots, when available 114 
11%¢ Ib. in ton lots; 12@12%¢ Ib. les 
than ton lots 

Pittsburgh: Carlots 


when available, 11 


Ib.; 6-ton lote 12%¢; ton lots 13¢ 

New Orleans: Carlots, when available, 11: 
lb.; 6-ton lotsa 12¢; ton lots 12%¢ 

New York: Carlots, when available ll¢ 


Ib.; 5-ton lots 12¢; ton lots 12%¢ 
Cincinnati: Cariots, when available; 11! 


Ib.; 5-ton lots 12%¢; ton lots 13¢ 
Louisville: Demand slow trend steady 
supply ample; $200 ton 
Boston: Demand quiet; supply scarce 
12¢ Ib., nominal 
BUTTERMILK-CONDENSED 
Ogden: Supply average $6.25 100-Ib 
drum 


San Francisco: Demand fair upply good 


$5.35 cwt 


Baffalo: Demand slow trend steady 
supply good; 4% 

Philadelphia: Demand dull; supply fa'r 
$4.75 

Minneapolis: Market steady; demand far 
supply ample; $4.50 ecwt 

Louisville: Demand siow trend steady 
supply ample; $5.75 cwt 

Indianapolis: Lbemand slow; trend steady 
supply ample; 100-Ib bag $4.65 in bar 


rels $3.90, 
Boston: Demand and supply fair; 4\%¢ Ib 


CALCIUM CARBONATE 


Seattle: Demand and trend steady; sup 
ply good $1 ton ex-warehouse truck 
lots 

Minneapolis: Prices depend on potency of 
mix; KI .6 and 25-Ib. MnSO, $15.40, plain 
calclum $9.40 ton; .6 KI $13 


Los Angeles: Demand good; trend steady 


supply adequate $10.72@12.7 
Cincinnati: Demand fair; trend steady 
supply ample; $8@9 ton 


CALCITE CRYSTALS AND FLOUR 
(All prices net, including freight and tax) 
New York: Crystals $13.24, flour $9.49 
Baffalo: Crystals $13.95, flour $10.20 
Toledo: Crystals $15.62, flour $11.77. 
Boston: Crystals $14.37, flour $10.62 
Limecrest, N.J.: Crystals $9.50, flour $5.74 

CHARCOAL 

San Francisco: 
ample; $59.50 

Los Angeles: Demand fair 
supply ample; $60 

New Orleans: Demand light; trend steady 
supply adequate i0-lb. bags oak char 
coal $1.75; 60-Ib. bags poultry charcoal $ 

Boston: Demand light supply 
$78 


Demand steady supp! 


trend steady 


adequate 
COCONUT MEAL 

San Francisco: Demand and supply fair 

46 


‘ 
Seattle: Demand slow; trend down; sup 


ply fair; $77, ex-dock, 30-day arrival; $82 
ex-warehouse, truck lots 

Portland: Demand slow; supply ample; 
trend unchanged; $85, ex-dock 

Los Angeles: Demand fair; trend lower 
on futures; supply adequate; spot $78@79, 
offshore $75@76 

COD LIVER OIL (FORTIFIED) 

Boston: Demand quiet; supply adequate; 

600 Db, 2,250 A 2 Ib.; 300 D, 2,250 A 25¢; 


100 


1,500 A 22¢ 
CONDENSED FISH SOLUBLES 
Boston: Demand good; supply fair; tank 
cars 5%¢ Ib 

Chicago: Demand slow; supply adequate; 
hydraulic §72.25@73, solvent $71.50@72 

CORN GERM MEAL 

St. Louis: Demand fair; supply 
$49 bulk 

New Orleans: Demand fair; trend steady 
to lower; supply adequate; $62@65 


CORN GLUTEN FEED AND MEAL 


(All quotations for all cities are sacked 
basis; bulk basis $5 less) 


Minneapolis: Feed $56.77, meal $85.77. 
Atlanta: Feed $63.92, meal A 
Birmingham: Feed $62.18, meal $91.18. 
Boston: Feed $61.15, meal $90.15. 
Chicago: Feed $51, meal $80. 
Cleveland: Feed $58.04, me 
Deaver: Feed $60, meal $89. 

Ft. Worth: Feed $58.60, meal $87.50. 
Indianapolis: Feed $65.50, meal $84.50. 
Kansas City: Feed $51, meal $380. 
Louisville: Feed $57.11, meal $86.11. 
New Orleans: Feed $59.88, meal $88.88. 
New York: Feed $60.69, meal $83.69. 
Norfolk: Feed $60, meal $89. 
Philadelphia: Feed $60.23, meal $389.23. 
Pittsburgh: Feed $58.50, meal $87.50. 
St. Louls: Feed $51, meal $80. 


CORN OIL MEAL 


6004; 


$87.04. 


Louisville: Demand slow; trend steady; 
supply normal; $60. 

Cincinnati: Demand slow; trend steady; 
supply ample; $56.55. 

COTTONSEED OIL MEAL 

San Francisco: Demand good; supply 
ample; 43% $72.15; 41% $68.15 

Ft. Worth: Demand very limited; supply 


ample; carlots 41% §$67@68, delivered Ft. 
Worth 
Omaha: Demand fair; supply ample; $85 


@90, sacked 


Ogden: Supply average; 41% $80@85 
Buffalo: Demand fair; trend steady; 
supply good 36% $71@72, 41% $77.75@ 


78.75, both Boston. 

Portland: Demand slow; trend firm; sup- 
ply ample 41% $64, 43% $68, imported 
$78, ex-dock 

Philadelphia: 
ple; $76.50 


Demand dull; supply am- 

steady; 
imported, 
California 


slow; trend 
ex-dock, for 
f.o.b. 


Demand 
supply good; $82, 
spot domestic 41% $65, 
shipping points 

Louisville: Demand fair; 
supply ample; $72@73 ton. 

Los Angeles: Demand and trend steady; 
supply ample; $59 bulk, equivalent $63.25 
sacked 

Indianapolis: Demand slow; trend steady; 
supply ample; 41% $77. 

New Orleans: Demand slow; trend easier; 
supply plentiful; 41% $79.50@80 

Kansas City: Demand light and confined 
to occasional cars; prices steady; no pres- 


trend steady; 


sure of offerings; 41% protein meal quot- 
ed $62@62.50, sacked, Memphis 
Boston: Demand and supply light; $79. 
Cincinnati: Demand fair; trend steady; 


supply good; $71@72.50 


D ACTIVATED ANIMAL STEROL, 
POWDERED 
Cincinnati: Demand fair; trend steady; 
supply ample 1,400 ICU Ds 11@12%¢ pr 
zm.; 3,000 ICU 18¢ Ib., warehouse 
) Demand fair; trend steady; 
supply adequate; 10%¢ Ib. 
A AND D FEEDING OLL 
Minneapolis: Straight A feeding oil 13¢ 
per million; 85 D $1.08 gal.; 300 D, 750 A 
16%¢ Ib.; 300 D, 1,600 A 19¢ Ib.; 300 D, 
2,250 A 21¢ Ib., single drum lots 
Buffalo: Demand fair; trend easier; sup- 
ply plentiful; 3,000 A, 300 D 18%@18%¢, 
50-drum lots 19@19\%¢; 300 A 21%@21%¢, 
tanks, 60-drum lots 4%¢ higher; 4,500 A 
22% @22%¢ tanks, 60-drum lots 24@24\4¢; 
750 A 16%@16%¢, in drums 19% @19\¢; 
300's 21% @22¢ 
Seattle: Lemand steady; trend easy; 
supply ample; 300 D, 2,260 A 22¢ Ib., 300 
D, 1,500 A 19¢ lb., 300 D, 750 A 17¢ Ib., 
Boston: Demand quiet; supply ample; 
600 LD, 1,500 A 22¢ Ib.; 300 D, 2,250 A 24¢; 
300 D, 1,600 A” 21¢; 300 D, 750 A 17¢. 
DEFLUORINATED PHOSPHATE 
Portland: $80 
Wales, Tenn.: $64.25. 
Miss. : 
Coronet, Fla.: $50. 
Houston: $65.50. 
DICALCIUM PHOSPHATE 
East St. Louis: 18% phosphorus, 685 ton, 
bagged, f.o.b. cars 
Adams, Mass.: Mintmum phosphorus 18%, 


minimum 27.5% calcium, maximum .01% 
fluorine guaranteed $80 ton, f.o.b. Adams 
in 100-lb. multiwall papers 

Chicago: Stock food grade, 18.5% phos- 


phorus guaranteed, in 100-lb,. multiwall pa- 
pers $90 ton in carlots, basis Chicago 
Heights, Ill, 21% $102 ton in carlots, basis 
Chicago Heights and Nashville, Tenn 
Columbia, Tenn.: Minimum phosphorus 
18%, minimum 27.5% calcium, maximum 
061% fluorine guaranteed $75 ton, f.o.b. Co- 
lumbia, in 100-lb. multiwall papers 
Cincinnati: 18% phosphorus §85. 


DISTILLERS’ DRIED GRAINS 


San Francisco: Demand fair; supply am- 
ple; solubles $82 


Buffalo: Demand good; trend steady; 
supply fair; dark $67.25@68.25; light $64.75 
@ 65.25, Boston basis. 

Philadelphia: Demand fair; supply light; 
$67.50 

Boston Demand good; supply spotty; 
light $62, dark $70@70.75 

Cincinnati: Demand fair; trend steady; 
supply adequate; $62@63 

Louisville: Demand slow; trend steady; 


supply ample; sacked, light $59, dark $61, 
solubles $92; for bourbon mash grains, with 
rye Mash grains $8 ton less, in bulk about 
$5 ton less; used sacks $2 ton less; some 
lots of companies without a good sales 


outlet $2@3 ton less; very little produc- 
tion in prospect for July to September. 

New Orleans: Demand poor; trend steady 
supply limited; $67@70. 


DRIED BEET PULP 


Francisco: Demand good; supply 
fair; $62.28 
Ogden: Supply average: $62@67 


Baffalo: Demand fair; trend steady; sup- 
ply good; plain 60's $77@78, molasses $76.50 
@78; Canadian molasses $76@77.50, Boston 

Seattle: Demand dull; trend easy; sup- 
ply good; $66 ton, ex-warehouse, truck lots 

Los Angeles: Detfiand good; trend steady; 
supply ample $58 bulk, eqtivalent $62, 
sacked, paper 

New Orleans: Demand quiet; trend down 
slightly; supply scarce; $68@69, Gulf ports 

on: Demand quiet; supply scarce; 
$76. 
‘incinnati: Demand fair; trend steady; 
supply adequate; §72@74. 


DRIED BUTTERMILK 


Ft. Worth: Demand slow; supply suffi- 
cient; local and nearby production $12, 
f.o.b. Ft. Worth. 


San Francisco: Demand fair; supply am- 
ple; $8.50 cwt 
oO 


Demand weak; supply fair; 
$11.75 ecwt. 
Ogden: Supply average; ($11.50, 100-Ib. 
bag. 
Buffalo: Demand slow; trend steady; 
supply good; 10@10\4¢. 
Louisville: Demand slow; trend easy; 
supply normal, $140 ton. 


Indianapolis: Demand poor; trend down- 
ward; supply sufficient; $8 cwt 
Minneapolis: Market steady; demand fair; 
supply ample; $6@6.50 cwt., carlots; $7.50 
Le. 
New Orleans: Demand slow; trend steady 
to easier; supply ample; $8.75@9 


Boston: Demand slow; supply good; 8@ 
9¢ Ib. 

DRIED CITRUS PULP 

San Francisco: Demand good; supply 
fair; meal $51. 

Buffalo: Demand slow; trend steady; 
supply fair; both meal and pulp $67.25@ 
68.25, Boston basis 

Boston: Demand poor; supply short; 
$66.14. 


New Orleans: Demand light; trend steady; 

supply scarce; $47@47.50, Florida mills 
DRIED SKIM MILK 

San Francisco: Demand and supply fair; 
10¢ Ib. 

Buffalo: Demand fair; 
supply good; 10% @10%¢. 

Portland: Demand improved; trend lower; 


trend steady; 


supply ample; $11. 
Philadelphia: Demand dull; supply fair; 
$10.50. 


demand fair; 
carlots; 


Minneapolis: Market steady; 
supply more limited; $7@7.50 ecwt., 
$9.50 

Louisville: Demand 
supply ample; $170 ton. 

New Orleans: Demand fair; trend steady; 
supply adequate; $9.25@10.50 


fair; trend easy; 


Boston: Demand Light: supply  plenti- 
ful; 9@9%¢ Ib 
Cincinnati: Demand fair trend easy; 
supply adequate; 8@10¢ Ib. 
DRIED WHEY 
San Francisco: Demand steady; supply 
good; $6.50 cwt 
Ft. Worth: Demand fair; supply ade- 
quate; carlots, MNC $6, Ribolac $5.75 cwt., 
sacked, delivered Ft. Worth, or any Texas 


point or in ton lots out of warehouse, 


Ft. Worth. 


Ogden: Supply normal; $8.25, 100-lb. bag. 

Buffalo: Demand fair; trend steady; 
supply good; 6@6%é¢. 

Portland: Demand good; supply ample; 
trend unchanged; $6. 

Philadelphia: Demand dull; supply fair; 
$6.75. 

Louisville: Demand slow; supply ample; 


trend steady; $110 ton. 

Los Angeles: Demand fair; trend steady; 
supply ample; $6.25 cwt 

New Orleans: Demand fair; trend steady; 
supply adequate; $6.25@6.50. 

Kansas City: Demand fair to good; trend 
unchanged; supply adequate; straight grade 
$5.50 ecwt., fortified $6.75@6 


Boston Demand light; supply ample; 
5% @5%¢ Ib 

Cincinnati: Demand fair; trend steady 
supply adequate; $5.15@5.50 

FISH MEAL 

San Francisco: Demand good; supply 
fair; spot $2.50 a unit of protein; August 
$2.40 a unit of protein 

Ft. Worth: Demand good, unsatisfied: 
supply limited; Angola $138, 60% protein, 
f.o.b. Houston, mid-July; Menhaden scrap, 


nominal $134, f.o.b. Gulf, July shipment. 


Seattle: Demand slack; trend easy; sup- 
ply sufficient; herring meal $2.50 a unit, 
ex-dock, spot; new crop Alaska herring 
meal $2.40, subject production. 

Portland: Demand slow; supply limited; 


trend unchanged; $2.50 spot, $2.50 new crop. 
Buffalo: Demand fair; trend steady; sup- 
ply adequate; $135.50@136.50, all Last 


Coast points 

Ogden: Supply average: $2.20 a _ unit. 
f.o.b. Coast; 65% $171@173 

Indianapolis: Demand fair trend un 
changed; supply small but ample; 65% 
$165, 


Los Angeles: Demand strong; trend firm; 
supply very light; $2.50 a unit of protein. 


Louisville: Demand slow; trend steady; 
supply normal; $145@150 ton 

Minneapolis: 60% $158@159 

Cincinnati: Demand good; trend steady 
supply fair; $145@150. 

Boston: Demand fair; supply good; $134, 


East Coast points 
New Orleans: Demand good 
supply adequate; $138@150, 
HAY 
Ogden: Supply average: $1 
ton in the barn. 
Philadelphia: Demand dull; supply fair; 
timothy and clover $30@36 as to quality 


trend firm; 
Gulf ports. 


bale; $16@21 


Ft. Worth: Demand fair; supply more 
plentiful; carlots, baled, No. 1 alfalfa $44 
@46, No. 2 $39@41, Oklahoma-California- 


Arizona also Texas origin; prairie No 
@37; Johnson grass, nominal, 
delivered TCP 

Baffalo: Demand slow; trend easier; sup- 
ply plentiful; No. 1 $43@44, No. 2 $34@35, 
No. 3 $28@30; No. 2 timothy $18@ 19, No. 
2 alfalfa $26@28; straw $13@14, basis 
Erie County points. 

Seattle: Demand slack; trend easy; sup- 


2 $35 
No. 2 $35, 


FEEDSTUFFS, July 4, 1953-59 


uc- ply ample; baled alfalfa $33 ton, delivered supply ample; 36% $74@75, 41% $77.50 but lower than a week ago: bran $41.50 supply ample; 10¢ gal, in tank ear lots, 
7 truck lots western Washington for U.S. @78.50. @42, shorts $45.50@46.50 f.o.b. Gulf ports 
dy No. 2 green. Indianapolis: Demand poor; trend un- Omaha: Demand poor on bran, good on | Los Angeles: Demand moderate; trend 
Los Angeles: Demand fair; trend weak; changed; supply sufficient; 34% $79. shorts supply fair; bran $40.75, shorts steady; supply ample; $23 ton, f.o4. tank 
supply ample; baled alfalfa, U.S. No. 1 $29 Minneapolis: Demand picked up some, and $44.75. ; | ears, Los Angeles harbor 
a 30.50; U.S. No. 2 leafy $27@28.50; U.S. crushers reported better shipping direc- Ft. Worth: Demand fair supply ade- Indianapolis: Demand fair; trend heading 
ply No. 2 green $25.50@26.50; U.S. No. 2 §24 tions. Prices held firm after downturns quate; carlots, prompt, wheat bran $49, | lower; supply plentiful; 50-gal. drum §14,45, 
@ 25 , were checked. Quotations: 36% $57@57.50, Bray shorts $52@53, delivered TCP; about drum included; bulk, 50-gal. $11.45. ton 
Louisville: Demand fair; trend steady; 32% $59.50@60.50, 22% screenings oil feed unchanged on bran but $3.50 lower on ; $39, barrels extra 
supply ample; baled No. 1 timothy, clover $37, all bulk, Minneapolis. shorts compared with a week previous, i New Orteans: Ibemand poor; trend easier; 
or mixed timothy and clover $40, No. 2 Cincinnati: Demand fair; trend easier; Chicago: Milifeeds moved only slowly in t supply ample; 10¢ gal. in tank cars, f.0.b 
$35; local alfalfa $45 and $42; straw, wheat supply adequate; old process $76. the central states area during the week H New Orleans 
or oat $20@22, rye $24; some new hay due Boston: Demand light; supply adequate; ending July 1 and the negligent demand | Kansas City: Buying Ught and consists 
shortly $87. forced sellers to lower their asking prices | mostly of occasional tank car; prices easi- 
New Orleans: Demand slow; trend easter; Kansas City: Demand light, involving from 50¢%$2 ton. Declines were especial | er considerable bidding at less than mar 
supply plentiful; timothy and clover $44@ only an occasional car; prices steady to ly noticeable on flour midds. and red dog ket price, but sellers are holding firm at 
45, baled alfalfa $28@30, prairie $25@30. slightly easier; old process $59@60, new Quotations July 1: bran $44.50@45, stand 10¢ gal, tank cars, New Orleans; Hawalian 
Boston: Demand quiet; supply fair; No. 2 process $57@58, bulk, Minneapolis ard midds, $49@49.50, flour midds. $53@ molasses unchanged at $23 ton, Pacific Coast 
timothy $35@37. New Orleans: Demand fair; trend steady; 56, red dog $54@57 points 
Cincinnati: Demand nil; trend steady; supply sufficient; 32% or higher protein St. Louis: Demand fair; supply ample; Boston: Demand steady; supply ample; 
supply plentiful; No. 1 timothy (old) $27; $82.25 @ 82.50. bran $45, shorts $49.50, St. Louis switching 12¢ gal. in tank care 
first cutting No. 1 alfalfa (new) 27; Chicago: Trading was slow in linseed limits Cincinnati: Demand fair; trend lower; 
ly; No. 1 red clover (old) $29; fancy No. 1 | ofl meal in the central states during the Indianapolis: Demand slow; trend weak | supply adequate; 10@10%¢ gal, New Or- 
clover and timothy mixed, 50% clover week ending July 1. Pressure of supplies and lower; supply plentiful; soft winter leans 
- (old) $32@33; bright wheat or oat straw caused declines averaging around 560¢ ton wheat bran $55, standard midds, $61, mixed N - 
f $15. for both solvent and expeller types. Quo- feed $5 gray shorts $61, red dog $59@60 NIACIN 
= HOMINY FEED tations July 1: solvent $67@68, expeller Cincinnati: Demand poor trend lower; New York: $9 kilo 
2, 0. supply adec t 60 @5 i 
Gentile: Deena slow: trend easy: $69@69.5 adequate; bran $50@51, middlings OAT PRODUCTS 
ne ply empie; $68 ton, delivered carlots, pa- MALT SPROUTS Louisville: Demand slow; trend stronger: | Philadelphia: Demand fair for pulver 
De Buffalo: Demand good; trend steady; | supply ample; bran £51.15, mixed feed | ized, dull for oat feed; supply fair on 
ir: ; u a oe a ge A sg Ahm 4 supply fair; No. 1 $45.75@46.75, No. 2 $41.26 $53.40, middlings or shorts $55.65 pulverized and Canadian oat feed, light on 
m lS ta yellow $61@62; white $60@61, @ 42.25, Boston Baffalo: Demand fair; trend steady; sup er oat feed, pulverized white oats 
oston . or 
. St. I.déuis: Demand slow; supply plentiful; ply plentiful; standard bran $48.75 @49.75, 57 anadian oat feed $20.50, domestic 
P ge —-_ good; supply fair; bulk No. 1 bulk $36.20, No. 1 sacked $41,20@ standard midds. $49.25@60.25, flour midds 27 
y; 46.50, “ite. $ sa 42; No. 2 sacked $31.70. $57.75@58.75, red dog $59.25@60.25 Portland: Demand slow; supply ample; 
trend strong; New Orleans: Demand light; trend easier; Boston: Demand spotty; supply irregular: trend unchanged, rolled $74, ground $73, 
d 1 supply spotty; $44.50@50. standard bran $53, middlings $56 cleaned §74 
me janapo is: Demand air; trend ba Boston: Demand poor; supply light; $50. Philadelphia: Demand fair; supply ample Kuffalo: Demand fair; trend steady; sup 
n supply ogee ample; $57 ton, =e uding Cincinnati: Demand fair; trend easy; bran $56, standard midds, $58, red dog $62 ply adequate, reground oats $21@22, pul 
. — tags anc used bags; grounc corn supply adequate; No. 1 $45@47, sacked. New Orleans: Demand poor: trend lower verized white oats §53@54, basie Buffalo 
supply plentiful; bran $50@62, shorts $54 pulverized mixed feed oats $50.25@61.26, 
trend higher; MEAT SCRAPS @ 54.75. mixers’ pulverized white oats $58@59; Ca 
supply adequate; a nadian sates crimped oats §63@6 
: — - . : Ft. Worth: Demand fair; supply ample; Seattle: Demand slow; trend down; sup acian eame rimped oa $63@64, basia 
ly Demand good; supply plentiful; meat and bone, 50% $68@75, sacked, f.o.b. ply good; $52 ton, delivered, common transit » tet 
a Omaha: Demand good; supply fair; 55% Ogden: Supply normal; to Utah and supply ample; reground $24, rolled qats 
anes $80 bulk, $84 sacked Idaho: red bran and mill run, blended and feeding oatmeal $92@93; white oats, 
a 56, sacke« Aansas ity. ° 42 a4 
Buffalo: Demand fair; trend upward; white $56, middlings $61 to Denver red fine ground $83@84 pulverized §52@53 
supply adequate; $85@90 ton, Buffalo basis. bran and mill run $63, middlings $68; to Minneapolis: Huying continues largely 
ly er, supply am} po 8. Portland: Demand slow; supply ample; California: red bran and mill run $63.50 on a hand-to-mouth basis, with prices 
y LINSEED OIL MEAL 50, f.o.b. San Francisco and 
Seattle: Demanc air; trend easy; sup- ANCE. 
sup ply good; $80 ton, ex-warehouse for 50%, Portland: Demand slow; trend lower 
tals; 98%, delivered, pro- | Sete supply ample; $53 
t; —— sh Line pg $82, ex-dock, for im- St. Paul: Prices moved up to $89@90 Los Angeles: Demand good; trend un 
y POP hit jelphi, : Demand dull: supply fair: for 50% meat and bone scraps. settled supply adequate; standard mill run 
die an Louisville: Demand slow; trend steady; $59.5007 60.50, bran $59@60 
5 
Portland: Demand slow; supply limited; supply ample; $78@82.50, cracklings (hog) MINERAL FEED 
trend unchanged: Montana $66, delivered $96; 50-50 meat scrap and cracklings $85. 
$80, Los Angeles: Demand very good; trend Ft. Worth: Demand quiet; supply am- 
+ importec : , &x-doc , firm; supply fair; $1.85@1.90 a unit of ple; carlots, mineral supplement, 20% cal 
Buffalo: protein, bulk cium, 4%% phosphorus $75@80; mineral 
St. Louis: Demand fair; supply adequate; 40-Ib. each, 21% calcium, 4% phos 
"t. Worth: nee 50% $75@77.50 bulk, $79@80.50 in paper | Phorus, 17%% salt $85@90, f.o.b, Ft. Worth 
bags, $80@82.50 in burlap bags. San Francisco: Demand steady; supply : 
delivered PC Worth, pellets $2.25 premium. | New Orleans: Demand fair; trend steady; | fair: adequate; | 
end supply adequate; 75@77, local plants. Demane air; supply adequate; 
e....J Francine: Demand and supply fair; Kan City: Demand good; trend firmer; ons, both gs blocks KANSAS CITY, MISSOURI 
t supply adequate; 60% meat and bone ortiand: Demand good; supply ample 
good; supply ample; scraps $82.50@83, sacked, Kansas City. 44; cubes, 50's $1 
rs Los Angeles: Demand good; trend slight- Boston: Demand improved; supply fair; Pe emand eady mor y Kood 
ly weak; supply ample; $74@75 $1.45 a protein unit; converted 50% $85. _- ne : eady; $54, ex ——— for high 
fa 1osphorus mixtures, a8 r “Or 
Louisville: Demand siow; trend steady; Cincinnati: Demand good; trend steady; brands le 
supply adequate; 50% $78@83 ton, sacked, si Ci 
Clacinnatt. Sioux ty: 650-lb. mineral blocks, 8.2% 
- Phosphorus $91; 7.5% phenothiazine sheep 
DEHYDRATION MILLET mineral blocks $4 each 
é Indianapolis: Demand steady; trend firm 
McGehee very Sood: supply | supply good; mineral feed with lodine $51, 
m an sackec in 5-ton lots $49, in 10-ton lots $48, f.o.b 
, Compan oe ortune $5.25 cwt., nominal, 8st. Indianapolis 
outs 
First Street H air; supply ample; 
Minneapolis: Prices strengthened moder- 
KANSAS CITY, MISSOURI ately after some further easiness. Demand, > = 
4 Ash About Our | however, was still confined to nearby ship- k $20 Jul llé 
ment. Quotations: bran $41@43, standard 
new m dds flour midds $50 50 1 Cate 
Model 77 dog $53 ment; maximum 11¢ f.0.b. Houston 
Clty: A little bett San Francisco: Demand and supply good 
ene Detter eres 23 ton, f.o.b. cars, Richmond, Cal sion—M INC 
for AGRICULTURE and INDUSTRY week and offerings also are scarcer; prices Raffaio: steady Divi 1OLAND INDUSTRIES, 
stand at point higher than earlier in week supply ample; Buffalo, tanks $25.50@ 25.60, INDEPENDENCE, KANSAS 
600-1b drums $9.50@9.55 Albany, tenkes 
$20.45 @20.50, 600-Ib. drums $898.05; Balti 
HIGH CAROTENE more or Yonkers, tanks $19.60@19.65, 600 a e e 
Ib. drums $7.75@7.80 Elk Vv ll y D hydr ted 
Landby’s DEHYDRATED ALFALFA MEAL (Low Fiber) | | a 
rend unchanged; 23 
; Packed in 50-Ib. papers or 100-ib. burlap bags. Seattle: Lemand steady trend down; ALFALFA MEAL 
1 a ron um 
PWARROAG, MINN Minneapolis: Market steady at 10@10%¢ Dehkydrators Blenders 
Ne Orleans an 3 
Established 1940 PLANT AT SWIFT, MINNESOTA 
Louisville: Demand fair; trend steady 
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SUMMER PARTY—Here are a few of the more than 200 members and guests 
of the Northwest Feed Manufacturers Assn. who turned out for the organiza- 
tion’s fifth annual golf outing June 22 at the Minneapolis Golf Club. Talking 
things over in the clubhouse are (left to right), Paul Card, Flavor Corp. of 
America, Chicago; Gene DuBois, Fulton Bag & Cotton Mills; Bradley Barr, 
M. A. McClelland Co., Kansas City, and L. H. Patten, Patten Kindstrom Co. 
Together in the next picture are Neal Allen (left), Nopco Chemical Co., Lake 
Geneva, Wis., and Larry Hauskins, Nutrena Mills, Inc. Mr. Hauskins borrowed 


score sheet are John Strate, Walsh Gra 


record number—were on hand to play a 


the trophy temporarily to “award” it to Mr. Allen, who shot some 20 strokes 
under what he claimed he would. Chatting outside the dining room are C. A. 
Vinci and Earl Branson, Archer-Daniels-Midland Co.; I. M. Solum, Doughboy 
Industries, Inc.; Fred Hollands, Penick & Ford, Ltd., Inc., Cedar Rapids, Iowa, 
and E. H. Ziegenhagen, Archer-Daniels-Midland Co. Checking over the golf 


in Co.; Vern Hastings, Wayne Fish & 


Co., and J. C. North, Nutrena Mills, Inc. One hundred thirteen golfers—a 


round in ideal weather. 


somewhat lower. Quotations: 
oats $87@88, standard pul- 
feeding oatmeal $78@490, re- 
feed $18@20, steamed crimped 


steady to 
feeding rolled 
verized $50, 
ground oat 
oats $62.60. 

Indianapolis: Demand slow to fair; trend 
steady to lower; supply plentiful; pul 
verized oats $48, white pulverized oats 
$53, crimped oats $78, fine ground oatmeal 


$43 rolled oats $98, No. 2 white oats 
S6@00¢ bu. 

St. Louls: Demand slow; supply ample; 
pulverized white oats $65, choice $56; re- 
ground oat feed $20 in 160-lb. burlaps 


New Orleans: Demand fair to good; trend 
steady to lower; supply ample; pulverized 
white oats $61@73; pulverized $58.50, 
mixed feed oats $52.50. 

Cincinnati: Demand poor; trend easy; 
supply adequate; reground oats $23@24, 
pulverized white oatea $62@55, rolled oats 
$90 @95 . 

Boston: Demand fair; supply light; white 
pulverized $67, reground oat feed $29@30. 


OYSTER SHELL 
San Francisco: Demand fair; supply am- 


oats 


ple; local §13, eastern $24. 

Portland: Demand good; supply ample; 
trend unchanged; western shell $27, east 
ern shell $33.69, granite grits $24, erystal 
$24. 


Los Angeles: Demand fair; trend steady; 
supply ample; local $13@15, eastern $24 

Louisville: Demand good; trend steady; 
supply normal; $20.50 ton. 

Boston: Demand and supply good; pa 
per $21.44. 

New Orleans: Demand good; trend steady; 
supply ample; $9@10,.25, local origin 


PEANUT OIL MEAL 


New Orleans: Demand fair; trend steady; 
supply ample; $61.50@65, southern mills 


PEAT MOSS 
San Francisco: Demand fair; supply am 


ple; $3.16 bale. 

Philadelphia: Demand and supply fair; 
2.50, f.0.b, pler. 

Portland: Demand good; supply ample; 
trend unchanged; $2.75. 


Loe Angeles: Demand good; trend steady; 
supply ample; Canadian $3.25 bale 

Boston: Demand steady; supply adequate; 
carlotse $2.65@2.75 bale; Lec.l. $2.85@3.10 

New Orleans: Demand dull; trend steady; 
supply adequate; 160-lb. bales German 
moss $2.60@3.10, 

RICE BY-PRODUCTS 


San Francisco: Demand good; 
fair; bran $66, polish $62. 

Ft. Worth: Demand light; supply scarce 
and will be until new crop late August or 


supply 


September; most rice mills shut down; 
rice bran $456@46, south Texas rice milla, 
shipment; hulle $4@6, f.0.b, mills 


prompt 
St. Louls: 
pure potassium todide, U.S.P., 100-Ib. 


Demand and supply good; 


100% 

lots $2.17 in fiber drums; 25-Ib, lots $2.20 
in fiber drums; 6-Ib. lots $2.27 in bottles, 
f.o.b, St. Louts; 90% potassium fodide cal- 
elum stearate mixture, 225-lb. lots $2.06 
in leverpak drums; 100-lb. lots $2.08 In 
fiber drums; 26-lb. drums $2.11, 6-Ib. bot- 
tles $2.18, f.0o.b. St. Louta. 


New Orleans: Demand slow; trend steady; 
supply tight; bran $48@49, Louisiana mills 


RIBOFLAVIN 
Terre Haute: Demand good; supply am- 
ple: 10¢ @m. of contained riboflavin, with 


freight allowed for 8,000 and 16,000 potency 
dried fermentation solubles, 


SOFT PHOSPHATE WITH 
COLLOIDAL CLAY 

Chicago: 22, carlota, 
Kansas City: $21.50@22, carlots. 
St. Louie: $21.10@21.50, carlots 
Des Moines: 22.25@22.50, carlots 
Philadelphia: $21.25@21.50, carlots 
Minneapolis: $23.75, carlots 


SORGHUMS 

Demand improved; supply 
sufficient; new crop in south Texas mov- 
ing from wider area; carlots, bulk, No, 2 
vellow $2.85@2.90, delivered TCP 
Cincinnati: Demand fatr; trend 

supply adequate; $3,20@3.25 ecwt. 


SCREENINGS 
Domestic screenings turned 
receipts expanded and 
situation at Minne 
reported steady 
$15@20, lights $4 
heavies $23@30; 
Duluth; Canadian 
Duluth; flax screen- 


rt. Worth: 


steady; 


Minneapolis: 
down sharply as 
met a tight storage 
apolis Canadians were 
Quotations: country run 
mediums $12@23, 
Canadian $13, bulk, 
ground $22.60, sacked, 
ings $24. 

Buffalo: Demand fair; trend steady; sup- 
Canadian, ground $26@27, un- 
$21@22, New York or Phila- 


ply ample; 
ground, 20-Ib 
deiphia basia. 
Cincinnati: Demand poor; trend easy; 
supply ample; Canadian $23.25@23.75, bulk; 
barley $22.50, bulk, delivered. 
New Orleans: Demand poor; trend steady; 


COTTONSEED OIL MEAL FUTURES 


Closing prices of cottonseed oil meal (41% protein) on the Memphis Merchants Ex- 

change in dollars per ton (bulk) 
June 26 June 29 June 30 July 1 

July : 59.50@ 61.00 59.50@ 60.00 58.50@ 60.25 68.00@ 59.25 
October 60.00@ 61.60 60.00@ 61.50 60.00@ 61.50 59.50@ 61.00 
December . ‘ @ 60.25 @ 60.25 -+--@ 60.75 60.00@ 60.50 
January . 67 1@ 60.00 57.00@ 60.00 57.25@ 569.00 66.50@ 68.75 
March 57.00@ 60.00 57.00@ 60.00 57.10@ 60.00 66.50@ 68.75 
May 67 @ 60.00 57.00@ 60.00 57.50@ 60.00 57.50@ 58.25 


SOYBEAN OIL MEAL FUTURES 
Closing prices of soybean oil meal (basis Decatur, Ill.) on the Chicago Board of Trade 
and on the Memphis Merchants Exchange, in dollars per ton (bulk basis): 


CHICAGO 


June 26 June 29 June 30 July 1 
‘ @ 67.25 67.40@ 67.50 66.50 65.00@ 65.20 
@ 67.80 5 67.00 66.20@ 66.25 
September 66.95@ 67.25 66.10@ 66.50 65.50@ 65.75 
October , 64.25@ 64.75 63.00@ 64.00 63.00@ 63.25 
December . 64.40@ 64.75 63.25@ 63.75 63.00@ 63.20 
January ! 64.75@ 65.00 63.50@ 63.75 @ 63.25 
March 64.75@ 65.00 64.75@ 64.90 63.50@ 63.75 63.25@ 63.40 
May ... eeen 64.75@ 65.50 64.80@ 65,50 63.75@ 64.25 63.25@ 64.25 
MEMPHIS 
June 26 June 29 June 30 July 1 
@ 66.75 -@ 66.60 ...@ 66.00 .@ 64.75 
August @ 67.25 67.10 66.7 65.75 
@ 64.25 63.75@ 64.25 63.25@ 63.70 
December .. eceeee ° @ 64.25 63.50@ 64.00 63.10@ 63.75 62.10@ 62.80 
January ... eae @ 64.25 63.60@ 64,25 63.00@ 63.75 62.25@ 62.90 
March .... 7 64.25@ 64.75 63.75@ 64.50 63.50@ 64.00 62.90@ 63.25 
64.50@ 64.75 -@ 64.35 64.10 63.25@ 63.75 
supply plentiful; ground screenings 3/64 in 41% $68@69 ton, bulk; 44% $66.50@67. 
grind $37.75 Chicago: Soybean oil meal moved irregu 
SOYBEAN OIL MEAL larly in the central states during the week 
€ nding July 1, with strength apparent in 
Pag B4 : i air; supply am the forepart of the period, followed by 
Ft. Wo th: Db , weakness, No great change from the pre- 
° orth: Demand fair; supply getting vious period was apparent by the end of 
scarce 44% $88@89, prompt shipment, de the week. A slow oil market and declines 
livered Ft. Worth in soybeans near week's end hindered trans 
Seattie: Demand slow; supply ample actions in meal. Quotations July 1: 41% 
trend unsettled; $97 ton, sacked, quick $78.75@79.75, 44% "$76 75 @78. 
shipment Kansas City: Demand NMmited to nearby 
Philadelphia: Demand fair; supply am needs; no forward interest; offerings mod 
ple; $67.50 bulk, Decatur, erate; prices steady; 44% protein meal for 
Portland: Lemand slow supply ample western shipment $66@66.50, bulk, Decatur; 
trend unchanged July-September $63 unrestricted $1 higher; 41% protein $68.60 
Buffalo: Demand fair; trend better; sup bulk, Decatur ; ; 
ply ample; 41% $65.25@66.25, July $66@ New Orleans: Demand slow; trend firm; 
67,, Decatur supply adequate; 44% $88.50@89.50. 
Ogden: Supply average; $90@95 Boston: Demand good; supply ample; 
Omaha: Demand good; supply ample; 86 
$80 @85, sacked Cincinnati: Demand fair; trend higher; 
Minneapolis: The market held steady to supply adequate; $68@68.50, bulk De- 
somewhat easier at $64.50@66.50, bulk, De catur. ‘ 
catur 
Louisville: Demand fair; trend steady; SUNFLOWER SEED 
supply ample; $78@79. St. Louls: Demand satisfactory; supply 
Los Angeles: Demand good; trend \ ery limited; large black and gray $22 cwt.; 
firm; supply adequate; $65.50@67 bulk, De medium black and gray $19 cwt.; small 
catur, equivalent §97.57@99.07, delivered, black $14 cwt. 
sacked 
Indianapolis: Demand only falr trend SUNFLOWER SEED MEAL 
steady; supply sufficient; 41 to 44 $80 Portland: Demand slow; supply ample; 
Decatur: Demand slow; supply adequate; trend unchanged; $78. 


HONEGGERS CLASS—Getting a briefing on the sales training course held 
recently by Honeggers’ & Co., Fairbury, IL, is E. F. Dickey, vice president and 
general manager of the feed manufacturing firm. The two-day course was 
conducted by Ralph Everett (right), director of the Empire Sales Training 
Center, Buffalo. In the picture above, Mr. Everett explains a few of the “props” 
used in his classes which include “bush league, minor league, and major league” 
salesmen (mannequins), special movies on feed sales techniques, illustrated 
charts and a large picture of “Mr. Boss,” the feed customer. 


Los Angeles: Demand good; trend steady; 
supply fair; $84@85, reground, sacked. 
TANKAGE 
Baffalo: Demand slow; trend steady; 
supply plentiful; 60% digester $83@84. 
Ft. Worth: Demand fair; supply ample; 


60% digester $70@72 ton, f.o.b. Ft. Worth. 
Omaha: Demand and supply fair; $75, 
bulk; $79, sacked 


Demand poor; trend steady; 
$75 @80. 

Demand and _ supply 
60% digester $80@85 
Demand good; trend firm- 
60% digester $78@80, 


Louisville: 
supply normal; 

Cincinnati: 
trend steady: 

Kansas City: 
er; supply moderate; 
sacked, Kansas City. 

New Orleans: Demand poor; trend steady; 
supply adequate; 60% $87@88, local plants 

St. Louis: Demand fair; supply ade- 
quate; 60% $77.50 bulk, $80.50@81.50 In pa 
per bags, $82.50 in burlap bags 

St. Paul: Prices strengthened toward the 
end of the week, with 60% digester quoted 
at $87.50@90. 

WHEAT GERM 

Chicago: Steady at $71. 

New Orleans: Demand fair; trend strong- 
er; supply adequate; $71@72 


fair; 


MILTON R. KLINT HEADS 
SALINA BOARD OF TRADE 


SALINA, KANSAS—Milton R. 
Klint, J. Lynch & Co., was elected 
president of the Salina Board of Trade 
at the annual meeting held recently. 
Joseph C. Cloud, Smoot Grain Co., 
was chosen vice president. 

Named as directors were John K. 
Pickerill, broker; Lee M. Lorenz, 
Dave Lorenz Grain Co.; Kenneth L. 
Wright, Wright Grain Co.; Milton 
Morrison, Loyd Morrison Co., and 
Jay J. Owens, E. C. Wyatt Grain Co. 

The secretary-treasurer of the ex- 
change will be selected later by the 
directors. R. A. Wallace, Wallace 
Grain Co., served as secretary last 
year. 


ALFALFA MEAL PRODUCTION (tons) 


May, 1953, With Comparisons 

Sun- Dehy- 

cured drated Total 
May, 1953° 12,600 69,100 81,700 
April, 195: 11,400 21,400 32,800 
May. 1952 15,500 115,000 130,500 
April, 1952 14,600 22,000 46,600 

Season's total 

April-May, 1953 24,000 90,500 114,500 
April-May, 1952 30,100 147,000 77,100 


*Preliminary. 
Stocks of Alfalfa Meal at Pro- 
ducing Plants in Tons 


May 31, 1953 3,900 96,100 100,000 
April 30, 1953 1,700 35,700 37,400 
May 31, 1952 5,900 57,500 63,400 


FIRST SCHOLARSHIP 
WINNER 


COLLEGE STATION, TEXAS— 
Announcement has been made by 
Texas A. & M. College of the first 
winner of the scholarship in animal 
science sponsored by the Texas Farm 
Products Co., feed manufacturer of 
Nacogdoches, Texas. He is John 
Thomas Halbert, who has been promi- 
nent in 4-H Club activities. The Texas 
Farm Products Co. scholarship was 
established this year in recognition 
of the great need for trained per- 
sonnel in the field of animal science 
and in the belief that men trained in 
this field will be valuable to the de- 
velopment of livestock and poultry 
industries. Under the scholarship pro- 
gram, the recipient works two months 
each summer with the dairy and 
poultry service men of the Texas 
Farm Products Co. so that he will 
see how technical school training is 
put into practice in the field. 
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Every pound of Clorofolen is bio- 
assayed before it is delivered. 
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products from customer commercial production. 
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observers with a panel of seven dogs covering a 
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USDA MAKES TEMPORARY BIN ** 
SPACE AVAILABLE FOR LEASE 


Facilities in Soft Red Winter Wheat States Available— 


“Distress” Loan Program in Five Central 
States Announced 


WASHINGTON — The U. S. De- 
partment of Agriculture last week 
moved to cushion the market impact 
of the bumper crop of soft red wheat 
in the central states. It will make 
available for lease by producers or 
commercial warehousemen some of 
the temporary bin storage facilities 
in those states which may not be 
needed later for corn storage. 

This temporary bin storage will 
be leased to producers or warehouse- 
men at 6¢ bu. for a period of 10 
months. There is no official estimate 
of the amount of this type of space 
which will be available, but trade 
sources report that in Indiana the 
State Production and Marketing Ad- 
ministration committee estimated an 
immediately available quantity of ap- 
proximately 5 million bushels. How- 
ever, there was no immediate request 
for leases. 

The newness of the program, which 
has not yet been widely advertised, 
could account for the delay on the 
part of the trade or producers in 
making leases, but it is believed that 
other terms of the government's dis- 
tress loan program would discourage 
use of the storage facilities. 


Distress Loans 


Late last week, USDA announced 
the addition of Illinois, Indiana, 
Michigan, Missouri and Ohio to the 
list of states in which “distress” 
wheat loans will be made to pro- 
ducers. An important item which may 
not be too clearly known is that this 
central states program does not in- 
clude loans for wheat stored on the 
ground. The loans will be made only 
if wheat is stored in temporary facili- 
ties. 

The distress loan program an- 
nounced last week supplements earlier 
action to grant limited temporary 
loans in certain areas of the South- 
west on wheat stored on the ground 
as well as in temporary facilities. 

The distress loans will be made at 
80% of the official price support level, 
which is 90% of parity, and will run 
for 90 days. During this time, farmers 
will be expected to provide adequate 
farm storage or find cover in com- 
mercial warehouses. They will then 
be able to take regular support loans 
at 90% of parity, replacing the tem- 
porary loans. 

Major Drawback 


However —and this is seen as a 
major drawback to the distress loan 
program — farmers will be responsi- 
ble for quantity and quality of grain 
on which the loans are granted. If 
regular loans are approved at the end 
of the 90-day period, they will be 
made on the basis of the quality and 
quantity of wheat at that time. 

If the producer fails to erect or 
provide adequate permanent facilities 
and surrenders his wheat to the gov- 
ernment in default at the end of the 
90-day period, settlement will be 
made on the basis of quantity and 
quality at that time. If the market 


price at the time of default more 
than satisfies the loan, farmers will 
obtain the difference. But if the mar- 
ket price falls short of the loan com- 
mitment, the farmer will be obligated 
to pay the difference. 

USDA officials familiar with loan 
program operations doubt that many 
farmers will accept the emergency 
loan proposition since they will not 
risk wheat quality. However, there 
is a modifying factor which USDA 
officials admit. This is the report 
that combining of soft red wheat in 
the central states discloses that the 
new crop is testing between 11 and 
12% moisture. 


SWIFT’S DISTRICT FEED 
OFFICE NOW IN DES MOINES 


CHICAGO—-Swift & Co.'s general 
feeds department has moved its Mis- 
souri Valley district offices from 
Omaha to Des Moines, it was an- 
nounced by A. C. Spierling, head of 
the company’s general feeds depart- 
ment. The new offices are at the 
recently completed Swift feed mill 
there. 

D. A. Roberts, district manager, 
and all of his key personne! have 
made the move, Mr. Roberts said the 
new arrangement would enable the 
company to serve its Missouri Valley 
customers faster and more efficient- 
ly. The district includes the states of 
Iowa, Nebraska, Colorado, Kansas, 
Missouri and Minnesota. 

Winston Coombs, formerly a sales- 
man in the district, has been ap- 
pointed director of sales training for 
the entire feeds division. He replaces 
Scott Lorimor who has been promot- 
ed to manager of the Chicago dis- 
trict. 


in 


JOHN E. HARRIS JOINS 
MULLIN & DILLON CO. 


MINNEAPOLIS —W. E. Mullin, 
president of Mullin & Dillon Co., an- 
nounced that John FE. Harris has be- 
come associated with the organiza- 
tion. 

Mr. Harris will assist John H. 
Schaefer and Ralph M. Davies in the 
company's program to broaden the 
services of its grain commission de- 
partment, Mr. Mullin said. 

Mr. Harris for many years was ac- 
tive in the consignment department 
of Hallet & Carey Co. With the ex- 
ception of four years of active service 
in the U. S. Army Tank Corps, he 
has spent all of his working years in 
the grain business. Fe 

JOINS EL RANCHO 

CLOVIS, N. M. 30ob Johnson has 
been appointed sales representative 
of the El Rancho Milling Co. for the 
northern half of New Mexico. Mr, 
Johnson holds a degree from New 
Mexico A. & M. in range manage- 


ment and animal husbandry. 


USDA Report of Feedstuffs Output 


(in thousand tons) 


~ Season's Production - 


c——Monthly Production- 
ay April, May, Oct., '62- Oct., 61 Oct. '61 
Feedstuffs—- 1953° 1953 1952 May,'53 May, '62 Sept 
Soybean meal . . os 488.6 456.1 457.9 3,944.2 4,087.9 6,703.7 
Cottonseed mea! 129.5 181.7 101.1 2,161.8 074.8 » 619.1 
Linseed mea! 22.2 $1.1 37.1 17.6 43.9 495.1 
Peanut meal . 3.4 3.6 9.8 28.6 73.6 a4 
Copra meal . 8.7 10.6 8.1 77.6 86.0 121 
Total oilseed meals 662.4 683.1 14.6 6.629.¢ ( a9 
Wheat milifeeds 345.0 341.9 2.9 2,96 121.4 1,069 6 
Rice millifeeds 14.1 14.9 18.4 199.4 179.4 42 
Gluten feed and meal 80.7 82.7 76.0 636.4 601.8 897.1 
Distillers’ dried grains 18.9 20.6 24.6 125.0 5 332 
Brewers’ dried grains 17.7 19.7 19.8 126.9 1388 222.6 
Alfalfa meal $1.7 32.8 1306.5 77.4 479.2 1,286.1 
Total mill products + 658.1 612.6 622.1 4,442.1 4,798.9 7,640.9 
Total feedstuffs 1,210.56 1,195.7 1,236.1 10,971.7 11,464.1 16,674,8 
*Preliminary. 
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FORMULA FEEDS: HOW'S BUSINESS? 
FEATURE 


Formula feed business held to at least a fair pace in most parts of the | 


country, with moderate improvement in some areas offset by declines else- 
where. Reporting better business were the northwestern and the southwestern 
sections. Trade was said to be about steady in the central states and in the 
Northwest. An upturn in dairy feed business, which was somewhat unexpected, 
supplemented the good poultry feed trade. Sales of hog feeds also held to a 
satisfactory volume. The southwestern drouth situation has not had much of 
an effect on feed demand as yet, but feed men are watching developments. 
Most ingredients held firm during the week, and the index of wholesale feed- 
stuffs prices moved up .5 point to 213.9 in the week ending July 1. The feed 
grain index advanced 1.3 points to 220.5 in the same period. (Ingredient details 


on pages 58-61.) 


Northwest 


Formula feed business turned down 
slightly in the Northwest this week, 
although volume was still considered 
good by most manufacturers. A few 
said no reduction in sales had been 
noted, although a seasonal decline 
could well be expected in July. 

A rather sudden drop in chick feed 
buying was mainly responsible for the 
lighter volume reported by some 
manufacturers, While grower feed 
sales have been expanding, the in- 
crease has not been sufficient to com- 
pensate for the loss of starter volume. 
There is a possibility, however, some 
feed men note, that the pattern this 
summer could be reversed and grow- 
er sales expanded because of good 
egg-feed ratios. 

Farmers may be more receptive to 
a full feeding program through the 
summer in order to get their pullets 
into early production this fall, they 
say. 

Turkey feed business continues to 
expand, with the peak believed not 
too far off. Meanwhile, hog feed sales 
continue good, but dairy feed busi- 
ness declined. Laying mashes are 
holding their own at a very satis- 
factory volume for most companies. 
Somewhat erratic grain and ingre- 
dient markets may have contributed 
to buying hesitancy on the part of 
dealers this week, with a tendency to 
avoid buying more feed than is need- 
ed immediately. 

Production is being held to a five- 
day week at major plants because of 
the July 4 holiday. Backlogs of or- 
ders run up to a week, however, and 
some production problems may devel- 
op because of the week-end shut- 
down. For some concerns the Satur- 
day off will be the first in several 
weeks, 


Ohio Valley 


Formula feed sales this week in the 
Ohio Valley continued at the fair pace 
noted during June, and it is not ex- 
pected business will improve to any 
extent until the harvesting of wheat, 
now under way, is completed. Farm- 
ers in this area, as in many other 
sections of the country, are up 
against the problem of adequate 
wheat storage facilities, and there is 
the possibility that, in some instances 
considerable quantities of wheat will 
be used for feed. 

Another factor that may have some 
effect on formula feed sales during 
the weeks ahead is the continued lush 
pasturage throughout the valley. Un- 


like southwestern areas, rainfall here | 
has continued in sufficient volume to | 


keep both grass and crops growing 
luxuriously, despite temperatures in 
the 90's during the last two weeks. 

A pleasing aspect of the current 
market situation is the continuing 
demand for broiler and turkey feeds 
and chick starters, which make it 
evident that farmers throughout the 
valley believe poultry will be a profit- 
able crop’ during the second half of 
this year. Sales of dairy and hog 
feeds, however, continue below nor- 
mal, and not much improvement is 


looked for until much later in the 
year, 
Formula feed prices remained 


steady this week, and supplies of in- 
gredients are sufficient for current 
manufacturing requirements. Mill op- 
erations in the valley dropped slight- 
ly this week to about 75% of capac- 
ities. 


Central States 


Formula feed business is holding 
up fairly well in the central states, 
although for June manufacturers say 
the volume probably was below that 
of a year ago. Sales, too, were below 
May, which is normal for the season. 

Feed men are about satisfied with 
the rate of business, noting that live- 
stock numbers are off and farm in- 
come is down, which tends to cut into 
the feeding rate. 

Hog feeds are holding up relatively 
well, as is true for laying mashes. 
Poultry feeds as a whole are running 
a little below expectations. Central 
states mills probably will not feel 
any effect of federal buying for 
drouth areas or heavier feeding be- 
cause of shriveled pastures. 

Backlogs run from one to three 
days, or a few more in some instances, 
and prices climbed about $1 ton in 
the period just ended’ However, slight 
declines are expected in the coming 
week. 


Southwest 


Some improvement in demand for 
formula feeds was reported by mills 
in the Southwest this week. A variety 
of reasons contributed to the gains. 
In some instances mills had special 


Gordon E. Medlock 


SALES MANAGER—Gordon E. Med- 
lock, formerly assistant sales man- 
ager, has been appointed sales man- 
ager of Stearns Magnetic, Inc., Mil- 
waukee. Associated with the com- 
pany since 1946, Mr. Medlock will 
be responsible “for the sales of the 
company’s magnetic separation and 
power transmission equipment. 


| 


| sales campaigns starting on one or 

| another type of feeds. In other cases 

| it was a seasonal pickup in feeds 
which normally show continuous ex- 
pansion at this time of year, such as 
turkey feeds. 

Although the improvement was not 
spectacular, 
volume of sales averaged higher for 
the area than for many weeks past. 


Although most mills indicated no | 
| change in their dairy feed business, in | 


| one or two instances an improvement 
was indicated, probably a reflection 
of higher prices in some milksheds. 


seemed to 


feeds have been slow, but even 
improvement appeared. 

Were it not for the July 4 holiday, 
operating time probably would be a 
bit higher this week than last. How- 
ever, the general rule was a five-day 
operation. Prices showed little change. 


Northeast 


Formula feed output throughout 
the Northeast took a turn for the 
better last week, and practically all 
the mills reported a much more fa- 
vorable business than they have ex- 
perienced in several weeks. 

Demand from the dairy end picked 
up considerably, and with the poultry 
side running top blast, this was wel- 
come news to the mills. Realization 
by milk producers that it is good 
business to feed additional rations 
of formula feeds to increase milk 
outturn has begun to take effect, and 
they all seemed to be thinking the 
same thing at the same time as there 
was a noticeable increase in orders 
to the mills at about the same time. 
There is a heavy demand throughout 
this area for fluid milk due to the 
high industrial activity, and farmers 
with dairy herds wish to take ad- 
vantage of this while it lasts. 

Most of the mills increased their 
running time, which in the main 
amounts to five days of full time. 

Demand for poultry feeds of all 
types continues to be brisk, and the 
poultry people are encouraged by 
the high level obtained both for their 
eggs and broilers. 

Millfeeds continued to be produced 
in heavy volume, but nevertheless, 
the demand was equal to the produc- 
tion and the market has been well 
cleaned up. Bran showed consider- 
able strength last week as against any 
former period, and while down slight- 
ly in price along with the other mill- 
feeds, held its own remarkably well. 


Paecifie Northwest 


The feed business was decidedly 
draggy during the week, and some 


| mills reported they are down to four 
| days’ running time. Others reported 
| that business is good for a few days, 
| then tapers off, and the whole picture 


seems to be one of awaiting develop- 
ments and new crop movements, with 
buying on a strictly hand-to-mouth 
basis. 

The hay market was soft, with quo- 
tations on Nevada 15% suncured meal 
dropping from $47 to $45 ton deliv- 
ered Seattle, and baled eastern Wash- 


| ington alfalfa hay was off a dollar or 


so, from $34 to $32@33 delivered 
to western Washington consuming 
points. 

Good pastures have contributed to 
a slackening in demand for dairy 
feeds, and there has not been the 
usual seasonal upswing in volume of 
turkey and chicken feeds which comes 
in June as a rule. No one could ac- 
count for the fact that the feed busi- 
ness was so quiet at a time of year 
when it should be showing some im- 
provement, but most feed men were 
inclined to feel that everyone is 
playing it close and waiting to see 
what the markets do under harvest 
pressure. 

Also, there are ample supplies of 
all types of merchandise, both grains 
and proteins, and there is no incen- 
tive to buy ahead. Another influence 
on the market is the fact that all 


taken altogether the | 


Poultry feed demand in all varieties | 
show good volume, and | 
here and there an enlargement of hog | 
feed business also was noted. Cattle | 
in | 
this category, occasional reports of | 


Fred E. Rydberg 


SALES MANAGER—Fred E. Ryd- 
berg has been appointed general 
sales manager of Curt G. Joa, Inc., 
manufacturer of the Joa Sav-a-Crop 
grain dryer. He has been with the 
firm since 1935, when he began as an 
apprentice machinist. During World 
War II he was with the 138th Air 
Force where he won the Distinguished 
Flying Cross for his part in hazard- 
ous combat flying in Borneo. In his 
new capacity he will direct sales of 
the firm’s grain dryer in the agri- 
cultural and grain trades. 


classes of the trade have been hurt 
on inventories, one way or the other, 
and everyone is hesitant to make a 
move for fear of incurring additional 
losses. Altogether it adds up to poor 
demand, .a cautious attitude and 
steadily lowering markets. 


Huge Carryover 
of Wheat in 
1954 Forecast 


WASHINGTON —A carryover of 
wheat on July 1, 1954, even larger 
than the estimated carryover this 
year is indicated by the current de- 
mand-supply outlook, according to the 
U. S. Department of Agriculture’s 
Wheat Situation report. 

A 1953-54 wheat supply of 1,717 
million bushels, 7% above the previ- 
ous record in 1942-43, is in prospect, 
USDA says. This includes production 
estimated on July 1 of 1,132 million 
bushels, a carryover of 580 million 
bushels and estimated imports of 
about 5 million. 

“Even if exports next year reach 
the 315 million bushels estimated for 
1952-53, more than 700 million would 
be left for carryover on July 1, 1954,” 
the report states. 

Prices to growers in the 1952-53 
marketing year averaged about 10¢ 
below the announced loan rate and 
about 1¢ below the effective loan 
rate (the announced rate minus an 
allowance for storage). Because of the 
large supplies in prospect, prices in 
1953-54 are expected to average 
somewhat farther below the loan rate 
than in the current year, USDA says. 


GENERAL MILLS BOOSTS 
COMMON STOCK DIVIDEND 


MINNEAPOLIS—The Board of Di- 
‘rectors of General Miils, Inc., on 
June 24 declared an increased quar- 
terly dividend of 6244¢ per share on 
General Mills, Inc., common stock 
payable Aug. 1, 1953, to stockholders 
of record July 10, 1953. This is an 
increase of 50¢ per share per annum 
over the $2 regular dividend which 
has been paid since 1949. 

This is the one hundredth con- 
secutive quarterly dividend on Gen- 
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eral Mills common stock and follows 
closely the declaration of an extra 
dividend of 50¢ a share of common 
announced on May 25, 1953, and pay- 
able on the same schedule. 


200 ATTEND NEBRASKA 
DEHYDRATORS’ FIELD DAY 


LEXINGTON, NEB.— More than 
200 persons from 12 states took part 
in the Nebraska Dehydrators Assn.’s 
fourth annual summer field day on 
June 23. 

In the morning a tour of the area 
was conducted by Harold Stevens, 
Dawson County agricultural agent. 
The group visited dehydrating plants, 
field operations, fertilizer test plots 


and cattle feeding operations where 
feeders are using dehydrated alfalfa 
as part of the fattening rations. 

The afternoon program included 
motor boating on nearby Lake John- 
son, fishing and a golf tournament at 
the Cozad Country Club. 

A noon luncheon was served at the 
Vets Hall, meeting headquarters, and 
in the evening there were a cocktail 
party and a fried chicken dinner. 

Following the dinner, the Nebraska 
dehydrators elected directors and of- 
ficers. Named directors for three- 
year terms were Howard Rhea, Dehy 
Alfalfa Mills, Fremont; Neil Sloan, 
Albion (Neb.) Alfalfa Mills, and C. 
Dale Carlson, Haymakers Feeds, Inc., 
Cozad. Paul Magette, Kearney (Neb.) 
Alfalfa Mills, was elected to the board 


for a one-year term. 

R. D. Wisemiller of Morrison & 
Quirk, Hastings, was elected presi- 
dent, and J. J. Dillard of Nebraska 
Alfalfa Farms, Lexington, was named 
vice president. Howard E. Elm of 
Lincoln reelected  secretary- 
treasurer. 

The awarding of 100 golf and door 
prizes followed the election of officers. 


HAROLD VIAULT HEADS 


LOS ANGELES EXCHANGE 


LOS ANGELES — Harold Viault, 
partner of Viault Bros., grain mer- 
chants, has been elected president of 
the Los Angeles Grain Exchange. He 
succeeds M. R. Morgan, Kerr Gifford 
& Co. 


W. R. Gray was elected vice presi- 
dent, John R. Garvey, Imperial Grain 
Growers, Inc., was reelected treasurer 
and C. G. White, secretary. 

Frank Viault, Jr., California Mill- 
ing Corp., and F. E. Boss, Ralston 
Purina Co., were elected new direc- 
tors. H. H. Johnson, Quaker Oats Co., 
and Mr. Morgan, the retiring presi- 
dent, were reelected to the board. 


$100,000 CANADIAN FIRE 

WINNIPEG — Fire destroyed the 
National Grain Co. elevator at Vi- 
bank, Sask., recently. Damage was 
estimated at more than $100,000, plus 
the loss of 30,000 bushels of grain. 
Company offices, annex, engine room 
and all machinery were destroyed in 
the blaze. 
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FIELD DAY 
AUGUST 3-7: 


HONEGGER odltry House 


HONEGGER Seghorus 


This scientifically designed poultry house, developed on HONEGGERS’ 400 ACRE PRACTI- 

Honeggers’ 400 Acre Practical Test Farm, is a tre- CAL TEST FARM is the home of the 

mendous money maker for Honegger dealers. Patent ° Honegger Leghorn produced by the na- 

rights are owned by Honeggers’for the EXCLUSIVE bene- tion’s largest U. S. Certified Hatchery, 

fit of Honegger dealers. One dealer sold over $50,000.00 which is located right on the farm. 

worth of houses during the first year. Here is extra money Practical farm testing and basic re- 

for the dealer in both house commis- search at this farm has enabled Hon- 


sions and follow-up feed tonnage. It can _ egger dealers to be FIRST with nu- 

help you tritional developments over the years. 

DOU BLE This farm and the nationally famous Honegger Leghorn 
YOUR can help you DOUBLE YOUR TONNAGE and TRIPLE 
TONNAGE YOUR PROFITS! 

and TRIPLE Why not join up with a LEADER now? What we have done for 
YOUR others we can do for you. Some aggressive dealer will double his ton- 
PROFITS! nage in your area with Honeggers’ Big H Feeds. It might as well be you. 


Honeggers’ are the only major feed company in America offer- 
ing dealers this kind of a three-way protected territory franchise! 


{ 


< 4 


\ 
YOU ARE INVITED TO HONEGGERS'’ 
° 
=f 
‘whe 
| 


